ROM the inexpensive laundry 

soaps to the most delicately 
scented white toilet soaps, our 
record of accomplishment in soap 
perfumes is attested to by an im- 
pressive group of satisfied cus- 
tomers. We believe this the 
most tangible evidence of our 
ability to do our job well. 


Our perfume laboratory is adding 
constantly to our already com- 
prehensive line of low priced 
compound materials prepared es- 
pecially for soaps. 


Have you had occasion to call 
on us for suggestions, prices and 
samples? Let us show you what 
we have to offer to your ad- 
vantage ! 


UNGERER & COMPANY 


NEW YORK 












FALCON 
Blocs and Crystals 


We also manufacture 
air sweetening Blocs, 
Crystals and Block- 
ettes for Urinals, 


FALCON 


Scrub Compounds 


We specialize in 
Scrubbing Com- 
pounds and Cleansers 
for all types of Floor- 
ing. 


FALCON 
Floor Waxes 


We make Falcon 
Liquid Waxes and a 
complete line of Floor 
Maintenance Com- 
pounds. 
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The yardstick of value 
in Liquid Soaps! 


Fatcon is in every respect a truly fine Liquid Toilet 
Soap! Being absolutely uniform and dependable in quality and 
concentration, it is truly the yardstick of liquid soap value. 
Made from the finest and purest ingredients obtainable, care- 
fully tested for chemical content, and manufactured into soap 
by the Laboratory Method in a large, modern and efficiently 
equipped plant. Your business will grow if your customers 
know they can depend upon the quality of your soap year in 
and year out. Write us for samples and prices. 


EAGLE SOAP CORPORATION 


25 E. Jackson Blvd., Chicago, Illinois 
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Purify by Adsorption! 


Nothing can equal a truly superior activated car- 
bon in economy and effectiveness for separating 
from liquids impurities which do not yield to 


ordinary methods of treatment. 


Odor-producing compounds, color bodies, col- 
loidal impurities-in tallows, oils, glycerine, so- 
lutions of aromatic chemicals, solvents, ete.— 
can be readily removed by adsorption with sur- 


prisingly small percentages of DARCO. 


Write Dept.“S” for a free sample.-try it on your 
process liquids. A simple laboratory test will 
point the way to higher purities—better prod- 


ucts at lower cost. 


This Trade-mark On Every Carton 





DARCO SALES CORPORATION 
45 East 42nd Street 


Telephone: Cable Address: 
VAnderbilt 3—1592 N ew York, N. Y. DARCOSALE, NEW YORK 
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Take the 
GUESSWORK 


out of 


FORMULAE 





with these du Pont Aromatics 


Complete laboratory control in manu- 
facture assures you of their uniform- 
ity and chemical purity at all times. 


BENZOPHENONE CRYSTALS 


These du Pont crystals are an excellent fixative. 
They are absolutely stable and will not discolor. 
They embody the clear, fresh odor note of the 
rose in a pure white crystalline form. And are 
priced well within the cost range of any toilet or 
liquid soap formulae. Du Pont Benzophenone 
Crystals are characterized by their high boiling 


point. 
GERANIOL EXTRA 
The distinguishing features of this du Pont Aro- 


matic are its uniformity, its freedom from any 
sharp by-odors and its delicate rose-like odor. 
Improved processes of manufacture and the most 
highly skilled technical direction insure its chem- 
ical purity. 


CITRAL 


Citral is a chemically pure aldehyde. It is water- 
white and free from Methyl Heptenone. Like all 
du Pont Aromatics — added refinement in its 
manufacture adds value to your product. 


MAIL COUPON FOR SAMPLES AND PRICES — TAKE THE GUESSWORK OUT OF FORMULAE 





E. I. DU PONT DE NEMOURS & COMPANY, INC. 
Fine Chemicals Division, 260 W. Broadway, New York 
Gentlemen. PLEASE SEND ME SAMPLES of your 
I want 
to test them for myself. It is understood this does not 
obligate me in any way. 
Name 
Address 
City. 
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with which are included 
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TWO PACKAGES 


Both packages capped with Anchor Amerseal Caps 


We are proud of the one cap because it guards a name 
and a product sold from coast to coast. Because it protects 
a reputation built up through years of public favor. Because 
it makes the product more accessible...the package more 
attractive...the consumer more pleased. 

We're just as proud of the other. Because it does the 
same job equally well for a similar product, whose distri- 
bution is confined to the immediate locality served by this 
one drug store. The advantages that Anchor Amerseals 
provide are just as important for successful merchandising 
in the one case as the other. 

To point to with pride is all very fine—but the main point 
is that Anchor has the facilities and the knowledge and the 
desire to serve. If the requirements run into the millions, we 
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can handle them promptly and efficiently. If only a few 
caps are involved, we're equally as interested. If it's a 
question of a product that presents a tough sealing problem, 
we will put the time and the talent on the job ‘till it is licked. 


A Suggestion that “Clicked” 


If the Anchor man in this incident had been content merely to sell an 
order of Anchor Amerseal Caps, there would have been no incident. 
The product was cold cream; the package not all that could be desired; 
the closure not as efficient or convenient as it might be. The Anchor 
man refused to do the easy and the obvious, but recommended a com- 
plete modernization of the package—a redesigned label, elimination 
of a superfluous outer covering, a decorated Anchor Amerseal Cap to 
harmonize with the label, for better protection, more easy removal and 
convenient replacement by the consumer. Then he assisted in putting 
these changes into effect...as a result sales zoomed, many times their 
previous figure. 


To the manufacturer naturally belongs the lion's share of the credit, for 
his initiative, his intelligent aggressive merchandising—but we can't 
help but feel that our representative rendered a very real service, the 
kind we like to see. 


Anchor Cap & Closure Corporation 
Long Island City, N. Y. 
Branches in all Principal Cities 


Toronto, Canada 


IS CLOSURE HEADQUARTERS 
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GRASSELLI TRI-SODIUM PHOSPHATE 


Pet FLOWING because the Grasselli process medium and coarse. @ Let Grasselli fill your T. S. P. 
permits it to cure thoroughly. ¢ Non-Sifting Pack- requirements. There’s a branch near you for 
ages—Grasselli T. S. P. is shipped to you in barrels prompt service. 


with paper liner, preventing loss either in Our Research Department may be of help 


FOUNDED 1839 


GRASSEL|| 


Ane. U8. PAT. OFF, 


storage or in transit. Also available in in solving some of your problems. This 





kegs and bags. Grades —fine, globular, service is available to you. 


THE GRASSELLI CHEMICAL COMPANY 










CLEVELAND INCORPORATED OHIO 
New York Office and Export Office: 350 Fifth Avenue 
Albany Birmingham Boston Charlotte Chicago Cincinnati Detroit 
Milwaukee New Haven New Orleans Philadelphia Pittsburgh St. Louis St. Paul 
SAN FRANCISCO — 576 Mission St. LOS ANGELES — 2260 East 15th St. 





Represented in Canada by CANADIAN INDUSTRIES, LTD., Heavy Chemicals Division — Montreal and Toronto 


GRASSELLI GRADE 


C4 Standard Weld High for (years 
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THE FIRST, AND 
STILL THE FIRST 


Ch 





1agara 
CAUSTIC POTASH 





Niagara Alkali Company was the first, in this 
country, to manufacture Caustic Potash. Our 
many years of development, experience and in- 
creasingly expert control have produced a grade 
of potash which is the finest obtainable here or 
abroad. 

Caustic Potash is difficult to produce in a pure 
state. For a safe, consistently excellent quality, 


specify Niagara. 


NIAGARA ALKALI COMPANY 


Associated with Electro Bleaching Gas Co. 
Pioneer Manufacturer of Liquid Chlorine 


9 East 41st Street, New York, N. Y. 


w 
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Perfume Materials for Soaps, Sprays, etc. 


ANNOUNCEMENT 


E are pleased to announce our 
appointment as sole United 
States and Canadian representatives 
of TombareJ, Freres, producers of a 














Societé Anonymé 





‘TOMBAREL FRERES 
GRASSE, FRANCE 


HEADQUARTERS 
for 


G ERANIOL-EXTRA 


Exceptional Quality—Palma-Rosa Type 


uscogene—S 


products of 


Eras. ALBERT VERLEY 
St. DENIS, PARIS, FRANCE 


ALBERT VERLEY, Inc. 


Davip A. BENNETT, Pres. 


Pacific Coast Office 


Main Office 

MEFFORD CHEMICAL CO. sites cai 
1026 Sante Fe Ave. . £\ustin five. 

CHICAGO 


LOS ANGELES 


Telephone—SUperior 1203 
Telephone—T Rinity 6894 itil —— 


L. J. ZOLLINGER, V. Pres. 


New York Office 
114 East 25th St. 
NEW YORK 
Telephone—GRamercy 5-0928 
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“MONARCH OF BERMUDA” 


























SEA-GOING CONVENTION 


next time... 


R. CHAIRMAN! Open your convention as New York 

harbor fades in the distance . . . continue it as you take 

your fill of playing, sightseeing and typical British luxury in 
Bermuda, the favorite play place of all the world. 


There’s an idea for your next convention. The new 27,770- 
ton turbo-electric “MONARCH OF BERMUDA” is ready to 
accomodate your entire group in true trans-Atlantic elegance 

Grand Social Halls, large and small assembly rooms, 
private meeting rooms for executive conferences . . . ready to 
mix pleasure with business in spacious, lavish lounges, verandah 
cafes, swimming pools; in the gym and on the largest sports 
decks afloat. 


In Bermuda, you can carry on at a number of hotels, including 
the new St. George, with its swimming pool, private beach and 
private golf course, and the famous Bermudiana, built in a 
lovely tropical garden facing directly on Hamilton Harbor. 


The “Ayes” have it! Get started now ... find out about the 
special low all-expense convention rates! 


For information apply CONVENTION DEPARTMENT 


FURNESS 


Boamuda Line 


34 Whitehall St. (Where Broadway Begins) 565 Fifth Ave., New York 
Or any Authorized Agent 





BERMUDA 


is only 
48 hours 


away 


& 
BOOK NOW 
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High in quality—high in potency— 
highin delectable fragrance— 
PAROMETTE is nevertheless 
incredibly low in cost. Created to 
cover Paradichlorbenzene and per- 
fume Naphthalene Blocks and other 
technical materials—it is essentially 
economical in use. The huge output 
and volume it enjoys alone makes 
possible its very small price of $2.50 
per pound (with discount on large 


quantities). 


..-BUT PRICE... 


The resources of modern science 
. . the finest of raw materials . . 
and this organization’s unswerving 
devotion to quality have all com- 
bined to make this product one of 
the most sought after in the field. 


PAROMETIE is available either 
as a 100% oil—or in Colorome 
form. It is guaranteed by the 
makers of Coloromes (the first and 
original perfume-color materials for 
Paradichlorbenzene) to give high 
satisfaction. 


Sample and details sent on request 


FELTON CHEemicAL ComPANy 


Executive Offices and Factory—599 JOHNSON AVE., BROOKLYN, N. Y. 
Chicago, IIll., Office—1200 NORTH ASHLAND AVE. 
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Paradow is a strictly pure grade of Paradichlorbenzene 
— sold under the Dow Trademark— that is widely used 
by deodorant and sanitary specialty manufacturers 
because of its remarkable effectiveness and uni- 
formity. @ Paradow can be obtained in three 
grades of crystals (fine, medium and coarse) 


facilitate deliveries, warehouse stocks 
are carried at strategic shipping 
centers. Q We will gladly quote 
on your requirements in any 
quantity. 


Other Dow Products 
Methy! Anthranilate 
Methyl Salicylate 
Caustic Soda 
Coumarin 
Solvents 
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ND 


D UP for the market . . for spot 


F 1DORS Cx. display . . for quick SALES! 


CAN MAKING . . better DECORATION in 


clean cut design and smart 
DRIES WITHALUST 
WITHOUT O\| Z 
ro 


Gps 
' (CELLO 
y_\ WAX 


Mm 


METAL PACKAG b CORPORATION 
Sales and Executive Offices: 110 E.42°° St. NewYork City 
PLANTS) New York City - Baltimore - Brooklyn - Chicago 
THE FISCHER CAN COMPANY DIVISION 


Hamilton, Ohio 











color lithography . . is our 
contribution to modern and 





better merchandising. 


CANS . . of a single size or 
in serial volume. . Decora- 
ted or Plain . . Quantities 





to suit you. 








¥ SLIPPERY 4$ OCL0-TIME FLOOR WAX 
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Can you supply 


Bulk or Private Brand 


SOAPS — SOAP BASE — DISINFECTANTS 
CLEANSERS — POLISHES — HOUSE- 
HOLD INSECTICIDES, ETC.? 


wR 


HERE is a real market among 

the readers of SOAP for all 
kinds of bulk and private label soaps, 
liquid soaps, disinfectants, deodor- 
ants, cleaning preparations, polishes, 
fly sprays, insecticides, etc. 


ANY companies are not in 
position tc manufacture each 
and every product which goes to 
make up their complete line. Prod- 


ucts not manufactured are, quite nat- 
urally, bought in the trade. Then, 


there are other manufacturers look- 
ing to expand their lines without in- 
creasing their manufacturing facili- 
ties. Other firms in the sanitary 
products field are exclusively job 


bers. Are you in a position to han- 
dle this kind of business in your 
specialties? 


F YOU do or can manufacture 

any of these products in a large 
way and desire to dispose of a por- 
tion of your output to be sold to 
other manufacturers and jobbers, 
to be marketed under private brand 
or for repacking, it will pay you to 
apprise the trade of this fact through 
the advertising pages of SOAP. 
Look through this issue and notice 
the number of bulk product adver- 
They use space in SOAP 
Ask any 


tisers. 
because it brings results. 
of them. 


RE 


Write to the Advertising Department of SOAP, 
136 Liberty St., New York, for further information. 
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KELLOGG’S 
SILVER SEAL 


--- Has Earned its Standing 


.. quality has earned for 
KELLOGG’S SILVER SEAL the enviable 


reputation it has today. 





Made from selected copra, this coconut oil is 


neutralized, carefully washed, dried and bleached 





under high vacuum in Kellogg-patented appa- 
ratus. SILVER SEAL shows a color reading of 5. yellow and .5 
red. Free fatty acids amount to .07%. 


You'll find SILVER SEAL the best Coconut Oil obtainable for 
quality white soaps in bars, chips, flakes, etc. It proves the value 


of careful selection and complete scientific control. 


Kellogg Warehouses, located in the principal cities listed below, 
can serve you promptly with any of the Kellogg Brands of Coco- 
nut Oils. 

SPENCER KELLOGG AND SONS SALES CORP°N 


Administration Offices and Research Laboratories 


BUFFALO, N. Y. 







CRUSHING PLANTS—Manila, P.I. REFINERIES— Edgewater, 

N. J.; Kansas City, Kan. NEW YORK OFFICES—Graybar Bldg. 

WAREHOUSE STOCKS at Baltimore, Boston, Chicago, Cincin- 

nati, Cleveland, Detroit, Kansas City, Milwaukee, New York City, 
Philadelphia, St. Louis 


Tank Wagon Service in Greater New York 








MANILA (Crude) - CRYSTALITE - SILVER SEAL COCHIN - KOLINE ‘Edible - HYDROGENATED 
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DRIES TO ALUSTRE 


Does Not Require Polishing 


‘“‘BEAMAX” cuts floor maintenance costs by 
saving labor—no buffing is necessary on appli- 
cation, and no polishing is required. 
““BEAMAX” is easily applied with a cotton mop 
or lamb’s wool applicator. It smooths itself. 
It dries to a hard, lustrous finish in twenty 
minutes or less. 


*“‘BEAMAX” is long wearing. Finish is easily 
maintained by buffing; each cleaning increases 
the lustre. Floors can be washed with clear 
water without affecting the finish. 


‘“‘BEAMAX” is recommended for all types of 
floors—this one wax takes care of linoleum, 
wood, tile, terrazzo, rubber, asphalt tile, 
mastic, ete. 


*“BEAMAX” will not show lap marks when used 
for “patching” worn spots. It has no odor. 


*““‘BEAMAX”’ is sold in drums, half-drums, and 
quarter-drums, as well as in 10-gal., 5-gal., and 
l-gal. cans. It is a perfect emulsion and will 
not settle out. 


Try “BEAMAX” for yourself. Send coupon for 


sample and prices. 





THE DAVIES-YOUNG SOAP COMPANY 


+ Copyright 1931 by 
Dayton, Ohio The Davies-Young Soap Co. 


The Davies-Young Soap Co. 

Dayton, Ohio 

Please send me without charge sample can of “BEAMAX” Dries to 
a Lustre LIQUID WAX. 
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DU PONT 











ORGANIC CHEMICALS 


BE. 1. DL PONT DE NEMOURS & COMPANY. INCORPORATED, WILMINGTON, DELAWARE 





Now available in 5 different pack- 
age sizes, for speedy delivery 


25 pound pail, a 200 lb. drum or‘ a 
carload ... whatever the quantity... 


du Pont PARA-DICHLOROBENZENE will 


now be delivered to you anywhere; promptly. 
In addition to quick delivery and 5 

different, quantity sizes, du Pont PARA- 

DICHLOROBENZENE offers you: 


1 — Three handy sizes of crystals . . . large, 
medium, small. 


2 — Absolute dependatslicy of poeenty 
and quality. 


3—A product backed by the name 
DU PONT. 


Before you place your order, let us quote 
you prices. ..any quantity... for 25 lb. pails, 
50 Ib. pails or 100, 150 and 200 Ib. drums. 


Organic Chemicals Department 
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Far better pressing with 


JONES TOGGLE OPERATED 


AUTOMATIC SOAP PRESS 





Type ET 


The picture shows our new toggle operated toilet soap press. 


Its peculiar action increases cohesion of the soap and prevents adhesion of 
particles of it to the dies so that most brands, Woodbury’s for instance, are 
pressed without the use of salt water or other lubricants. 


It does perfect pressing at the highest speeds, without noise or vibration, 
and will outlast two of the older type presses. 


Send us a sample of the cakes you want to press 
and allow us to tell you what we can do for you. 


R. A. Jones & Company, Inc. 


P. O. BOX 485 CINCINNATI, OHIO 
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Soap Tex Eliminated 


7s proposed tax of ten per cent on 
toilet soaps which was placed in the 
Revenue Bill by the House of Representa- 
tives, was eliminated on April 28 by the 
Senate Finance Committee after a strenu- 
ous fight against the tax by members of 
the Association of American Soap and Gly- 
cerine Producers. That toilet soaps were 
included in the original bill of the House, 
along with furs, radios, automobiles, per- 
fumes, and other luxuries, is believed to 
have been a mistake in the first place. 
Opinion apparently prevailed in the House 
that it got in by accident and not by intent 
of any members. Nevertheless, the well- 
organized and effective fight by soap in- 
terests made sure of its being cut out by 
the Senate Committee. There is every rea- 
son to believe that it will remain out in the 
final passage of the bill as there is not a 
semblance of an excuse to tax an everyday 
necessity such as toilet soap in the type of 
bill being written. 
ee!) ere 

Figures of American industries covering 
employment and payrolls, issued by the 
Bureau of Labor Statistics for March, 
showed the soap industry at 96.8 per cent 
for employment and 89.4 per cent in pay- 
roll totals compared with the figures of 


NUMBER FIVE 





1926 which are taken as one hundred per 
cent. This compares with an index of gen- 
eral American industry of 64.5 per cent 
employment and 48.2 per cent payroll 
totals. In spite of other troubles of the 
moment, these are figures for which soap 
makers have reason to be thankful. 
ee 


The Castile Soap Decision 


CEASE and desist order issued in 1928 
by the Federal Trade Commission 
against James S. Kirk and Company for 
use of the term “castile soap” on soaps not 
made wholly of olive oil, has been reversed 
in favor of the soap company by the United 
States Circuit Court of Appeals. The Court 
holds in its decision that the terms “olive” 
and “olive oil” as applied to soap are not 
synonymous with the term “castile soap.” 
Permission is given the Commission in the 
decision, if it shall so desire, to amend its 
original complaint in such manner as to in- 
clude the terms “olive” and “olive oil” as 
used in connection with soaps containing 
less than one hundred per cent olive oil, and 
in such case, to permit further evidence to 
be taken if either party desires to do so. 
After ten years of litigation with a rec- 
ord so voluminous that it would almost 
make up a library in itself, out of the testi- 
mony of hundreds and hundreds of wit- 
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nesses, much of which was mere twaddle, 
and out of a maze of almost hopelessly in- 
volved and conflicting evidence, a high 
court has issued a decision that castile soap 
is not of necessity an olive oil soap. As to 
the testimony of laymen, the Court sweeps 
it aside with the words “... . the laity 
knows very little and cares less as to the 
constituent elements of any soap.” The 
Court apparently leaned heavily on the 
views of the Bureau of Standards as ex- 
pressed in Circular No. 62, issued in 1923, 
which said in part: “.... now, when made 
from olive oil, it is invariably sold as olive- 
oil castile. There are soaps made entirely 
from coconut oil which are sold as coconut 
castiles or hard water castiles. Many other 
castiles are made from a mixture of coco- 
nut oil and tallow.” The Court indicated 
that over a period of years, soap manufac- 
turers had aimed to confuse and change the 
original meaning of the term “castile soap” 
and that they had succeeded in so doing. 

As far as the soap trade is concerned, we 
believe that majority expert opinion will 
still support the contention that castile 
soap is a soap whose fatty ingredient is not 
of necessity solely olive oil, but whose chief 
ingredient is olive oil or olive foots. As for 
the opinion of the laity, there can be no 
intelligent opinion, because as the Court 
pointed out and fact substantiates, .... 
“the laity knows very little and cares less 
as to the constituent elements of any soap.” 
Therefore, the public does not expect one 
thing and get another when it buys the 
various modified castile soaps. On this 
basis there is no deceit or unfair trade 
practice, and the decision of the Court is in 
keeping with the basic facts behind the case. 
We believe, however, that although this case 
has dragged on for nearly ten years, we 
have not heard the last word of the con- 
troversy yet. 


—— 


An Award For Service 


| ge accomplishments during 1931 con- 
sidered most valuable to the public, to 
its own industry, and to industry at large, 
the American Paint and Varnish Manufac- 
turers’ Association was selected recently by 
a rather distinguished jury, headed by Sec- 
retary of Commerce Robert P. Lamont, as 


winner of the annual award of the Ameri- 
can Trade Association Executives. The 
accomplishment which won the award was 
the successful operation during 1931 of an 
unfair competition bureau which had been 
established several years earlier. 

Protection of its industry and the users 
of its products by a trade association 
against unethical and unfair practices by 
means of a plan which over several years 
proved to be practical and workable, is cer- 
tainly to be commended. This association 
has taken a great stride forward in a 
genuine house-cleaning effort within the 
ranks of its industry. We are gratified to 
note also that first on the list of four asso- 
ciations receiving honorable mention for 
their work in 1931 was the Association of 
American Soap and Glycerine Producers for 
its establishment and operation of Clean- 
liness Institute. 


aseeren! , Coreen 


If Soap Bites—That’s News! 


otis it is how queer and unusual 
happenings will find their way into the 
news and attract attention far and wide. 
Witness the case of a St. Louis alderman 
visiting at the plant of a mid-west soap 
manufacturer recently. While looking into 
a kettle of boiling soap, he sneezed and 
blew his false teeth into the boil, reports 
state. A reward has been posted for the 
person who buys the bar of soap, finds the 
teeth, and returns them to the soap plant. 

For some unaccountable reason, false 
teeth represent a magic wand for breaking 
into the news. If Mr. Alderman had lost 
his watch, his hat, his specs, or even his 
toupee in the boiling kettle, nobody outside 
of the plant would ever have heard of his 
misfortune. But, his false teeth,—that’s 
different,—that’s news in America, and the 
wires carried the story to all parts of the 
country. 

A reward for the return of the teeth may 
bring them back. Of course, they should 
be found,—if found at all,—in a bar of 
laundry soap. We hate to think of their 
having been squashed between the rolls of 
a toilet soap mill. Or, even worse, suppose 
they bobbed up in perfect condition encased 
in a cake of milled soap. 

















The Case of Castile Soap 


United States Circuit Court of Appeals Holds That Castile Soap 
and Olive Oil Are Not Synonymous 


CCORDING to the decision of a United 
A States Circuit Court of Appeals, the term 
“castile soap” is not synonymous with the 
terms “olive” or “olive oil” as applied to soap. 
Inasmuch as the terms are not synonymous, it 
appears that castile soap does not have to be made 
from olive oil in order to be castile soap. 
Furthermore, judging from the same decision, the 
general public knows little or nothing about the 
constituents of soap, and cares less, and accord- 
ingly does not expect to get a soap made wholly of 
olive oil when it asks for castile soap. From this, 
it may be judged that manufacturers who make 
and sell as castile soap, soaps made from oils or 
fats other than olive oil, are not engaging in un- 
fair competition. 

This is the substance of the decision of the 
United States Circuit Court of Appeals in the fa- 
mous castile soap case of the Federal Trade Com- 
mission against James S. Kirk & Co., and the 
Procter & Gamble Co. which now owns the former 
company. A cease and desist order of the Com- 
mission issued against Kirk in 1928 is ordered re- 
versed. At the same time, the Court gives per- 
mission to the Commission if it shall so desire, to 
amend its original complaint in such a manner as 
to include the terms “olive” and “olive oil” as 
used in connection with soaps containing less 
than 100 per cent olive oil, and in such case, to 
permit further testimony to be taken if either 
party so desires. 

The original complaint of the Federal Trade 
Commission against James S. Kirk & Co., dates 
back about ten years. Subsequent to the com- 
plaint against this company, several other promi- 
nent soap manufacturers producing various types 
of soaps labelled castile and not made wholly 
from olive oil, were served with complaints. Nu- 
merous hearings have been held in all parts of the 
country and hundreds of.witnesses have been 
heard. At the termination of collecting evidence, 
the Commission issued its cease and desist order 
in 1928. 

The order of the Commission was based on 
their contention that castile soap should be made 
exclusively of “pure olive oil” as the fatty ingredi- 
ent and that the use of other oils or fats in a 
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castile soap gave the manufacturers an unfair ad- 
vantage, owing to the higher cost of olive oil, 
over their competitors, which comprised unfair 
competition. They furthermore stated and at- 
tempted to prove with witnesses that the average 
layman “expected” to receive a soap made from 
pure olive oil only when castile soap was asked 
for. 

In the decision, the Court quoted from a cir- 
cular of the Bureau of Standards, issued in 1923, 
which held that soaps made from coconut oil or 
tallow, or both, might be classed as a castile soap. 
The Court also pointed out that the original mean- 
ing of the term had changed over a period of 
years and that the change had been due to efforts 
of manufacturers to bring this about. 


The decision stated in part: 


HE Commission’s complaint which was filed January 
9, 1924, alleges that petitioner is in competition with 
others in the manufacture and sale of soap in interstate 
commerce; that among its competitors are a number who 
manufacture or import castile soap from various coun- 
tries; that genuine castile soap took its name from the 
province of Castile, Spain; that it is a hard soap, the oil 
ingredient of which always has been, and now is, olive oil 
exclusively, that because of the qualities of olive oil as a 
soap material, and for other reasons, it is considered by 
the trade and the public generally as an excellent soap, 
free from substances harmful to the skin or delicate 
fabrics; that by the medical profession and drug trade it 
is considered to have qualities requisite for bathing infants 
and sick persons and for use in medical prescriptions, and 
is so used; that, in addition to making several brands con- 
taining various percentages of olive oil, Kirk & Company, 
for more than four years, has made seven brands of soap 
—all called castile but none of which contain the word 
“olive” or “olive oil” in their names, and four of which 
contain the word “cocoa”—and that none of them have 
any olive oil content; that such labeling has the capacity 
and tendency to deceive the trade and public into the 
erroneous belief that they are genuine castile soaps; that 
genuine castile soaps are more costly than other soaps 
because of the higher cost of olive oil, and by reason 
thereof petitioner sells its soaps for less than its com- 
petitors who import, or manufacture, and sell genuine 
castile soap; that such fact has the capacity and tendency 
to cause the trade and public to purchase petitioner’s so- 
called castile soaps in preference to the genuine and more 
costly castile soaps; and that all acts of petitioner as 
referred to are prejudical to the public. 

On December 12, 1928, the Commission made its find- 
ings of fact and issued to petitioner an order to cease and 
desist from using the word “olive,” or any representation 
indicating an olive oil source, or the word “castile” and 
the words “olive oil soap,” either alone or in conjunction 
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with any other word or words which are the name of, or 
are descriptive or suggestive of, an oil or fat, in labeling, 
branding or otherwise describing soap for sale or sold in 
commerce, the oil or fatty composition of which is not 
wholly derived from olives; except that when an oil or 
fat of a soap is composed of two or more oils or fats 
including olive oil or fat, and in such proportion that the 
soap in any of its qualities is substantially affected by any 
ingredient from olives, the word “olive” shall not be used 
in the manner above enumerated unless the name of each 
oil or fat therein is used immediately in conjunction with 
the word “olive” or with said representation indicating 
an olive oil source, and in a manner equally conspicuous 
with and similar to that in which the word “olive” or said 
representation is so used, in order to indicate clearly that 
such soap is not made wholly from oil or fat derived from 
olives. Findings of the Commission, which bear directly 
on petitioner’s contentions, and its conclusion are set forth 
in the margin.’ 

On July 7, 1930, The Procter & Gamble Company pur- 
chased the soap business and brands of Kirk & Company, 
and it was permitted to intervene as a co-petitioner. 

Sparks, Circuit Judge. The basis of the Commission’s 
complaint is to the effect that castile soap is one in which 
olive oil constitutes the sole oily or fatty ingredient. The 
Commission has found this to be true, as a matter of fact, 
and it is supported by some evidence. The respondent, 
therefore, insists that such finding is conclusive and that 
unfair competition is established. 

In Federal Trade Commission v. Curtis Publishing 
Company, 260 U. S. 568, the court said: “We have 
heretofore pointed out that the ultimate determina- 
tion of what constitutes unfair competition is for the 
court, not the Commission * * * Federal Trade Com- 
mission v. Gratz, 253 U. S. 421, 427. 


“Manifestly, the court must inquire whether the 
Commission’s findings of fact are supported by evi- 
dence. If so supported, they are conclusive. But as 
the statute grants jurisdiction to make and enter, upon 
the pleadings, testimony and proceedings, a decree 
affirming, modifying or setting aside an order, the 
court must also have power to examine the whole 
record and ascertain for itself the issues presented and 
whether there are material facts not reported by the 
Commission. If there be substantial evidence relat- 
ing to such facts from which different conclusions 
reasonably may be drawn, the matter may be and 
ordinarily, we think, should be remanded to the Com- 
mission—the primary fact-finding body—with direc- 
tion to make additional findings, but if from all the 
circumstances it clearly appears that in the interest 
of justice the controversy should be decided without 
further delay the court has full power under the 
statute to do so. The language of the statute is broad 
and confers power of review not found in ‘the Inter- 
state Commerce Act.” 


It is contended first by petitioner that there are certain 
material facts, not covered by the findings, which were 
proven by the evidence and were not contradicted, and 
which conclusively disprove unfair competition. 

For instance, by far the greater number of witnesses, 
from all parts of the United States, testified that castile 
soap meant to them a pure high grade toilet soap; or that 
it implied no special vegetable oil as an ingredient; or 
that they had never associated any brand of castile soap 
with olive oil as an ingredient; or that it meant a soap 
which would lather satisfactorily in hard water. One 
hundred fifteen witnesses testified that castile soap meant 
to them a soap made from cocoanut oil; while one hundred 
ten witnesses testified that the name indicated that the 
oily or fatty ingredient was exclusively of olive oil. Re- 
gardless of which of these witnesses, if any, were giving 
the proper meaning of the word “castile’ when used in 
connection with soap, the substance of all their testimony 
proves beyond question, so far as individual opinions are 
concerned, that the word “castile” when used with soap 
means different things to different persons. This diversity 


of opinion is quite a pertinent fact in the determination 
of the issues before us. It not only bears directly on the 
issue of whether petitioner’s alleged acts have the capacity 
and tendency to deceive the trade and the general public; 
but it is quite material in determining the real meaning 
of the word “castile’ when used in connection with soap, 
or whether it has more than one meaning, as contended 
by petitioner. 

As a general rule we look to the lexicographer for 
definitions of words; but, on the other hand, the lexi- 
cographer bases his definition upon the use which the 
public has given the word. Unfortunately, or fortunately, 
there are many words whose meanings, once correctly and 
definitely defined, have subsequently through usage ac- 
quired different or additional meanings, and such enlarged 
meanings have been recognized and approved in later 
dictionaries. Indeed, there are many instances in which 
it is difficult to trace the connection between the root 
meaning of a word and its present meaning as established 
and recognized by usage. 


It is contended by petitioner that the word “castile” 
when used in relation to soap means nothing as to the 
constituent elements, but refers to the quality of the soap 
as a whole. The word “castile” alone does not mean soap 
of any kind, nor is it the name of a constituent element 
of any soap ever made. It is the name of a province in 
Spain, and the Commission finds as a fact that castile 
soap derives its name from the fact that it was first made 
in the province of Castile in Spain, in a very early day, 
and that its oily or fatty ingredient was derived ex- 
clusively from olives; that by custom and usage any soap 
whose sole oily or fatty ingredient is derived from olives 
is known as castile soap, regardless of its place of manu- 
facture. We are convinced from the record before us 
that during the earlier years castile soap was recognized 
and considered as a soap whose sole oily and fatty in- 
gredient was derived from olives, and the dictionaries 
of the various countries, including America, so defined it, 
and the pharmacopeias designated it as the one to be 
used in all medical preparations and prescriptions in 

“Paragraph Five: Castile Soap is a hard soap produced from oil 
or fat which is derived solely from olives and without the addition 
or admixture of any artificial perfume, or any substance as a filler 
or builder. It derives its odor solely from the olive oil constituent 
in its composition. 

“Castile Soap is produced by the saponification of olive oil by the 
use of an alkaline salt. Caustic soda (sodium hydroxide) is the 
saponifying agent most commonly used in modern times in conjunc- 
tion with olive oil to produce Castile Soap.” 

“Paragraph Eighteen: The word, ‘Cocoa,’ which has been and is 
being used by respondent as part of the brand name or description 
of some of its soaps which respondent sold and is selling as Castile 
arg describes or indicates an ingredient known as Cocoa or Choco- 
ate.” 

“Paragraph Twenty-one: The use by respondent, either alone or 
together, of the word, ‘olive,’ or the words, ‘olive oil,’ in labeling, 
branding or otherwise describing soap made partly of oil or fat 
derived from olives and partly of other oil or fat and offering such 
soap for sale and selling or causing the same to be sold as herein 
set forth without stating, immediately in conjunction with, or in 
association with, said word or words, and in a manner equally con- 
spicuous with and similar in all respects to that in which said word 
or words are used, the name or names of the other oils or fats in 
the composition of the soap or that such soap is not made wholly 
of oil or fat derived from olives has the tendency and capacity to 
deceive members of the public into the belief that such soap was 
and is composed, as to its fatty composition, exclusively of oil or fat 
derived from olives. 

“Paragraph Twenty-two: Relying upon ‘the representations of 
respondent in the labeling, branding and description of its soaps, 
sold and caused to be sold by respondent as and for Castile Soap 
and Olive Oil Soap, as set forth above, and because respondent is 
and has been enabled to offer for sale and has offered and sold its 
said soaps at a lower price by reason of ttheir composition than the 
prices at which respondent’s competitors can offer and sell and have 
offered and sold Castile Soap, members of the public, including 
physicians, pharmacists, druggists, and others have been deceived 
into purchasing and using respondent’s said soaps instead of and 
in place of Castile Soap or Olive Oil Soap, among other purposes for 
use in the compounding of medical prescriptions and for use in 
connection with the care of, babies.” 

“Paragraph Twenty-three: There are among the competitors. of 
respondent referred to herein many who make and sell soap made, 
as ‘to its oil or fatty composition, only of oil or fat derived from 
olives and who properly represent ‘their said soap as Castile Soap 
and as Olive Oil Soap, and respondent’s acts and practices as above 
set forth tend to and do divert business from such competitors and 
otherwise injure and prejudice them.” 


“Conclusion. 

“The practices of the respondent under the conditions and circum- 
stances set forth in the foregoing findings are to ‘the prejudice of the 
public and of respondent’s competitors, and are unfair methods of 
competition in commerce and constitute a violation of Section 5 (of 
Act of 1914) * * *.” 
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which soap was required because its sole oily or fatty 
ingredient was olive oil. The words “castile soap” there- 
by became synonymous with “olive oil” soap, and such 
synonymity still prevails with many people. 

In the earlier years of the last century, however, some 
foreign manufacturers made and sold soaps which they 
called “castile’ soap whose oily or fatty ingredient was 
not solely of olive oil, and much of those products was 
imported into America. At that time the soap industry 
in America was begun, and many of our earlier soap 
makers did the same thing and have continued the practice 
up to the present time. During seventy-five years last 
past that practice has grown to such an extent that prac- 
tically all of our soap makers are resorting, more or less, 
to that custom. So far as the record shows, Holbrock & 
Company is the only soap manufacturer in the United 
States whose entire product is made solely of olive oil as 
the fatty ingredient and is labeled “Pure Olive Oil 
Castile.” That company admitted that it was not a com- 
petitor of petitioner, and that almost all of its product 
was used by the textile trades. 

The United States Pharmacopeia from its beginning 
valiantly attempted to preserve the meaning of the words 
“castile soap” as a soap whose oily or fatty ingredient 
consisted solely of olive oil, and such a soap was the 
only one recognized by it as the equivalent of “sapo,” 
which is the medical term for soap. 

In the last edition of that work, however, the equivalent 
of “sapo” is given as “olive oil castile soap.” Petitioner 
claims that this fact is an implied recognition on the part 
of the authors of the existence of other castile soaps. 
Such conclusion does not necessarily follow. The action 
of the authors may well have been an effort to protect 
the medical profession and the public by designating what 
they regarded as genuine castile soap as distinguished 
from quasi castile soap. 

A perusal of the very voluminous record in the case 
convinces us that the present contrariety of opinion as to 
the meaning of the words “castile soap” is a result of an 
effort on the part of certain soap manufacturers, both 
foreign and American, extending from very early times to 
the present, to corrupt and change the public’s under- 
standing of the meaning of those words to the manufac- 
turers’ advantage. That this effort has been in a great 
degree successful can no more be denied than the methods 
employed can be approved. As a result of such effort 
it is not at all surprising that the present laity should 
have such diversified views as to the meaning of the 
words, for the record supports us in saying that a greater 
part of the laity knows very little and cares less as to the 
constituent elements of any soap. 

That in former years the methods used did deceive and 
had the capacity and tendency to deceive is fully supported 
by the evidence, and were it not for the action of the 
Bureau of Standards of the United States Department of 
Commerce that capacity and tendency would still exist. 
In Federal Trade Commission v. Winsted Hosiery Com- 
pany, 258 U. S. 483, Justice Brandeis, speaking for the 
court, said: 

“The fact that misrepresentation and misdescription 
have become so common in the * * * trade that most 
dealers no longer accept labels at their face value, 
does not prevent their use being an unfair method of 
competition.” 

By the Act of 1901, 31 Stat. 1449, 15 USCA 271, et seq., 
Congress established the National Bureau of Standards 
and authorized that bureau’s director to issue bulletins 
for public distribution containing such information as 
might be of value to the public or facilitate the bureau 
in the exercise of its functions. Pursuant thereto, the 
following bulletin was promulgated and distributed: 

United States Department of Commerce, Bureau of 
Standards. Circular No. 62, “Soap,” 3rd Edition, 
published January 24, 1923, at p. 9: 

“Castile Soap was originally made from low-grade 
olive oils. The name now represents a type of soap, 
the term ‘castile’ being applied to a soap intended for 


toilet or household use, sold usually in large, un- 
wrapped, unperfumed bars, which are cut up when 
sold or when used. It is often drawn directly from 
the kettle without ‘crutching,’ but is sometimes 
crutched a little or even enough to make it float and 
is sometimes milled. It is also sold in small bars 
both wrapped and unwrapped. The type is not one 
easily defined, so now when made from olive oil it is 
invariably sold as olive-oil castile. There are soaps 
made entirely from coconut oil which are sold as 
coconut castiles or hard-water castiles. Many other 
castiles are nade from a mixture of coconut oil and 
tallow.” 

This circular was discussed in petitioner’s briefs and 
it was ignored by respondent. We deem it quite pertinent 
and decisive of the question before us. The Government, 
through its agency, the Bureau of Standards, has thus 
committed itself to the proposition that castile soap may 
be made of oily and fatty elements other than olive oil. 
Being solely a question of fact we deem it expedient for 
other departments of the Government, including the 
judiciary, to accept such construction, if for no other 
reason than that of consistency. 

This being true it necessarily follows that petitioner’s 
methods which are the basis of this action do not constitute 
unfair competition in so far as they relate to the use of 
the word “castile.” 

The Commission’s findings point out various of petition- 
er’s soaps which are branded or labeled with the words 
“olive” or “olive oil” and having oil content of less than 
one hundred per cent olive oil,® and the order to cease and 
desist prohibits petitioner also from using the words 
“olive” or “olive oil” in connection with its soap product, 
except under certain conditions named in the order. The 
complaint does not refer to the use of those words nor ask 
any order concerning them, but it is contended by re- 
spondent that, inasmuch as the words “castile soap” indi- 
cate one hundred per cent olive oil content and are 
synonymous with the words “olive” or “olive oil” as 
applied to soap, the allegations of the complaint, and the 
evidence, are sufficient to support the findings in that 
respect. But inasmuch as we find against respondent’s 
contention of such synonymity, its contention in this 
respect cannot prevail. 

The order to cease and desist is therefore reversed, with 
permission to respondent, if it shall so desire, to amend its 
original complaint against petitioner in such manner as to 
include petitioner’s use of the words “olive” and “olive oil” 
in connection with soap having oil content of less than one 
hundred per cent olive oil, or otherwise to proceed in 
respect to such use of the words “olive” and “olive oil”; 
and in such case to permit further evidence to be taken, if 
either party desires so to do, and for all other necessary 
proceedings not inconsistent with this opinion. 





8Paragraph Fifteen : 

1. “Oreno Olive Oil Castile’: of which it was said in catalog 
illustration of tthe soap, “Oreno Olive Oil Castile, made in North 
Chicago, U. S. A., from Genuine Olive Oil.”” The fatty composition 
of this soap is tallow, cocoanut oil, and olive oil, of unknown per- 
centages. 

2. “Oreno Genuine Olive Oil Castile” 
and 10% cocoanut oil. 

3. “Baby Bath Castile” : having on each cake the phrase, “Olive 
Oil Soap,”’ and on the box-end, “Made with pure olive oil.” The 
composition of this soap is 55% tallow, 10% cocoanut oil, and 35% 
olive oil. Since 1926, there is printed in small type on each cake 
the words, “Contains olive oil, cocoanut oil, and refined tallow.” 

4. “Olive Oil Castile’: with those words stamped on the soap, 
and in the catalog the statement “large white cakes of milled olive 
oil soap.” Its fatty content is 80% tallow, 10% cocoanut oil, and 
10% olive oil. 

5. “Nursery Olive Oil Castile’: Fatty content, 90% olive oil, 
10% cocoanut ‘oil. 

6. ‘“Field’s Olive Oil Castile’: Made partly of olive oil and 
partly ot other oils or ie = percentages not disclosed. 

7. “Glendora Castile Ss aa having stamped on the bars “Glen- 
dora 90% Olive Oil Soap. t has 90% olive oil and 10% other oils. 

8. “Harmony Olive Pou Castile’: having fatty content of 60% 
tallow, 10% cocoanut oil, and 30% olive oil. 

10. “Washrag Castile” : having on ‘the labels the words “Olive 
Oil Castile,” ‘and the statement “This is a real milled olive oil 
eastile soap of highest quality’? and beneath an illustration the 
words “No. 425 Olive Oil Washrag Castile.” Its fatty content is 
tallow 60%, cocoanut oil 10%, olive oil 30%. 

Paragraph 16. 

“A toilet soa having printed on the wrappers, ‘Kirk Olive. Trade 
Mark registered,’ and having fatty content of tallow 60%, cocoanut 
oil 10%, palm oil 15%, olive oil 15%.” 


: contains 90% olive oil 
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OL. Gr VEITveEr 
BOURBON 


igs the rich gamut of natural odors, VETIVER is outstanding on 
account of its warm, deep note resembling myrrh and orris. Its 
extraordinary strength and lasting power are combined with a capacity 
of blending with most of the subtle, odoriferous materials. WETIVER 
is among the few elements, which in many simple combinations pro- 
duces a harmonious complex. 


The constituents of VETIVER cannot be found in other natural oils, 
and chemistry has not evolved anything partaking of its character and 
properties. The oil VETIVER BOURBON is a staple article, pre- 
ferred on account of the regularity of its quality. 


The oil that’ we offer is obtained direct from the source through our 
St. Denis agency in the Reunion Islands. 


Outstanding Since 1768 





ANTOINE CHIRIS COMPANY 
147-153 Waverly Place, New York 


Production Units 
Main Factory: GRASSE, FRANCE 


L’ABADIE, France VIGONE, Italy BAMBAO, Comoro Is. 

LE VIGNAL, France AVOLA, Italy SURABAYA, E. I. 

PUBERCLAIRE, France BOUFARIK, Algeria LANGSON, Tonkin 

BARREME, France SOUSSE, Tunis CHUNG-KING, China 

LA ROQUE-ESCLAPON ANTALAHA, Madagascar TATSIENLU, China 

RAHMANLARE, Bulgaria SAINT-DENIS, Bourbon Is. CAYENNE, Fr. Guiana 
LES HESPERIDEES, Reggio, Italy MESSINA, Sicily 


Say you saw it in SOAP! 

















Shipping 
Dry Products 
In Tank Cars 


HE soap industry may eventually see the day 
T when all of its raw materials are shipped 
into the plant in tank cars. The ever 
widening use of tank cars for shipment of 
liquids and semi-liquids, and products which are 
liquid at higher temperatures such as coconut oil, 
tallow and other fats, has come with the desire 
for greater economy in shipping and handling, 
both in loading and unloading as well as move- 
ment about the plant. The extension in the use 
of liquid caustic soda has been an outstanding 
example in the soap industry of the trend toward 
bulk shipment with a reduction in handling costs 
and time from carrier to actual consumption. 
The advent of a tank car for dry products, 
powdered and granular materials, opens new 
possibilities of bulk shipment and bulk handling 
of various dry raw materials. The new type tank 
car which has only recently been announced by 
the General American Tank Car Corporation 
after several years of research and road tests 
aggregating some thousands of miles, is claimed 










The tank car is loaded, usually by gravity, through six 
ports evenly spaced along the top of the car 


to represent large savings in freights and han- 
dling charges, and the elimination of the cost of 
barrels and bags ordinarily used as containers for 
the dry materials. The types of raw materials 
for the soap industry which it can handle include 
soda ash, trisodium phosphate, dry silicates, salt, 
silica, feldspar, various fillers, kieselguhr and 
clays, and other powdered or granular materials. 
It is also suitable for the bulk shipment of clean- 
ing compounds, washing compounds, soap 


powders, flakes and chips, etc., where the tonnage 
to a single consignee warrants. 

The practice today, as is commonly known, is 
to ship dry materials in bags or barrels, or if. 
shipped in bulk as are some of the raw materials 
of the soap plant, especially soda ash, feldspar, 








Diagram of the interior 
of the tank car for dry 





















products, showing 
arrangement of drag 
chain equipment, motor 
for driving it, and posi- 
tion of discharge open- 



























ing. Interior capacity 
is about 1,600 cubic 


feet 
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clays and earth, to ship in ordinary box cars and 
to unload by hand labor with ordinary shovel and 
wheel-barrows. Some plants use portable con- 
veyors in the unloading, but they necessitate hand- 
shoveling of the material into the conveyor from 
the full length of the interior of the box car. 


The new General American dry tank car is 
constructed after the general style of the ordinary 
liquid tank car. It is watertight and provided 
with a single outlet at the bottom through which 
the contents are unloaded at a uniform rate 
according to that best adapted for subsequent 
handling by conveying equipment. Drag chain 
conveyors form a part of the inside equipment of 
the car and operate by being drawn from each 
end along the bottom toward the center of the 
car where the outlet is located. -The material is 
pulled along by the chains and dropped into the 
discharge opening, while the chains continue up- 
ward and back across the top of the car to the 
ends. Estimates place the life of this unloading 
mechanism at several times the life of the car it- 
self owing to the comparative infrequent use of 
the chain equipment and the low speed of 
operation. 

Dry commodities tend to pack and arch. They 
are of widely varying nature and weights, and 
therefore, the dry tank car was designed with a 
rather sturdy unloading mechanism, the operation 
of which would be extremely simple and foolproof. 
During unloading, there is no dust nuisance, such 
as is frequently the case in handling bulk ma- 
terials by hand in wheelbarrows or in the han- 
dling of bagged powders where there is sifting, 
and the consequent losses which result. 


a have been some interesting develop- 

ments already as the result of the new type 
tank car, according to the General American 
Tank Car Corporation. This firm claims that by 


Portable conveyor unloading 
car. A tank car shipment of 
soda ash comprising thirty-five 
tons was unloaded with con- 
veyor equipment in one hour 
and forty minutes. This is at a 
rate of 700 pounds per minute 


encouraging bulk shipments of dry products, the 
savings in freights and handling charges will tend 
to make shippers use the railroads in preference 
to motor trucks even for short hauls. They point 
out that one large contracting company has turned 
to the use of these cars for the bulk shipment of 
cement from their cement plant to their mixing 
plants in place of bagging the product and 
shipping it by motor truck as_ heretofore. 
Another user of hydrate of lime is now purchas- 
ing the cheaper and more efficient quick lime for 
his processes owing to the fact that the new car 
has made the safe shipment of the latter in bulk 
a fact and that it also obviates the danger of 
handling by workmen in unloading, and that there 
is no dust menace. 

The car is filled through six openings along the 
top, usually by gravity flow. The inside capacity 
of the average dry tank car is 1,600 cubic feet, 
and for some heavy materials has a capacity over 
sixty tons. Savings up to two dollars per ton 
in the shipment of some commodities during the 
test period are reported by the manufacturer. 

The use of the dry tank car, it is pointed out, 
permits of a complete automatic handling of 
powdered raw materials at the soap or similar 
plant without the use of hand labor at any point. 
The conveying equipment which is hooked up with 
the car-unloading conveyor can be so arranged 
to carry the material to storage bins from whence 
it is conveyed as needed to the mixing and pro- 
cessing equipment. 


a 


Robinson Manufacturing Co., Muncy, Pa., who 
have recently installed equipment in several soap 
plants for milling soap powder tailings, have 
issued a booklet as Bulletin No. 47, covering 
among other things the adaptation of the ham- 
mer mill for use on soap powders. 
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recent years in the development of special 

detergents, particularly for use by the 
textile industry. The disturbing feature of this 
movement is that it tends to lead the textile con- 
sumer away from the soap industry, and en- 
courages him to use new non-saponaceous prod- 
ucts which are manufactured by strictly chemical 
plants. Inasmuch as the textile industry con- 
sumes great quantities of soap, this is indeed 
liable to become a serious matter for the soap 
manufacturer. 

The investigators in this new field have been 
greatly encouraged by the fact that soap pos- 
sesses many well-known defects as a textile and 
laundry cleansing agent. They have further 
been encouraged by the apparent lack of interest 
of the soap maker in the special needs of the 
textile and laundry industries. Thus, for ex- 
ample, the chief defect of ordinary soap for the 
textile user is the formation of insoluble lime and 
magnesium salts in even moderately hard water. 
Only isolated textile mills enjoy natural soft 
water. The cost of softening hard water is con- 
siderable and the necessity of using a perfectly 
soft water for various washing, soaping and 
cleansing operations in the mill is often a hard- 
ship. 

Then again another disadvantageous feature 
of ordinary soap is its tendency to hydrolyze in 
aqueous solution to give an alkaline solution 
which is-injurious to delicate fabrics. This prop- 
erty of soap is inherent, for soap is a salt formed 
by a weak acid with a strong base and hence it 
will hydrolyze to form free alkali. The soap 
maker has known this ever since Chevreul, but 
has done little to remedy this defect. One more 
or less unsuccessful attempt is known, and a cake 
of the soap has been seen. It dissolves in water 
to a neutral reaction (neutral to phenolphthal- 
ein). It is believed that this soap hydrolyzes 
just like ordinary soap, but that a certain change 
has been effected in the structure of the soap 
molecule, resulting in the introduction of an acid 
radicle, or that a suitable organic acid has been 
admixed with the soap. Either of these modifi- 
cations of the ordinary soap mass is carried out 
with such exactitude that when the soap dis- 
solves in water, there is just enough acid present 


T sen has been a marked increase within 


Soaps Versus Special Detergents 





in the solution to neutralize the alkalinity pro- 
duced by the hydrolytic action. This soap is, 
however, not a commercial product at the pres- 
ent time. 

Chemists have not been idle. The result has 
been the development of the new detergents for 
the textile industry, such as the salts of highly 
sulfonated fats or aromatic, hydro-aromatic, or 
mixed aliphatic-aromatic sulfo acids or similar 
materials. Their number is increasing rapidly 
and they have made inroads into the consump- 
tion of soap for textile purposes, actually and 
effectively replacing ordinary soaps in some 
cases because they possess advantageous proper- 
ties over soap, including use in absolutely hard 
water and their non-hydrolysis in aqueous solu- 
tion. 

It has been found that soaps, which are ob- 
tained from acylated oxyfatty acids or oxyfatty 
acid glycerides, according to the patent of the 
Oranienburg Chemische Fabrik A. G., Berlin- 
Charlottenburg, Germany (German Patent No. 
540,065), are particularly suitable for the clean- 
ing, wetting and emulsifying and other processes 
connected with the treatment and finishing of 
delicate fabrics. 

The acidity of the organic acid, for example 
ricinoleic acid, is remarkably increased by the 
production of the acyl radicle into the fatty acid 
molecule. The result is that the acid is stable 
in the presence of hardness salts of water. Fur- 
thermore, even very dilute solutions of these 
acylated oxyfatty acid soaps show no alkaline re- 
action, which is of course markedly different 
with ordinary fatty acid soaps. The solutions 
have been found to be acid to phenolphthalein, 
neutral to litmus and only slightly alkaline to 
methyl orange. 

These soaps are made by acylating oxyfatty 
acids, poly-oxyfatty acids, their esters or other 
derivatives, such as castor oil, recinoleic acid, 
sativinic acid, linusinic acid, isolinusinic acid, 
oxystearic acids, or the like, and then saponifying 
the acylated products. The introduction of the 
acyl radicle may be effected by esterifying the 
oxy groups with aliphatic, aromatic, or hydro- 
aromatic acid radicles. Radicles of the lower 
molecular aliphatic or aromatic carbon acids or 
(Turn to Page 77) 
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Coumarin 


Monsanto 
Should be your chotce too 


OAP manufacturers who use COUMARIN made by 
Monsanto know that every lot they buy is of the same 
uniformly high quality. Its true aroma, purity, and excellent 
rate of solubility give it preference among discriminating buyers. 





Monsanto was the first in this country to make COUMARIN. 
Improved thru the years to meet new and higher standards of 
manufacture, COUMARIN MONSANTO should be your choice 
this year for your products. 
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Other Monsanto 
Products Include: LORBS 
Methyl! Salicylate, U.S. P. ee ee 
Phenol U.S.P. 
Cresylic Acid 


Santochlor 
(Pure Paradichlorbenzene) 











Graesser-Monsants Chemical Works, Ltd., London, Engiand 
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A Review of the 


PATENTS FOR POLISHES 


—With Comments 


By Foster D. SNELL 


(Part Il. 


HE abrasives used in polishes vary from 
T harsh ones like pumice to mild diatomaceous 

earth. A simple abrasive polish is 50 per 
cent lubricating oil, 24.5 per cent whiting, 25 per 
cent water and 0.5 per cent turpentine (1,545,- 
870). A rather abrasive polish, described also as 
a varnish revivifier, comprises 2.7 per cent soap, 
1.3 per cent magnesium oxide, 22 per cent silica, 
20 per cent linseed oil and 54 per cent water 
(1,161,187). 

An abrasive suspension without a _ specific 
emulsifying agent contains 46 per cent boiled 
linseed oil, 30 per cent turpentine, 16 per cent 
tripoli and 8 per cent alcoholic shellac solution 
(1,123,709, British 7126). A polishing block is 
prepared from 80 per cent of pumice, 10 per cent 
of linseed oil and 10 per cent cut shellac by mold- 
ing, drying and baking (1,077,957). 

One of the products somewhat similar to 
present day practice contains 40 per cent water, 
2.5 per cent soap, 2.5 per cent or more of, 
diatomaceous earth, 5.0 per cent of wax and 50 
per cent of petroleum distillate of 45-60° Be. 
(1,240,544 Reissue 14,903). 

Titanium oxide as a polishing material is the 
subject of a separate patent (1,704,308). A 
loose weave cotton cloth impregnated with whit- 
ing, with rosin as adhesive, has also been covered 
(1,707,485). 

An abrasive cleaner which could not be ex- 
pected to do much polishing contains 67 per cent 
gasoline, 11 per cent oil of eucalyptus, 11 per cent 
diatomaceous earth and 11 per cent of 5 per cent 
soap solution (1,689,864). 

Another abrasive type polish contains 67.5 per 
cent water, 1.6 per cent soda, 17.6 per cent alco- 
hol, 8.3 per cent paraffin oil, 5.0 per cent precipi- 
tated chalk and a trace of rouge (British 9740). 
An abrasive type with more polishing properties 
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contains 22 per cent whiting, 12 per cent copal 
varnish, 22 per cent alcohol, 22 per cent paraffin 
oil and 22 per cent of a 6 per cent borax solution 
(British 305,384). 

A mop “impregnated with paraffin oil so as to 
be dry and entirely free of grease-leaving sub- 
stances” is improved by incorporation of a 
“pulverulent aggregate” containing 50 per cent 
powdered Bon-Ami, 25 per cent hyposulfite of 
soda and 25 per cent Old Dutch Cleanser to which 
pumice may be added (British 305,078). 


Pigmented Polishes 

A SMALL amount of pigment of neutral tone 

is often claimed to lessen the prominence of 
scratches and mars. One polish contains 72 per 
cent raw linseed oil, 15 per cent turpentine, 10 
per cent kerosene, 2 per cent castor oil and 1 per 
cent of raw umber. The latter is to color and 
fill up scratches (1,499,463). Another polish and 
filler contains 84.3 per cent turpentine, 5 per cent 
paraffin wax, 10 per cent of litharge and 0.7 per 
cent of ammonia. The odor of a similar product 
containing 0.4 per cent carnauba wax, 1.3 per cent 
beeswax, 10.0 per cent oil of eucalyptus, 10 per 
cent boiled linseed oil, 5.3 per cent Chinawood oil, 


1.3 per cent lead oxide and 71.7 per cent water 
should be distinct (1,544,224). 


Emulsions 


AX emulsion using albumin as emulsifying 

agent contains 75 per cent refined cottonseed 
oil, 11 per cent fresh white of eggs, 14 per cent 
fresh yolk of eggs and traces of formalin and 
alcohol. The percentages of the latter are 0.08 
and 0.04 respectively (1,009,547). An unstable 
emulsion contains 50 per cent linseed oil, 23 per 
cent kerosene, 23 per cent water, 1 per cent bees- 
wax, 1 per cent banana oil and 2 per cent paraffin 
(1,136,742). Another contains 27 per cent par- 
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affin oil, 13 per cent vegetable oil, 2.5 per cent 
caustic soda to saponify the vegetable oil, 2.5 per 
cent kerosene, 13 per cent wood alcohol and 42 
per cent water. The presence of a relatively 
large soap concentration is obvious. Marketing 
in collapsible tubes is suggested (1,487,632). 


An alkaline emulsion contains 30 per cent 
paraffin oil, 10 per cent turpentine, 12 per cent 
linseed oil, 7 per cent powdered gum arabic, 8 
per cent lime water, 5 per cent ammonia water 
and 28 per cent pure water (1,301,823). An- 
other contains 45 per cent water, 45 per cent 
kerosene, 1 per cent soap, 2 per cent diatomaceous 
earth or other abrasive, 2 per cent paraffin and 
5 per cent heavy motor oil (1,302,320). 

The extract of 4 quarts of sawdust with 10 
gallons of water mixed while hot with an oil is 
stated to give an emulsion suitable for polishing. 
Small additions of sodium carbonate, wax and 
alcohol are optional (1,309,171). According to 
another patent, wax and gum copal are mixed 
with sodium hydroxide solution. The resin dis- 
solves and by heating the wax is melted and 
mechanically dispersed. <A precipitate obtained 
by addition of acid carries the wax in finely dis- 
persed form. Some resins require an additional 
filtration. This material dissolved in alcohol con- 
stitutes the polish. A typical mixture for the 
gum consists of 100 grams of gum copal with 0.5 
gram of Chinese wax (921,382). 


A very complicated formula is as follows: 


EE ane G hue eae ita aie os 3.2% 
Ee ree 40.0% 
re 12.0% 
Pas kk hak a eo 6.0% 
le Sigil a i ae ed 1.4% 
aS view alike wes 25.0% 
SRI a eee 1.4% 
ee ei a be waa alas 1.4% 
Ee 0.8% 
re 0.4% 
Oil of citronella .............. 0.4% 
CS Ee ere 10.0% 


The fresh albumin serves as emulsifying agent 
(1,153,686). 


The approximate composition of a clay 
stabilized emulsion is 40 per cent water, 40 per 
cent oil with or without paraffin wax, 1 per cent 
gum tragacanth, 3 per cent bentonite, 8 per cent 
tannic acid, 3 per cent sodium borate, 3 per cent 
of abrasive such as rotten stone or silica and 2 
per cent of magnesium chloride (1,675,227). 
Another clay is covered by 7 per cent Wilkinite, 
carefully defined by analysis, 85.5 per cent water, 
7 per cent oil and 0.5 per cent of wax or rosin 
(1,774,665). 


Softeners for Lacquer 


CELLULOID polish containing 44.5 per cent 

of celluloid solvent, 44.5 per cent of grit and 
11 per cent of lubricant is similar to an idea 
often expressed but not successfully used in auto- 
mobile polishes as yet. The solvent is alcohol or 
turpentine, the grit is Vienna chalk and the 
lubricant linseed oil with or without added par- 
affin. It closely approaches the lacquer rubbing 
compounds (1,589,813). This is closely related 
to a 42.5 per cent linseed oil, 7.5 per cent ethyl 
acetate and 50 per cent powdered pumice 
(1,690,680). 

Another solvent type contains 10 per cent 
butyl, amyl or ethyl acetate, or a ketone and 90 
per cent diluent such as butyl, ethyl or propyl 
alcohol (Belgian 358,720). 


Sulfonated Oil Polishes 


HE use is relatively limited. With specific 

methods of neutralizing with ammonia the 
use of 25 per cent sulfonated oil, 25 per cent water 
and 50 per cent petroleum oil is the basis of a 
claim to a stable emulsion (1,433,887). It was 
used earlier in an interesting specification which 
covers coloring the oil and water layers, such as 
red and yellow, so that when mixed the emulsion 
will show a clear differentiation of color from 
that of either layer alone. An example is 25 per 
cent alcohol 23 per cent water, 2 per cent sul- 
fonated oil, 25 per cent mineral oil and 25 per 
cent kerosene (907,758). 


Miscellaneous 


—— ING of a raw linseed oil by sprinkling 
with a dryer such as 90 per cent tale and 10 
per cent manganese oxide, sulfate or oxalate is a 
novel application of paint dryers (1,168,485). 
It also fills, stains and smooths the wood. A 
mixture contains equal parts of raw linseed oil 
and turpentine with about 3 per cent of ether and 
traces of ammonia and dragons blood, a resin 
from a fruit of the bean family (1,067,359). 

Although acid is added to 11.5 per cent kero- 
sene, 1.5 per cent vinegar, 75.5 per cent onion 
water and 11.5 per cent whiting, the final product 
is not acid due to reaction of the acetic acid of 
the vinegar with the whiting (1,768,970). 
Another using 1 pound of alkanet root for color- 
ing is 18 per cent kerosene, 80 per cent lubricat- 
ing oil and 2 per cent nitrobenzene (1,445,034). 
Another is 43 per cent paraffin oil, 26 per cent 
water, 26 per cent denatured alcohol, 4.5 per cent 
denatured alcohol and 0.5 per cent green dye 
(1,340,747). A similar product contains 56 per 
cent paraffin oil, 33 per cent fermented fruit 
juices containing alcohol, 11 per cent volatile oil 
such as oil of citron and a trace of red dye 
(1,862,907). 

(Turn to Page 121) 














A NEW package for a new product brought 
out by Clifton Chemical Co., New York. 
One pound jars of the new Velvetone Shaving 
Cream which are being offered to the trade only 
under the Clifton brand name or labeled with 
private brand as desired. The large wide-mouth 
jar holding a sufficient supply of cream to last 
the average man about two years is the newer 
trend in shaving soaps. The trend away from 
the glass jar to the tube two or three years ago 
seems to be reversing itself in favor of the jar 
this year. Velvetone cream is being sold chiefly 
in bulk to the trade for repacking. 
a 

A rather startling quick-change act in package 
design—a before and after photograph of a well- 
known product, Drisox, manufactured by the 
Drisox Chemical Co. of Raleigh, N. C. It is 
stated that the new container has increased sales 
by its greater attractiveness and ease of use. 





NEW PRODUCTS 


VELVET©O 


SHAVING 


CREAM 





The old-type bottle is replaced by a modern style 
with distinctive label. The old-fashioned cork is 
replaced by a molded Durez cap manufactured 
by the Armstrong Cork Company. The label and 
carton are manufactured by Einson-Freeman 
Lithographing Co. 
ee , San 

Business throughout India, outside of Bombay, 
is reported by the local representative of one 
of the leading American export houses, as 
generally fair considering conditions. For some- 
time the bazaars in Bombay handling soaps, 
drugs and toiletries have been closing three days 
a week and in those cases where by government 
order the shops remain open proprietors refuse 
to sell or buy goods on the “hartal” days. 
Although one of the leading British soap con- 
cerns has reduced its prices until they are little 
more than half their 1929 level, it is reported to 
be losing ground on account of the boycott and 
increased manufacture of Indian soaps. 
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NOTHER rosin may 

perhaps be as pale 
as MUNN PALE WOOD 
ROSIN. Munn does not 
claim to be the palest. But 
Munn does claim to be the cleanest and 
the most uniform—and that’s what 
counts. Cleanliness and uniformity 
make for economy. Every batch is ex- 
actly the same as every other batch. 
You can depend on it—every time. 
Munn is shipped in galvanized drums 


iid NAVAL §S 


Address Our Main Office: 75 East 45th St., New York City 





A Reputation 
for Cleanliness 
and Uniformity 
. - Always. . 







are al er A a. 


on a net weight packing 
basis which means an 
additional economy for the 
soap manufacturer. Bar- 
rels may be had if desired. 
Investigate Munn Pale Wood Rosin. 
Ask other soap manufacturers about 
it. Write to us for information. Or 
order some and judge for yourself. 
You will find that Munn really does 
make a better cake of soap and with 
greater economy. 


RES COMPANY, fre. 


Plants: De Quincy, La.—Pensacola, Fla.—Bay Minette, Ala. 
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Toilet Soap Tax Eliminated 


TEN PER CENT tax on toilet soap which 
A was included in the original Revenue Bill, 

H. R. 10,236, as passed by the House of 
Representatives on April 4, was eliminated by 
the Senate Finance Committee on April 28 after 
a hearing on this item. Toilet soap was included 
in the original bill in the classification embracing 
cosmetics, hair dressings, perfume, and other lux- 
uries. The fight against the inclusion of soap was 
led by Roscoe C. Edlund, manager of the Associa- 
tion of Soap and Glycerine Producers. A storm 
of protest from welfare organizations, women’s 
clubs, religious bodies, soap manufacturers and 
others followed inclusion of the soap tax in the 
bill. The information was elicited in Washington 
from several leaders in the House that toilet soap 
had been included in error and that there had 
been no intention to tax it. 

The fight against the soap tax was directed by 
the soap and glycerine association from Wash- 
ington, entailing the wide use of telegrams from 
all parts of the country, newspaper publicity, and 
personal visits on Congressmen and Senators. A 
hearing was held before the Senate Finance Com- 
mittee on April 18, at which appeared several 
prominent executives of leading soap companies. 
Those who spoke were C. S. Dewey, vice-president 
of the Colgate-Palmolive-Peet Co. and Dr. W. W. 
Peter, health expert of Cleanliness Institute. 
Others who attended were Russell White, general 
manager of Lever Brothers Co., Stockton Busby, 
vice-president of Procter & Gamble Co., N. N. 
Dalton, vice-president of Colgate-Palmolive-Peet 
Co., Richard Randall, Baltimore district manager 
for Procter & Gamble Co., and R. C. Edlund. 

In his address before the Senate Finance Com- 
mittee, Mr. Dewey made several interesting com- 
ments about toilet soap prices. He said in part: 
“The nominal prices of the leading brands of 
toilet soap have been ten cents a cake and have 
been generally sold during the past several years 
at three for 25c., but today due to the low cost of 
fats are sold three for 20c. or less. The amount 
of toilet soap selling for more than ten cents a 
cake is small when compared to the whole. My 
company manufactures a full line of toilet soaps, 
our chief brand being “Palmolive” intended to 
retail at ten cents a cake, but in fact selling much 
cheaper. Of our total volume of toilet soaps 
983,% is sold for 10c. or less and 114% is com- 
posed of toilet soaps selling at higher prices. I 
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mention this to prove that there is only a very 
small percentage of fancy toilet soaps sold. 

“IT have examined the figures of the United 
States Department of Commerce, Bureau of the 
Census, pertaining to the value of toilet soaps 
sold in the United States. In 1925, $49,387,- 
000.00 was sold; in 1927, $53,572,000.00; in 1929, 
$59,982,000.00. The figures for the year 1931 
have not as yet been compiled, but I believe that 
they will be considerably less than the average of 
the sums mentioned, which cover a period of 
high prices for fats and soap ingredients as com- 
pared to their cost today; and it is my best 
opinion that the sum received for toilet soaps in 
1932 will be somewhere in the neighborhood of 
forty-five millions of dollars, thus producing 
under the proposed tax four and one-half millions 
of dollars of revenue.” 

In a statement, sent to all members of the House 
of Representatives last month, R. C. Edlund, 
manager of the Association, stated in part: 
“Outside of food, clothing, and shelter, is there, 
under our American standards of living, and more 
essential item than toilet soap for every individ- 
ual’s use? We have taught our people the de- 
sire for cleanliness. It is inbred, and practiced 
largely by all elements in our population. 1s it 
just and fair, we ask you to consider, to tax—and 
especially to lay so heavy a tax as 10 per cent— 
upon an item of the essential character of soap 
for daily bath and toilet? 

“The American soap industry, through inten- 
sive development and production, has made it 
possible for the poorest, as well as the well-to-do, 
to maintain high standards of cleanliness at a 
relatively inappreciable cost. No public health offi- 
cer in the country will deny that public health is 
vitally linked with these standards of cleanliness 
in millions of American homes. There is no de- 
sire on the part of the American soap industry to 
make more difficult the present task before the 
House, and it is on no basis of selfish interest that 
we request exemption of soap from tax. But it is 
clear that to place toilet soaps upon a basis com- 
parative with luxuries or with items that are pur- 
chased from the surplus income of the people, is 
to tax the public health, public welfare, and 
wholesome living requirements of 120,000,000 
people at the very time in our public life when no 
step should be taken which would lower living 
standards.” 
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| SECURITY PRICES | 


RICES of stocks of soap, chemical, insecticide, 
and allied companies as quoted on the New 
York Stock Exchange, Curb Exchange, other ex- 
changes and over-the-counter are given in the 
following table. This table of prices is compiled 
monthly for Soap by a representative of one of 
the oldest and best-known brokerage houses in 
New York. 





High Low Aprill May 2 

1932 1932 1932 1982 
Allied Chem. .... 874% 652 73 53 
Am. Agric. of Del. 71% 4l, 514 41% 
Amer. Cyan. “B”. 53% 234, 314 23/4, 


Armour of Ill.“A” 2 1 14, 1 
Bon Ami “A”.... 514% 43 48 43 
LS bap saws 654 534, 654 534, 
Colgate, P. P.... 311% 22 26 22 
Conso’dated OilCo. 7% 41% 6 43 
Corn Prod. ..... 4734 2914, 40% 32% 
As ee 43/, 2 3 23% 
Dow Chem. ..... 36 25 30 2654 
ere 57 3334, 4532 363% 
| er 593, 2734, 4414, 281% 
| 7 4\f 5l~ 44 
ree 19% 11% 164% 12 
a 35% 253% 31% 29 
eee 114% 14, 1% 1% 
Lehn & Fink..... 244% 14% 18% £15 
Mathieson ...... 20% 11% 144 #=*‘111% 
McKess. & Rob... 514 21% 314 254 
Monsanto ....... 303, 20% 23 2134 
Proc. & Gam.... 4234, 25144 30% 30% 
Shell Union ..... 41% 21% 314 25% 
Sher. Will ...... 35 22144 2814 24 
oe So ae 2714, 163%, 24 18 
SS 2” a 174 18% #=£15 16 
S. 0. of N. J.... 31% 19% 27% 22% 
S. O. of Ohio.... 28144 15144 25 24 
Swift & Co...... 18% 13814 17 1314 
Union Carb. ..... 363g 17% 273% 173%, 
Westvaco ....... 1254 544 10% 514 
Wilson & Co..... 1% 3/, 1, 1 
a, 


Monsanto Chemical Works, St. Louis, reports 
a net profit of $275,859.65, equal to 64.3c a share 
on 429,000 common shares during the first quar- 
ter of 1932. This compares favorably with 
$255,378.38, or 59c a share, earned in the cor- 
responding quarter of last year. 

a 


Pylam Products Co., New York, makers of 
lathering agents and colors, reports that its of- 
fices, laboratory and warehouse have been con- 
solidated at 799 Greenwich street. 


Tallow Ass’n Opens Sales Office 

Eastern Melters Association, with headquarters 
at 2 Broadway, New York, has opened a sales 
office and sample room at 455 Produce Exchange. 
Through this new department, in charge of R. 
Biederman, for 23 years with Vanderhove & Co., 
tallow brokers, the association expects to effect 
marked economies in merchandising products of 
its members. All of the 18 independent renderers 
in the metropolitan district are members of the 
association including Atlan Soap Works, Lincoln 
Farm Products, Noll & Fischer, Long Island Soap 
Co., Theobald Animal Products Co., American 
Tallow Co., I. Schoenwalter Estate, Paterson Tal- 
low Co., Independent Tallow Co., Fischer Bros. 
Co., John T. Stanley Co., Quaker Soap Co., 
Katzenstein Bros., H. M. Rubin Co., M. Rosen- 
berg Sons, G. Weiss Sons and Monte & VanIder- 
stein Co. Officers of the association include Morris 
Pick, president; Sidney Cohen, vice-president; 
Joseph Noll, secretary, and Al Barr, treasurer. 
The organization was started three years ago. 


ee eect 


Complete 27 Years in Naval Stores 


Taylor, Lowenstein & Co., Mobile, Alabama, 
recently completed their twenty-seventh year in 
the naval stores business. The company was 
organized in 1905 by Thomas J. Taylor, Aaron A. 
Lowenstein and Maurice Lowenstein, the lat- 
ter’s interests having been taken over on his 
death by Sidney Lowenstein. These three are 
still in active charge of the company’s affairs. 
Taylor, Lowenstein & Co. handles a complete 
naval stores line, with sales agencies in various 
parts of the world, including gum and wood 
rosin, turpentine, pine oil, rosin oil, pitches, pine 
tars, etc. In commenting on developments in the 
use of naval stores, the company has found the 
increasing use of pine oil in the sanitary special- 
ties industry of particular interest. 

ee 


United States imported 178,428 pounds of cas- 
tile soap in February, 1932, this amount being 
valued at $15,826. Totals for February, 1931, 
were 262,943 pounds and $21,838. Imports of 
toilet soap were 102,185 pounds, worth $25,857, 
in February, 1932, as against 128,597 pounds, 
worth $35,409, in the same month of 1931. 

ee 


Dr. Milton C. Whitaker, formerly vice-presi- 
dent of U. S. Industrial Alcohol Company, has 
been elected a member of the board of directors 
of American Cyanamid Company, filling the 
vacancy on the board caused by the recent death 
of J. M. Selden. At the organization meeting 
of the board on April 26th Dr. Whitaker was 
appointed a vice-president of the company. 

















thirty-eighth annual meeting of the Ameri- 

can Manufacturers of Toilet Articles, held 
at the Ambassador Hotel, New York, April 26 
to 28, was the proposed ten per cent tax on all 
toilet articles, except soap, 
dentifrices and mouth washes, 
included in the taxation bill 
prepared by the U. S. Senate 
finance committee. Manufac- 
turers were vigorous in their 
denunciation of the proposed 
tax, pointing out that toilet 
articles are a daily necessity, 
not a luxury, to the vast buy- 
ing public, and should not fall 
in the same tax class as 
jewelry, furs and_ other 
articles purchased only oc- 
casionally. As a measure of 
protest the manufacturers planned a series of 
mass meetings to arouse popular sentiment 
against the tax. , 

A second feature of the meeting was the adop- 
tion of a code of ethics which put the association 
on record as opposed to: use of untruthful, un- 
fair and maligning statements in advertising; 
marketing of products harmful to the well-being 
of the public; practice of commercial bribery in 
the sale of goods; and the use of derogatory state- 
ments for the purpose of substituting one toilet 
article for another at the point of sale. Another 
subject of discussion at several of the sessions 
was a proposed change in the name of the organi- 
zation to eliminate the word “American” from 
the organization title to pave the way for co- 
operation by importers. 

The officers of the organization were re-elected 
to serve for the coming year, these including: 
H. H. Bertram, president; E. B. Hurlburt, first 
vice-president; Daniel J. Mulster, second vice- 
president and treasurer; and Charles S. Welch, 
secretary. Three new members were elected to 
the board of directors, succeeding retiring mem- 
bers, J. A. Ewald, California Perfume Co., Carl- 
ton Palmer, E. R. Squibb & Sons, and Cecil Smith, 
Yardley, Ltd. One member was _ re-elected, 
Northam Warren of Northam Warren Corp. 

The social features of the meeting included the 
usual theatre party and supper dance on the even- 
ing of March 26th, an informal afternoon of golf 


T® principal subject of discussion at the 





H. H. Bertram 


A. M. T. A. Protests Toiletries Tax 


on the 27th and the annual banquet, the evening 
of the 28th. Luncheons were served each noon. 
Frank J. Lynch again served as chairman of 
the entertainment committee. 


0 








Reject Lower Soap Freight Plea 


Efforts of soap manufacturers to obtain from the 
Interstate Commerce Commission a lower classi- 
fication rating on soap and related articles, in car- 
loads, in official classification territory, have 
failed. The commission, in a decision written by 
Chairman Claude R. Porter, has dismissed a 
number of complaints brought by manufacturers 
seeking the lower rating, holding the present 5th 
class rating and rates are not unreasonable or 
unduly prejudicial. The complaints were filed by 
Procter & Gamble Co., Armour and Company of 
Delaware, Lever Brothers Co., Swift and Co., 
and Iowa Soap Co. In addition the J. B. Williams 
Co., the Orford Soap Co., the Cudahy Packing 
Co., Fels & Co., and the J. B. Ford Sales Co., inter- 
vened in support of the complainants. 

One of the contentions of the complainants was 
that the commission must require reductions in 
the present rates on soap if the traffic is to be 
retained by the railroads The complainants said 
continuance of the present rates will result in in- 
creased diversion of traffic to waterways and 
trucks and in decentralization of the industry, 
with the consequence of shorter rail hauls to and 
from soap factories. Commissioner Aitchison said 
that the evidence in the soap case as to the effect 
of the rates in diverting traffic from the rails to 
other agencies “seems speculative, and does not 
cause a change in my convictions based upon 
other matters of record.” 

Summing up its conclusions the commission 
said: “The fifth-class rates now in effect in 
official territory are the same percentage of first 
class that we have fixed for application on soap 
from, to and within the southwest and western 
trunk line territory. There is nothing of record 
which would support a finding that this basis 
of rates is too high for official territory. 

“Commodity rates, concerning which there is 
little information in the record, moved approxi- 
mately 20 per cent of the soap traffic prior to the 
eastern revision and it is probable that a number 
of these rates are lower than the present fifth- 
It may be assumed that those com- 


class rates. 
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modity rates were initiated by the carriers to 
move traffic between points where there is an 
extraordinary movement, or where competition 
with water or truck carriers exists. The basis 
for such rates is not shown of record. 

“The maintenance of such rates where neces- 
sary or advisable for competitive reasons is a 
matter for the carriers, but it is not established 
on this record that the generally applicable fifth- 
class basis of rates provided by the classification 
is beyond the maximum of reasonableness.” 


eemneed beeciocees 


Completes 35 Years as Soap Maker 

Jacob Schwarzwalder, for the past thirteen 
years superintendent of the 
soap plant of the Lightfoot 
Schultz Co., Hoboken, N. J. 
has completed this year 
thirty-five years as a soap 
maker in the United States. 
Mr. Schwarzwalder was born 
in Germany and learned the 
soap business there. He 
became associated with the 
soap industry in the United 
States in 1902, being first as- 
sociated with the John T. 
Stanley Co. in New York. In 
1907, he joined the Fairchild- 
Shelton Co. at Bridgeport, Conn., later becoming 
superintendent. He remained with that company 
for twelve years. In 1919, he became superin- 
tendent for Lightfoot Schultz Co. and has been 
associated with that firm since that time. 





Blank & Stoller 
a Schwarzwalder. 
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Worcester Salt Co., New York, is marketing 
a new “Salt”? toothpaste which will have a salt 
content of about forty per cent. The new product 
is packed in an orange and black tube and car- 
ton, and will retail at thirty-five cents. Ii is 
expected that grocery stores will be used as re- 
tail outlets due to the strong position of the 
makers in this field due to popularity of their 
table salt. Drug stores may also be used, the 
final definition of the marketing campaign await- 
ing the outcome of test campaigns now being 
conducted in Albany and Troy. 





0 





Following the change in control of the Man- 
churian territory which has occurred in recent 
months, the South Manchurian Railway Com- 
pany plans to exploit the Manchuriian soybean 
industry. The company is said to have a patent 
on a new method of oil extraction which uses 
alcohol instead of benzine. 





Coty Forms British Branch 

An interesting development arising directly 
out of the change in British tariff policy is the 
registration by the French soap and perfumery 
firm of Coty of an English company to manu- 
facture Coty products in the United Kingdom. 
The company has been registered in London with 
a nominal capital of £50,000. Work on the erec- 
tion of a factory is to be started very shortly on 
a site near Isleworth. Employment will be found 
for about 300 people. 

C. C. Valli, a director, states that a great deal 
depends on the decisions of the Imperial Economic 
Conference at Ottawa. The Coty products for 
the British Empire are at present manufactured 
in France, but if the Dominions give a preference 
to British manufacturers, the business can be 
transferred to the new factory in the United 
Kingdom. Such a development would, according 
to Mr. Valli, mean that eventually 2,000 people 
would be employed at the Isleworth plant. 
7 





New Non-Yellowing Coconut Oil 


A new coconut oil which will not cause after- 
yellowing in white soaps, whether made by the 
hot or cold process, has been announced by the 
Kellogg Laboratories of Spencer Kellogg & Sons, 
Buffalo. The Laboratories state that soap samples 
made up and exposed for months show a strik- 
ing difference where the non-yellowing oil is used. 
Where there is yellowing in the bars of soap made 
by the same method from ordinary coconut oil, 
the newly developed oil shows no trace of dis- 
coloration. Further tests are now being con- 
ducted on various soaps. 





O——— 


A report from acting commercial attache Nufer 
at Havana, Cuba, states that Customs Circular 
982, effective March 30, provides that “scented 
shaving soap sticks” shall be classified under 
tariff item 105-R, as “toilet soaps, wrapped or 
unwrapped” at a rate to the United States of 30 
cents per kilo plus 12 per cent ad valorem, instead 
of under item 106-B as “articles of perfumery for 
toilet uses not otherwise specified.” This de- 
creases the duty, which under the latter classi- 
fication, was at a rate to the United States of 90 
cents per kilo, plus 12 per cent ad valorem. The 
general surtax of 10 per cent of the import duty 
remains unchanged. 

eee! nee 


Charles L. Read & Co., New York, has been ap- 
pointed sales agent in the metropolitan district 
for Philadelphia Quartz Co. on distribution of 
its silicate of soda and sodium metasilicate. Read 
& Co. handles a general line of chemicals, as well 
as linseed oil and naval stores. 
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CHICAGO TRADE NOTES 





‘ae joint golf auxiliary of the Chicago Per- 
fumery, Soap and Extract Association and 
the Chicago Drug and Chemical Association has 
appointed Frank T. Robinson as secretary in 
charge of securing new memberships and his ef- 
forts are showing excellent results. Each Asso- 
ciation has its own chairman, H. B. Elwell of- 
ficiating for the Perfumers and A. C. Drury for 
the Drug and Chemical Association. The plans 
thus far announced indicate one tournament a 
month throughout the summer season, the first 
of which will be held on May 17th at Bunker Hill 
Golf Club. 
—S 

At the Ladies Night Dinner-Dance given by 
the Chicago Drug and Chemical Association on 
Thursday evening, April 28th, the newly elected 
president, William O’Neill of Emerson Drug Co., 
presented an engraved Hamilton watch to the re- 
tiring president, O. H. Raschke, of Victor Chemi- 
cal Works. Dance music was supplied by Art 
Kassel’s Orchestra and each lady yas presented 
with a souvenir in the form of a double deck of 
cards in a case. Arrangements were handled by a 
committee consisting of F. H. Thayer, Walter 
Kochs, A. G. Schneider and F. L. McCartney. 
Qo—— 


Activities of the Chicago and Illinois Hair- 
dressers Association continue to be energetic. At 
the meeting held on Monday, May 2nd, at the 
Hotel Sherman, living models were present to 
demonstrate a new process for the transforma- 
tion of hair from one color to another. 

0 

Chicago Perfumery, Soap and Extract Asso- 
ciation held its Annual Spring Bowling Tourna- 
ment at the Elks Club on the evening of Wednes- 
day, April 27th. The alleys were filled with 
spirited competitors and the prizes were won as 
follows: First, Harry Spohr, of A. C. Drury & 
Co., Inc., with 554-48-506; second, A. M. Burgh, 
of Eunice Laboratories, with 521-21-500; third, 
Joseph De Lorme, of Riviera Products Co., with 
511-138-373; and fourth, H. D. Crooks, Honorary 
Member, with 484-75-409. The affair was ef- 
ficiently managed by the new committee with 
Paul H. Petit, of Lady Grey Co., chairman, as- 
sisted by R. A. Morris, of Orbis Products Trading 
Co.; A. J. Anderson, of Richard M. Krause, Inc. ; 
H. Schwenneke, of Eureka Paper Box Corp., and 
James Stock, of Franco American Hygienic Co. 

a 

Officers of American Drug Manufacturers’ As- 

sociation were re-elected at the twenty-first an- 











nual meeting held at White Sulphur Springs, 
West Virginia, April 18 to 21. These include: 
Nicholas H. Noyes, Eli Lilly Co., president; A. 
Homer Smith, Sharp & Dohme, Dr. A. C. Boyls- 
ton, Mallinckrodt Chemical Works and Dr. John 
F, Anderson, E. R. Squibb & Sons, vice-presi- 
dents; and Franklin Black, Charles Pfizer & Co., 
treasurer. Discussion at the sessions centered 
around proposed tax legislation, the opinion of 
the membership being favorable to a low rate 
sales tax, with a broad base and no exceptions. 
———— 
Chemische Technologie der Neuzeit 

A second edition of this important library of 
technical information regarding the chemical and 
allied industries. The revised volume IV of this 
series, recently issued, relates to the oil, fat, 
candle and soap industries. The subjects dis- 
cussed in separate monographs include fats and 
oils, fatty acids, glycerin, candles, soap, washing. 
A feature of these monographs is their compara- 
tive brevity while covering the subject in a com- 
prehensive manner. All sub-subjects are dis- 
cussed but not in great detail. Thus for example 
the section on soaps a brief discussion of the 
fundamental principles of soap making, of the 
machinery required, of the raw materials used. 
The manufacture of the various types of special 
soaps is described in few words. More attention 
is paid to the washing action of soap. A more 
detailed discussion of the detergent action of 
soap is given in the special section, washing, 
which also embraces dry cleaning. The other 
sections of the book are treated in much the same 
manner, with the result that a great deal of 
specific information is contained within the less 
than 130 pages of the volume. The new edition 
of this technical library is being published by 
Verlag von Ferdinand Enke, Stuttgart, Germany. 
[en 


A. E. Rouech Soap Co., has been formed by 
Axel Gotberg to take over the soap manufactur- 
ing business formerly operated by A. E. Rouech 
who died several months ago. For the past three 
years Mr. Gotberg had been associated with Mr. 
Rouech. Among the products of the Detroit con- 
cern are liquid and shampoo soaps. In the reor- 
ganization plan another company, Irish Bouquet 
Soap Co., has been incorporated. It is planned 
for the latter company to take over the business 
of the Rouech company eventually. 

a aa 

Recent changes in the Australian tariff reduce 
the rate on toilet, fancy and medicated soaps from 
1s. per pound, or 45% ad valorem, to 6d. per 
pound, or 35% a. v. The rate on other soaps or 
compound detergents has been reduced from 40% 
to 30% ad valorem. 
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Niger Co. Profits Halved in 1931 


Profits of £221,411 for the year 1931, against 
£491,016 for the previous 18 months, are re- 
ported by the Niger Co. There has also been re- 
ceived from Lever Bros., the controlling company, 
an allowance of £747,375 in respect of losses of 
the United Africa Co., against an allowance of 
£92,926 previously, of which £40,200 was in re- 
spect to redemption of a similar amount guaran- 
teed debenture stock. A sum of £648,279 has 
been transferred to reserve against the invest- 
ment in the United Africa Co., being the com- 
pany’s proportion of the estimated loss accrued 
to the end of 1931, leaving £134,107 to go for- 
ward, against £108,017. 


A Honduran Congressional Decree approved by 
the Executive on March 14 and effective 30 days 
thereafter, materially reduces the import duty on 
various raw materials for use in the manufacture 
of soap and candles, according to a report from 
U. S. Consul Smith at Tegucigalpa. 


0 








An international whaling pact, designed to pre- 
vent the extinction of whales by elimination of 
indiscriminate and wasteful slaughter, has been 
signed at Geneva, Switzerland, by representatives 
of United States, Great Britain, Norway and a 
number of other countries having important 
whaling industries. 





A new labelling machine running on fibre cans. 
Applies labels full surface glued to straight line 
surface, flat, round or other contour. Fully auto- 


matic. Manufactured by J. L. Ferguson Co., 
Joliet, Il. 


Lever Bros. 1931 Profits Higher 


Profits of Lever Bros. Co., Ltd., for 1931 
totaled $30,556,460, which was $1,212,205 higher 
than the earnings for the previous year. The 
auditors state that the shares in and capital loans 
to subsidiaries and shares in allied companies 
show an average return of 9.7 per cent for the 
year on their book value. This compares with 9.3 
per cent a year ago. Dividends on the various 
classes of shares and stocks absorb $26,941,190. 
The ordinary dividend is maintained at 10 per 
cent. The total valuation of the assets is $358,- 
795,240, which shows little variation from the 
total of a year ago. 

F. D’Arcy Cooper, chairman of Lever Bros., 
Ltd., gave some very interesting figures in his 
speech to stockholders at the annual meeting of 
Lever Brothers, just held at Port Sunlight. The 
turnover of the company in 1931 amounted to 
$303,174,735, against $333,487,905 in 1930. The 
reduction was due not to reduced tonnage, which 
in fact was up by 48,965 long tons, but to lower 
values. 

Mr. Cooper declared that the sales of soap both 
in Britain and abroad once again showed an in- 
crease, although a small one, and in the United 
Kingdom sales of Lever soaps established a new 
high record. The total profit from export sales 
was $14,229,700, an increase of $3,793,950. The 
profits from the Continent of Europe showed a 
decrease of $810,000; Australasia, $280,000, and 
India and China, $185,000. On the other hand, 
Africa showed an increase of $70,000, and Amer- 
ica and Canada’s increase was over $5,000,000. 
O 








A report from vice consul Atherton at El 
Salvador, states that a new soap factory for the 
production of toilet and laundry soaps, for the 
home market commenced operations recently. 
The equipment consists of a four-horsepower 
wood-burning boiler, a 100 pound and a 200 
pound steam jacket (copper pots), an electrically 
operated plodder and a foot-operated soap press. 
The foregoing were purchased in the United 
States. Other equipment such as metal vats, etc., 
were made locally. The capacity of the plant is 
not stated by the promoters. 

pe ee 

Imports of crude glycerine into United States 
during February, 1932, amounted to 289,547 
pounds, worth $12,268. Imports of refined glyc- 
erine were 138,835 pounds, worth $9,885. 
os 

Corn Products Refining Co. reports a net in- 
come of $2,111,173 for the first quarter of 1932, 
as compared with $2,389,379 in the corresponding 
quarter of 1931. 
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-- the latest development by 
Royce engineers and technicians ..the newest term 
for SODIUM HYDROSULPHITE ! 
@ VATROLITE .. in the Soap Plant .. makes possible the 
use of darker colored fats and greases, and is a very 
material aid in lightening the color of dark Soaps. 
@ VATROLITE .. being an unstable hydrosulphite prod- 
uct ..is distinctly anti-oxidant in its effect upon finished 
Soaps and technical oils, and hence is an extremely 
valuable assistant in the prevention of rancidity. 
Certainly! .. You may sample VATROLITE 


- - without cost or obligation. 
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H. A. Masterson, for a number of years with 
the purchasing division of the Procter & Gamble 
Co., Cincinnati, resigned his connection with the 
company late in April. H. A. Heller is now di- 
recting the work of this division. 

——— 

J. M. Harris has been made a vice-president 
of the Latherizer Corp., New York, in charge of 
soap production. The company manufactures a 
special lathering device for shaving soaps. Mr. 
Harris was formerly superintendent of a soap 
plant in Mexico. 





ee 


Farwest Soap Co. has been established at 
Seattle. Wash., for the manufacture of soap 
powder and detergents by the spray process. 
The plant will turn out 200 tons of soap powder 
per month. The plant comprises three floors and 
32,500 square feet, equipped with eight kettles, 
steam plant, rail siding, etc. The soap will be 
sold chiefly to the laundry trade in the far west. 
W. A. Hutton, who developed the type of spray 
process being used, is president of the firm. 
B. G. Schultz is treasurer and W. N. Sanford, 
secretary. 

0 

Theo. B. Robertson Products Co., Chicago, in 
celebration of its twenty-fifth anniversary, has 
issued a “Silver Anniversary Number” catalog. 
Prices and specifications are given on its com- 
plete line of soaps, cleansers, disinfectants, 
brushes and other sanitary supplies. 
—— 

George A. Schmidt, son of George A. Schmidt, 
Sr., founder of Geo. A. Schmidt Co., Chicago, 
who died recently after a protracted illness, was 
connected with the soap department of Benzo- 
line Motor Fuel Co., Chicago. His early training 
was received under his father, but he had not 
been connected with Geo. A. Schmidt Co. for the 
past ten years. At the time of his death, Mr. 
Schmidt was forty-five years of age. He is sur- 
vived by his brother, F. R. Schmidt, who is now 
at the head of the Geo. A. Schmidt Co. 

0 

Henry Stutz, St. Louis alderman, visiting last 
month at the plant of the Iowa Soap Co., Burling- 




















ton, Iowa, is reported to have sneezed while peer- 
ing into a kettle of boiling soap and to have lost a 
section of his false teeth in the kettle. The 
Chamber of Commerce of that city has offered a 
reward for the return of the bar of soap contain- 
ing the teeth. 





()————— 

Record profits were earned last year by 
Joseph Crosfield & Sons, British soap manufac- 
turing concern, which has a capital of £4,900,000, 
and numbers among its subsidiaries the Erasmic 
Co., a well-known soap and toiletry manufacturer. 
From £598,458 in the previous accounting period, 
which covered thirteen months, profits for 1931 
advanced to £680,072, the increase on an annual 
basis being £127,649. The dividend on the 
ordinary stock, all of which is held by Associated 
Enterprises, a subsidiary of Lever Bros., is 
doubled at 30 per cent. 

—— 

Pittsburgh Chemical Corp., New York, makers 
of specialized compounds for industrial uses, has 
changed its name to Pittsburgh Cleanser Corp. 
The offices have been moved to 571 Flushing 
avenue, Brooklyn. 





) rn 

Walter W. Janin, who retired five years ago 
after a number of years as a salesman for the 
Colgate line, died early last month at his home in 
New Orleans. Death, the result of a paralytic 
stroke, came in his sixtieth year. 

0 

Hulman & Co., Terre Haute, Ind., makers of 
“Presto-White,” cleanser and water softener, are 
introducing two new packages of their product 
in 12 oz. and 32 oz. sizes. 

——0 

A new “Pine Oil Shampoo” is being introduced 
by Helena Hair Preparations, New York. 

Q——_ 

Newly elected directors of McKesson & Rob- 
bins, Ine., are George M. Moffett, president of 
Corn Products Refining Co., and Harvey D. 
Gibson, head of Manufacturers Trust Co. 

a 

Pond’s Extract Co. is reported to be opening 
a new factory at Perivale, near Ealing, Middle- 
sex, England. 
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General offices of Cudahy Packing Co. were 
moved, April 25th, to 221 N. La Salle street, 
Chicago. 

ce 

John R. Mitchell & Son, makers of laundry and 
toilet soaps, are now located at 51 Murray street, 
New York City. The concern was formerly at 
46 Eagle street, Brooklyn. 

o——— 

Lee H. Bristol, vice-president of Bristol-Myers 
Co., has been made chairman of the advertisers 
committee for the advertising and publicity divi- 
sion of the Washington Bicentennial Celebration. 

——o 

At a meeting of the directors of Coty, Inc., 
April 21st, Francois Coty was elected president 
in addition to being chairman of the board. Two 
new directors have been named, Alphee Dubois 
and John J. Rudolph, succeeding Serge Heftler 
and Georges J. Sabran. 

ee ee 


Independent Druggists’ Alliance of America 
opened a Chicago unit, comprising 225 stores, late 
in April. William Wagner is in charge of pur- 
chasing for the Chicago group. 
re) 

The teams representing Colgate-Palmolive-Peet 
Co. and E. R. Squibb & Sons in the Wholesale 
Drug Trade Bowling Association of New York 
were nosed out for the championship by the 
Church & Dwight Co. team which clinched the 
title with three wins on the evening of April 28th. 
The final standings found the Church & Dwight 
team with 27 games won and 15 lost, with the 
Squibb and Colgate-Palmolive-Peet teams each 
having 26 wins and 16 losses. 

——— 

Thomas J. McHugh, president of Vadsco Sales 
Corp., New York, died at his Westwood, N. J., 
home, April 26th, following a heart attack. He 
was fifty-two years old and had long been a well- 
known figure in the toilet goods field. 

‘iiaeiactlilteiaitalinie 

Waltke Soap Co., Gretna, La., makers of a 
general line of soaps, are reported to be out of 
business. 














a 

William G. Ungerer, president of Ungerer & 
Co., New York, at the time of his death, Febru- 
ary 27, 1930, left an estate of $910,504 gross, 
$807,922 net. 

——_0-———_ 

In a statement made public May 2d, Theodore 
Swann, president of Swann Corp., Birmingham, 
Ala., announced a program of expansion which 
will involve opening five new sales offices in Bos- 


ton, Baltimore, Pittsburgh, Charlotte and Dallas, 
and placing of sales representatives in ten other 
cities, Albany, Harrisburg, Camden, Cleveland, 
Louisville, Knoxville, Memphis, Atlanta, Jackson- 
ville and New Orleans. The sales force will be in- 
creased by more than fifty per cent. It is stated 
that the expansion program is not based on mere 
hopes, but follows a thoroughgoing survey of 
the chemical needs of industry in every part of 
the United States. 
ee , wae 


R. R. Deupree, president of Procter & Gamble 
Co., and C. J. Huff, sales manager, sailed for 
England recently to visit the company’s English 
subsidiary, Thomas Hedley & Co., Ltd., New- 
castle. It is reported that enlargement of the 
company’s facilities in England is contemplated. 


sainieeaeell Naame 


Arthur W. Stanley, president and treasurer of 
J. O. Draper Co., Pawtucket, R. I., died early last 
month at the age of eighty-four after a protracted 
illness. Mr. Stanley first came to Pawtueket in 
1867, becoming associated with the Draper & 
Atwood Soap Manufacturing Co., which later be- 
came the J. O. Draper Soap Co. Mr. Stanley was 
a direct descendant of Governor William Brad- 
ford of the Massachusetts Colony. He is survived 
by his wife, two sons, two daughters and eight 
grandchildren. 

ee 


Arthur W. Wilkinson, treasurer and general 
manager of Sterling Products Co., Easton, Pa., 
laundry specialties, has resigned and disposed of 
a substantial part of his interest in the company 
to Howard B. Bishop, president. The concern was 
formed by the two men in Brooklyn, almost 
twenty-five years ago. Mr. Wilkinson is secretary 
of the Laundry and Cleaners Allied Trades As- 
sociation. 

ee 


Lever Bros., Ltd., have been unsuccessful in 
preventing the use by Umberto Pizzuti and Dan 
Inicelle, Windsor, Ont., of the mark “Sunrise” 
used on a washing fluid. Lever Bros. own the 
“Sunlight” trademark, under which they have 
sold soap for over forty years. In dismissing thé 
Lever claim, Justice Anger, in the Exchequer 
Court of Canada, ruled that the label used by the 
Windsor company is so different in appearance, 
coloring, lettering, and subject matter that it 
cannot be considered as calculated to, deceive. 


——. 


James Stanley Co., New York, soaps, polishes 
and cleaning compounds, formerly located at 430 
West 29th street, has recently occupied new quar- 
ters at 650 West 30th street. 
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General Soap Co., San Francisco, has been 
awarded the contract to supply the U. S. Army 
Fort Mason quartermaster with a quantity of 
soap powder at a price of 2.79c lb. in a recent 
bidding. Newell-Gutradt Co., San Francisco, 
was awarded the contract for a quantity of salt 
water soap at a price of 2.19c. The San Fran- 
cisco Branch of Los Angeles Soap Co. received 
the contract for a quantity of fine scouring soap 
at a price of 2.7c. 





 ——— 

The following bids were entered in a recent 
bidding on 164,000 lbs. soap powder for U. S. 
Navy Dept. bureau of supplies and accounts; the 
material to be shipped to New York: Armour 
& Co., Chicago, 1.96¢ lb.; Colgate-Palmolive-Peet 
Co., Chicago, 2.52c; George E. Marsh Co., Lynn, 
Mass., 2.28c; Procter & Gamble Distributing Co., 
Cincinnati, 2.52c; and Swift & Co., Chicago, 
3.253c. On 164,000 lbs. soap powder for San 
Francisco the following bids were submitted: 
Armour & Co., Chicago, 2.52c; Colgate-Palmolive- 
Peet Co., Chicago, 3.05c; General Soap Co., San 
Francisco, 2.88c; Golden Eagle Soap Co., San 
Francisco, 2.875c; George E. Marsh Co., Lynn, 
2.58c; Procter & Gamble Distributing Co., Cin- 
cinnati, 3.05c; and Swift & Co., Chicago, 3.413c. 
an 

In a recent Fort Mason, Calif., U. S. Army 
quartermaster’s bidding Newell-Gutradt Co., 
San Francisco, was awarded the contract for a 
quantity of castile soap at 8.2c lb. and a quantity 
of scouring soap at 2c lb. McKesson-Langley- 
Michaels Co., San Francisco, was awarded an 
allotment of flake naphthalene at 3.9c. Braun- 
Knecht-Heimann Co., San Francisco, was suc- 
cessful bidder on a quantity of soda ash with a 
quotation of 1.65c; W. P. Fuller & Co., San Fran- 
cisco, was awarded a contract for metal polish 
at Ze. 





Oo-— 

‘In a recent Fort Sam Houston, Texas, U. S. 
Army quartermaster’s bidding on 250,020 Ibs. 
laundry soap, Colgate-Palmolive-Peet Co., 
Chicago, was awarded the contract on a quota- 
tion of 2.916c. Other bids and bidders were: 
Armour & Co., San Antonio, Tex., 2.935c; Procter 
& Gamble Distributing Co., Dallas, Tex., 3.37c; 
Cudahy Packing Co., Chicago, 7c; Newell-Gutradt 
Co., San Francisco, 3.297c; Swift & Co., San 
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Antonio, Tex., 3.49c; Iowa Soap Co., Burlington, 
Iowa, 3.8c; General Soap Co., San Francisco, 3.8c. 
0. 

Well over half the entire market in South 
China for tooth paste, powders, and dentifrices 
has been won by American manufacturers accord- 
ing to a U. S. Dept. of Commerce report. Dur- 
ing 1931, dentifrices valued at $96,000 were im- 
ported into the Colony of Hong Kong, of which 
the United States furnished in the neighborhood 
of $53,000. At least 10 standard and well known 
American tooth pastes are sold in this market, 
several of which have been widely advertised to 
the Chinese people. British tooth paste has “the 
edge” on other brands in Hong Kong, since it 
is a British Colony. The German Pebecco and 
Odol are found throughout South China and enjoy 
fair sales. Various Japanese makes have entered 
the market at various times, but have been un- 
able to make much headway. Three local firms 
manufacture dentifrices; their products sell at 
approximately 50 per cent below the price of the 
American items but in spite of this great dif- 
ference, sales have not been large and American 
tooth paste has been able to hold its supremacy’ 
in the market. 











| 

According to information received from 
Havana, the Spanish-Cuban treaty will continue 
in effect for some time to come, thus making pos- 
sible the importation of olive oil at a duty of $3.00 
per hundred kilos when imported in containers 
other than bottles. With the increase in duty on 
hog lard and lard compounds the two latter prod- 
ucts appear at a distinct disadvantage, and it is 
anticipated there will be an increased consump- 
tion of olive oil at the expense of lard and lard 
compounds. 

——— 

The production of animal fats in Germany dur- 
ing 1931 was lower than in any recent year ex- 
cept 1929. The same is true of consumption, 
which was also considerably lower than in 191? 
due to the marked reduction in the importation o. 
these fats during recent years. As compared to 
the preceding year, production fell off about 5 
percent and consumption about 4 per cent. In 
comparison to 1913, production showed an in- 
crease of 2.5 per cent, while consumption fell off 
about 9 per cent. 
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General offices of Cudahy Packing Co. were 
moved, April 25th, to 221 N. La Salle street, 
Chicago. 

—S 

John R. Mitchell & Son, makers of laundry and 
toilet soaps, are now located at 51 Murray street, 
New York City. The concern was formerly at 
46 Eagle street, Brooklyn. 

o—— 

Lee H. Bristol, vice-president of Bristol-Myers 
Co., has been made chairman of the advertisers 
committee for the advertising and publicity divi- 
sion of the Washington Bicentennial Celebration. 

— 

At a meeting of the directors of Coty, Inc., 
April 21st, Francois Coty was elected president 
in addition to being chairman of the board. Two 
new directors have been named, Alphee Dubois 
and John J. Rudolph, succeeding Serge Heftler 
and Georges J. Sabran. 

——— 


Independent Druggists’ Alliance of America 
opened a Chicago unit, comprising 225 stores, late 
in April. William Wagner is in charge of pur- 
chasing for the Chicago group. 

SS 

The teams representing Colgate-Palmolive-Peet 
Co. and E. R. Squibb & Sons in the Wholesale 
Drug Trade Bowling Association of New York 
were nosed out for the championship by the 
Church & Dwight Co. team which clinched the 
title with three wins on the evening of April 28th. 
The final standings found the Church & Dwight 
team with 27 games won and 15 lost, with the 
Squibb and Colgate-Palmolive-Peet teams each 
having 26 wins and 16 losses. 

-— 

Thomas J. McHugh, president of Vadsco Sales 
Corp., New York, died at his Westwood, N. J., 
home, April 26th, following a heart attack. He 
was fifty-two years old and had long been a well- 
known figure in the toilet goods field. 

caddie, 

Waltke Soap Co., Gretna, La., makers of a 
general line of soaps, are reported to be out of 
business. 








William G. Ungerer, president of Ungerer & 
Co., New York, at the time of his death, Febru- 
ary 27, 1930, left an estate of $910,504 gross, 
$807,922 net. 

ncciiemnatiipanennis 

In a statement made public May 2d, Theodore 
Swann, president of Swann Corp., Birmingham, 
Ala., announced a program of expansion which 
will involve opening five new sales offices in Bos- 


ton, Baltimore, Pittsburgh, Charlotte and Dallas, 
and placing of sales representatives in ten other 
cities, Albany, Harrisburg, Camden, Cleveland, 
Louisville, Knoxville, Memphis, Atlanta, Jackson- 
ville and New Orleans. The sales force will be in- 
creased by more than fifty per cent. It is stated 
that the expansion program is not based on mere 
hopes, but follows a thoroughgoing survey of 
the chemical needs of industry in every part of 
the United States. 
icneaediieasieas 


R. R. Deupree, president of Procter & Gamble 
Co., and C. J. Huff, sales manager, sailed for 
England recently to visit the company’s English 
subsidiary, Thomas Hedley & Co., Ltd., New- 
castle. It is reported that enlargement of the 
company’s facilities in England is contemplated. 


A ee 


Arthur W. Stanley, president and treasurer of 
J. O. Draper Co., Pawtucket, R. I., died early last 
month at the age of eighty-four after a protracted 
illness. Mr. Stanley first came to Pawtueket in 
1867, becoming associated with the Draper & 
Atwood Soap Manufacturing Co., which later be- 
came the J. O. Draper Soap Co. Mr. Stanley was 
a direct descendant of Governor William Brad- 
ford of the Massachusetts Colony. He is survived 
by his wife, two sons, two daughters and eight 
grandchildren. 

(J 


Arthur W. Wilkinson, treasurer and general 
manager of Sterling Products Co., Easton, Pa., 
laundry specialties, has resigned and disposed of 
a substantial part of his interest in the company 
to Howard B. Bishop, president. The concern was 
formed by the two men in Brooklyn, almost 
twenty-five years ago. Mr. Wilkinson is secretary 
of the Laundry and Cleaners Allied Trades As- 
sociation. 

eee, Sener een 


Lever Bros., Ltd., have been unsuccessful in 
preventing the use by Umberto Pizzuti and Dan 
Inicelle, Windsor, Ont., of the mark “Sunrise” 
used on a washing fluid. Lever Bros. own the 
“Sunlight” trademark, under which they have 
sold soap for over forty years. In dismissing thé 
Lever claim, Justice Anger, in the Exchequer 
Court of Canada, ruled that the label used by the 
Windsor company is so different in appearance, 
coloring, lettering, and subject matter that it 
cannot be considered as calculated to, deceive. 


o—— 
James Stanley Co., New York, soaps, polishes 
and cleaning compounds, formerly located at 430 


West 29th street, has recently occupied new quar- 
ters at 650 West 30th street. 

















CONTRACTS AWARDED 

















General Soap Co., San Francisco, has been 
awarded the contract to supply the U. S. Army 
Fort Mason quartermaster with a quantity of 
soap powder at a price of 2.79c lb. in a recent 
bidding. Newell-Gutradt Co., San Francisco, 
was awarded the contract for a quantity of salt 
water soap at a price of 2.19c. The San Fran- 
cisco Branch of Los Angeles Soap Co. received 
the contract for a quantity of fine scouring soap 
at a price of 2.7c. 
| 

The following bids were entered in a recent 
bidding on 164,000 lbs. soap powder for U. S. 
Navy Dept. bureau of supplies and accounts; the 
material to be shipped to New York: Armour 
& Co., Chicago, 1.96c lb.; Colgate-Palmolive-Peet 
Co., Chicago, 2.52c; George E. Marsh Co., Lynn, 
Mass., 2.28c; Procter & Gamble Distributing Co., 
Cincinnati, 2.52c; and Swift & Co., Chicago, 
3.253c. On 164,000 lbs. soap powder for San 
Francisco the following bids were submitted: 
Armour & Co., Chicago, 2.52c; Colgate-Palmolive- 
Peet Co., Chicago, 3.05c; General Soap Co., San 
Francisco, 2.88c; Golden Eagle Soap Co., San 
Francisco, 2.875c; George E. Marsh Co., Lynn, 
2.58c; Procter & Gamble Distributing Co., Cin- 
cinnati, 3.05c; and Swift & Co., Chicago, 3.413c. 
natiincian 

In a recent Fort Mason, Calif., U. S. Army 
quartermaster’s bidding Newell-Gutradt Co., 
San Francisco, was awarded the contract for a 
quantity of castile soap at 8.2c lb. and a quantity 
of scouring soap at 2c lb. McKesson-Langley- 
Michaels Co., San Francisco, was awarded an 
allotment of flake naphthalene at 3.9c. Braun- 
Knecht-Heimann Co., San Francisco, was suc- 
cessful bidder on a quantity of soda ash with a 
quotation of 1.65c; W. P. Fuller & Co., San Fran- 
cisco, was awarded a contract for metal polish 
at 12c. 








Oo-— 

‘In a recent Fort Sam Houston, Texas, U. S. 
Army quartermaster’s bidding on 250,020 lbs. 
laundry soap, Colgate-Palmolive-Peet Co., 
Chicago, was awarded the contract on a quota- 
tion of 2.916c. Other bids and bidders were: 
Armour & Co., San Antonio, Tex., 2.935c; Procter 
& Gamble Distributing Co., Dallas, Tex., 3.37c; 
Cudahy Packing Co., Chicago, 7c; Newell-Gutradt 
Co., San Francisco, 3.297c; Swift & Co., San 
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Antonio, Tex., 3.49¢c; Iowa Soap Co., Burlington, 
Iowa, 3.8c; General Soap Co., San Francisco, 3.8c. 
Ohi 

Well over half the entire market in South 
China for tooth paste, powders, and dentifrices 
has been won by American manufacturers accord- 
ing to a U. S. Dept. of Commerce report. Dur- 
ing 1931, dentifrices valued at $96,000 were im- 
ported into the Colony of Hong Kong, of which 
the United States furnished in the neighborhood 
of $53,000. At least 10 standard and well known 
American tooth pastes are sold in this market, 
several of which have been widely advertised to 
the Chinese people. British tooth paste has “the 
edge’ on other brands in Hong Kong, since it 
is a British Colony. The German Pebecco and 
Odol are found throughout South China and enjoy 
fair sales. Various Japanese makes have entered 
the market at various times, but have been un- 
able to make much headway. Three local firms 
manufacture dentifrices; their products sell at 
approximately 50 per cent below the price of the 
American items but in spite of this great dif- 
ference, sales have not been large and American 
tooth paste has been able to hold its supremac;’ 
in the market. 





O 

According to information received from 
Havana, the Spanish-Cuban treaty will continue 
in effect for some time to come, thus making pos- 
sible the importation of olive oil at a duty of $3.00 
per hundred kilos when imported in containers 
other than bottles. With the increase in duty on 
hog lard and lard compounds the two latter prod- 
ucts appear at a distinct disadvantage, and it is 
anticipated there will be an increased consump- 
tion of olive oil at the expense of lard and lard 
compounds. 








— 

The production of animal fats in Germany dur- 
ing 1931 was lower than in any recent year ex- 
cept 1929. The same is true of consumption, 
which was also considerably lower than in 1912 
due to the marked reduction in the importation o. 
these fats during recent years. As compared to 
the preceding year, production fell off about 5 
percent and consumption about 4 per cent. In 
comparison to 1913, production showed an in- 
crease of 2.5 per cent, while consumption fell off 
about 9 per cent. 








44 


SOAP 





MAY, 1932 





as the phone 
on your desk 


ICTOR 


Need T. S. P. in a 
hurry? A phone call 
will bring prompt 
shipment from our 
nearest warehouse. 
Sixteen of them to 
serve you. Write for 
address of nearest 
one. 


VICTOR CHEMICAL 
WORKS 


141 W. Jackson Blvd., Chicago, IL 
New York Nashville Kansas City 





























Say you saw 
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| Increases and sustains lather in all waters. 
| Stabilizes neutrality. 

| Sustains perfume odors. 

| Assures better moulded soap cakes. 


v 
e Pylafoam No. 100 


for Liquid Soaps and Shampoos 


e Pylafoam No. 200 


for Shaving Creams and Soaps 


e Pylafoam No. 300 
for Cold Made and Semi-Boiled Soaps 


e Pylafoam No. 400 
for Milled Soaps 


Free samples on Request 


v 
Pylam Products Co., Inc. 
Mfg. Chemists Exporters Importers 


799 Greenwich St., New York, N.Y. 
Cable Address “Pylamco” 
Soap Colors Makers Since 1917 
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it in SOAP! 




















RECORD OF TRADE-MARKS 
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The following trade-marks were published in 
the April issues of the Official Gazette of the 
United States Patent Office in compliance with 
Section 6 of the Act of September 20, 1905, as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, fee of ten dollars 
must accompany each notice of opposition. 


Trade Marks Filed 


Creme Shavelle—This in solid letters describ- 
ing shaving cream. Filed by Frank C. Reilly, 
New York, Feb. 1, 1932. Claims use since Apr. 
6, 1924. 

Pennant—This in solid letters describing dry 
cleaning soap. Filed by Davies-Young Soap Co., 
Dayton, Ohio, Feb. 15, 1932. Claims use since 
Dec. 1, 1931. ’ 

Tri-Klor-Sol—This in solid letters describing 
liquid dry cleaning soap. Filed by Davies-Young 
Soap Co., Dayton, Feb. 15, 1932. Claims use since 
Dec. 1, 1931. 

Zor-O-Sol—This in solid letters describing 
liquid dry cleaning. soap. Filed by Davies-Young 
Soap Co., Dayton, Feb. 15, 1932. Claims use since 
Dec. 1, 1931. 

Carton carrying two horizontal contrasting 
stripes describing soap. Filed by Polk Miller 
Products Corp., Richmond, Va., Feb. 15, 1932. 
Claims use since 1919. 

Sepsan—This in solid letters describing cleans- 
ing preparation, disinfectant and deodorant. Filed 
by Sepsan Products Co., New London, Conn., Feb. 
6, 1932. Claims use since Oct. 1, 1930. 

Fly-War—This in outlined letters describing 
liquid insecticide. Filed by Fly-War Laboratory, 
Greenfield, Ind., Feb. 17, 1932. Claims use since 
Feb. 3, 19382. 

Beu—This in speckled letters describing 
mosquito repellant. Filed by Beu Laboratories, 
Louisville, Ky., Feb. 18, 1932. Claims use since 
June 1, 1981. 

Jungle Juice—This in solid letters with draw- 
ing of insect, describing mosquito repellant. Filed 
by Beu Laboratories, Louisville, Ky., Feb. 18, 
1932. Claims use since June 1, 1931. 

Whoopee—This with drawing of aeroplane and 
insects describing insecticide. Filed by Mathews 
Nelson, Tulsa, Okla., Feb. 29, 19382. Claims use 
since June, 1929. 


Cop-O-Zin—This in solid letters describing an- 
tiseptic. Filed by Goudre Laboratories, Brook- 
lyn, Jan. 9, 1932. Claims use since Oct 24, 1931. 

Co-ed—This in solid letters describing toilet 
soap. Filed by Holman Soap Co., Chicago, Feb. 
25, 1932. Claims use since July, 1919. 

Beachrite—This in outline letters describing 


detergents. Filed by Beach Soap Co., Lawrence; 
Mass., Mar. 7, 1932. Claims use since August, 
1931. 


Usan Spray—tThis in solid letters describing in- 
secticides and deodorants. Filed by Davenport’s 
Sanitary Service, Ridgewood, N. Y., Oct. 12, 1931. 
Claims use since August 1, 1931. 

D. S. S.—This in solid letters describing in- 
secticides and deodorants. Filed by Davenport’s 
Sanitary Service, Ridgewood, N. Y., Oct. 12, 1931. 
Claims use since June 1, 1930. 

Black Eagle—This in solid letters with draw- 
ing of eagle, describing rat, insect and vermin 
exterminator. Filed by B. & B. Exterminators, 
Inc., Baltimore, Jan. 5, 1932. Claims use since 
Nov. 15, 1931. 

Vermikil—This in solid letters describing in- 
secticide. Filed by Hampton D. Gossard, Wichita. 
Kans., Feb. 15, 1932. Claims use since Jan. 1. 
1932. 

Sy-Lac—tThis in outline letters describing den- 
tifrice. Filed by Anacin Co., Chicago, Feb. 23, 
1932. Claims use since Jan. 23, 1932. 

Westochlor—This in solid letters describing 
disinfectant and deodorant. Filed by West Dis- 
infecting Co., L. I. City, N. Y., Feb. 24, 1932. 
Claims use since Nov. 30, 1931. 

Denti-Kem—This on reverse plate describing 
tooth powder. Filed by Denti-Kem Co., St. Louis, 
Feb. 25, 1932. Claims use since Feb. 12, 1932. 

Lav-o-dent—This in script describing antiseptic 


‘ mouth wash. Filed by J. Ernest Hill, Houston, 
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Tex., Nov. 14, 1931. Claims use since Oct. 24, 
1931. 

Siloam—This in solid letters describing sham- 
poo. Filed by Duart Mfg. Co., San Francisco, 
Feb. 10, 1932. Claims use since Jan. 1, 1982. 

Dandiodine—This in solid letters describing 
antiseptic-germicide. Filed by Louis Philippe, 
New York, Feb. 20, 1932. Claims use since No- 
vember, 1931. 

Mercuropowd—This in solid letters describing 
antiseptic-germicide. Filed by Louis Philippe, 
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New York, Feb. 20, 1932. Claims use since No- 
vember, 1931. 

Mercurosalve—This in solid letters describing 
antiseptic-germicide. Filed by Louis Philippe, 
New York, Feb. 20, 1932. Claims use since 
February, 1930. 

Poudriodine—This in solid letters describing 
antiseptic-germicide. Filed by Louis Philippe, 
New York, Feb. 20, 1932. Claims use since 
March, 1931. 

Alta-Co—This in solid letters describing dis- 
infectant and deodorizer. Filed by C. B. Dolge 
Co., Westport, Conn., March 2, 1932. Claims use 
since 1911. 

Septichlor—This in solid letters describing an- 
tiseptic, disinfectant and deodorant. Filed by 
North Metal and Chemical Co., York, Pa., Mar. 
18, 1932. Claims use since Apr. 8, 1929. 


Trade Marks Granted 


292,544. Metal Polish. Hardware & Plumbing 
Supply Corporation of Weil Bros., New York. 
Filed October 6, 1931. Serial No. 319,777. Pub- 
lished December 29, 1931. Class 4. 

292,575. A Disinfectant, Deodorant, Germi- 
cide, and Insecticide. Southern Drug Co., Shreve- 
port, La. Filed December 12, 1931. Serial No. 
322,067. Class 6. 

292,635. Fly Electrocuters. 
Chicago. Filed November 23, 1931. Serial No. 
$21,423. Published January 5, 1932. Class 21. 

292,802. Antiseptic. Kenneco Corp., New 
York. . Filed December 4, 1931. Serial No. 321,- 
769. Published January 12, 1932. Class 6. 

292,824. Oil Shampoo. Robert J. Kideney, 
Ontario, Calif. Filed November 4, 1931. Serial 
No. 320,784. Published December 29, 1931. Class 
6. 

292,826. Shampoo. C. W. Beggs, Sons & Co., 
Chicago. Filed November 4, 1931. Serial No. 
320,844. Published December 29, 1931. Class 6. 

292,828. Insecticides, Germicides, and Fungi- 
cides. California Spray-Chemical Corp., Berkeley, 
Calif. Filed November 7, 1931. Serial No. 320,- 
887. Published December 29, 1931. Class 6. 

292,876. Insecticides, Germicides, and Fungi- 
cides. California Spray-Chemical Corp., Berkeley, 
Calif. Filed November 23, 1931. Serial No. 321,- 
419. Published January 5, 1932. Class 6. 

292,878. Liquid and Powder Insecticides 
Shane Chemical Co., Brooklyn. Filed November 
24, 1931. Serial No. 321,478. Published January 
5, 1932. Class 6. 

292,880. Insecticides, Germicides, and Fungi- 


Faith Mfg. Co., 


cides. California Spray-Chemical Corp., Berkeley, 
Calif. Filed November 23, 1931. Serial No. 321,- 
518. Published January 5, 1932. Class 6. 
292,917. Insecticide. Ace Manufacturing Co., 
Laredo, Tex. 


Filed September 8, 1931. Serial 


No. 318,818. Published January 5, 1932. Class 6. 

292,983. Insecticides and Fungicides. Sher- 
win-Williams Co., Cleveland. Filed November 
20, 1931. Serial No. 321,362. Published January 
12, 1932. Class 6. 

292,988. Tooth Powder. Kln-Aid Laborato- 
ries, El Paso, Tex. Filed November 24, 1931. 
Serial No. 321,470. Published January 19, 1932. 
Class 6. 

293,015. Shaving Soap. Los Angeles Soap 
Co., Los Angeles. Filed November 25, 1931. 
Serial No. 321,497. Published January 12, 1932. 
Class 4. 

293,016. Soap. Los Angeles Soap Co., Los 
Angeles. Filed November 25, 1931. Serial No. 
321,498. Published January 12, 1932. Class 4. 

293,055. Cleaning and Polishing Powder. Bon 
Ami Co., New York. Filed July 21, 1931. Serial 
No. 317,146. Published January 12, 1932. Class 4. 

293,061. Washing Powder. Spedwash Com- 
pound Co., Sioux City, Iowa. Filed August 7, 
1931. Serial No. 317,833. Published January 12, 
1932. Class 4. 

293,074. Soap. McKesson & Robbins, Inc., 
Bridgeport, Conn. Filed August 7, 1931. Serial 


No. 317,773. Published January 12, 1982. 
Class 4. 
293,075. Soap. McKesson & Robbins, Inc., 


Bridgeport, Conn. Filed August 7, 1931. Serial 
No. 317,774. Published January 12, 1932. Class 4. 


293,076. Powdered Cleaning Compound. 
Heider Industrial Chemical Co., Columbus, Ohio. 
Filed September 23, 1931. Serial No. 319,324. 
Published January 12, 1932. Class 4. 

293,077. Liquid Cleanser. Caled Products Co., 
Cottage City, Brentwood, Md. Filed October 1, 
1931. Serial No. 319,608. Published January 19, 
1932. Class 4. 

293,080. Soaps. Van Camp Oil Co., New 
York, Filed November 23, 1931. Serial No. 
321,451. Published January 19, 1932. Class 4. 


293,095. Soaps. Lanman & Kemp-Barclay & 
Co., New York. Filed November 17, 1931. Serial 
No. 321,209. Published January 26, 1932. Class 4. 

293,103. Prepared Liquid Wax. Davies-Young 
Soap Co., Dayton, Ohio. Filed November 25, 
1931. Serial No. 321,488. Published January 26, 
1932. Class 16. 

293,106. Detergent Compounds. Alden 
Speare’s Sons Co., Cambridge, Mass. Filed No- 
vember 27, 1931. Serial No. 321,514. Published 
January 26, 1932. Class 4. 

293,108. Soaps. Van Camp Oil Co., New 
York. Filed November 27, 1931. Serial No. 
321,553. Published January 26, 1932. Class 4. 


293,169. Cleaning Compound. Solvay Process 
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Co., Syracuse. Filed May 14, 1931. Serial No. 
314,583. Published January 26, 1932. Class 4. 

293,253. Insecticides. City Exterminators 
Co., New York. Filed November 23, 1931. Serial 
No. 321,420. Published January 19, 1932. Class 6. 

293,259. Antiseptic Tubex Co., New York. 
Filed December 8, 1931. Serial No. 321,920. Pub- 
lished February 2, 1932. Class 6. 

293,278. Shampoo Soap. Louise Beatrice 
Stone, Chicago. Filed October 4, 1930. Serial 
No. 306,475. Published November 25, 1930. 
Class 4. 

293,285. Antiseptic, and Deodorant Com- 
pound. Lambert Pharmacal Co., Wilmington. 
Filed December 17, 1930. Serial No. 309,088. 
Published January 26, 1932. Class 6. 

293,324. Liquid Washing Compound. Romar 
Products Co., Springfield, Mass. Filed October 5, 
1931. Serial No. 319,739. Published February 
2, 1932. Class 6. 

293,475. Shaving Soap. J. B. Williams Co., 
Glastonbury, Conn. Filed November 9, 1931. 
Serial No. 320,961. Published January 26, 1932. 
Class 4. 

293,488. Silver Polish. 
Peoria, Ill. Filed December 7, 1931. Serial No. 
321,888. Published February 9, 1932. Class 4. 

293,489. Soap. H. Kohnstamm & Co., New 
York. Filed December 9, 1931. Serial No. 
321,956. Published February 9, 1932. Class 4. 

293,506. Cleaning Preparation. Flash Chemi- 
cal Co., Cambridge, Mass. 
1927. Serial No. 258,679. 
1929. Class 4. 


R. M. Nevins Co., 


Published June 18, 


0 








Opportunities for Export 
The following opportunities for export of Amer- 
ican soaps and allied products have come to the 
Bureau of Foreign and Domestic Commerce, 
Washington, D. C. American manufacturers can 
secure the full details of the inquiries by commun- 
icating with the Bureau, care of the Department 
of Commerce. Be sure to mention the number of 

Foreign Trade Opportunity in writing. 


55,116 Dentifrices and toilet Italy 
preparations 
55,346 Laundry soaps 


Agency 


Dominican 
Republic Sole Agency 
55,379 Toilet soaps, shaving Czecho- 


Cream, etc. slovakia Agency 
55,446 Rosin and caustic soda Brazil Agency 
for laundry soap 
manufacture 
55.511 Toilet soaps Egypt Agency or 
55,644 Soaps China Purchase 
oe 


Consolidated Sales Co., Muskogee, Okla., mak- 
ers of asphalt products, has recently added to its 
line new products which include soaps, polishes 
and janitors’ supplies. 


Filed December 9,. 





| New Patents 


Conducted by 
Lancaster, Allwine & Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 


815 15th St., N. W., Washington, D. C. 














Complete copies of any patents or trade-mark 
registrations reported below may be obtained by 
sending 25c for each copy desired to Lancaster, 
Allwine and Rommel. Any inquiries relating to 
Patent or Trade-mark Law will also be freely 
answered by these attorneys. 











No. 1,847,437, Detergent, Patented March 1, 
1932, by Abraham Moscowitz, Jersey City, N. J. 
A detergent comprising 50 to 70 per cent, dry 
basis, of the potassium and _ triethanolamine 
soaps of acids selected from the fatty acids, be- 
tween 40 to 75 per cent of the total soaps present, 
dry basis, being the triethanolamine soap of the 
selected fatty acids, not less than 4 per cent of 
water, and an alcohol of not exceeding three car- 
bon atoms in amount sufficient to render the de- 
tergent optically transparent. 

No. 1,848,016, Metal Cleaning Compound, 
Patented March 1, 1932, by Grinnell Jones, Cam- 
bridge, Mass. A composition of matter for clean- 
ing metal, comprising an intimate mixture of a 
metal, an acid, and a chemically reactive agent 
adapted to form inodorous compounds with the 
odorous reaction products. 

No. 1,849,535, Laundry Scouring Composition 
and Method, Patented March 15, 1932, by Robert 
A. Phair, Allendale, N. J., assignor to H. Kohn- 
stamm & Co., Inc., New York, N. Y. A laundry 
souring composition including a silicofluoride and 
an aniline blue. 

a) 

At a meeting of the board of directors of 
Monsanto Chemical Works in St. Louis, two new 
assistant vice-president were elected: Frederick 
B. Langreck, plant manager at Monsanto, 
Illinois; and Harvey M. Harker, assistant general 
manager of sales and director of purchases. All 
former officers were re-elected. 

/—— 

Wilson & Bennett Mfg. Co. announces the re- 
moval of its New York offices to and the estab- 
lishment of its own warehouse at 437 Third 
street, Jersey City, N. J. The New Jersey tele- 
phone number is Montgomery 5-2340, the New 
York number remaining unchanged, Cortlandt 
7-0231. An enlarged and diversified stock of con- 
tainers will be carried at the new distributing 
point. 
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EJSENTIAL OILY 
SYNTHETIC AROMATICS 
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We Offer 
Exceptional Perfume Materials 
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LIQUID SOAPS 
INSECTICIDES 
DEODORANT BLOCKS 
THEATRE SPRAYS 
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Strong, fragrant, lasting odors imparting 


maximum value for each dollar expended. 


Advise us of the odor desired and purpose for 
which it is intended. State approximate limit 


of cost and we will submit sample for trial 
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§ DODGE & OLCOTT COMPANY ; 
B 180 VARICK STREET NEW YORK,N.Y. §& 
8 ‘The integrity of the house is reflected in the quality of its products” Ns 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 


(As of May 10, 1932) 


Li age YORK—tThe trend of prices for essential 
oils and aromatic chemicals continued down- 
ward this period, with a number of price reduc- 
tions and no advances being reported. Weakness 
was felt in both local and primary markets. 
Sellers reported that users continued to be in- 
terested in small quantities only. There were no 
new developments of any particular importance, 
with the market maintaining a very quiet tone. 
During the period announcement was made of 
the appointment of an American agent for the 
Italian Bergamot Consortium, but to date the 
expected revised price schedule has not appeared. 


OIL ANISE 


Anise oil prices have been reduced to a basis 
of 34c to 36c a pound, this period, as the result 
of lower offers from primary markets. This 
brings the price of this oil down to the level cur- 








rent before the speculative advance caused by the 
recent political difficulties in China. 


OIL BERGAMOT 


A New York concern has been appointed as 
the exclusive agent for the sale of products of 
the Italian Bergamot Consortium in United 
States, but to date no new price schedule has ap- 
peared, and there is no assurance as to just what 
effect the new plan will have on Bergamot oil 
prices. The current quotation is still $1.85 to 
$2.00 a pound, with the market exhibiting a weak 
undertone. 

OL CASSIA 


Lower quotations on replacements and move- 
ments in the exchange favorable to buyers were 
responsible for further slight reductions in the 
price of Cassia oil this period. 


OIL CITRONELLA 


Ceylon oil quotations for spot oil were reduced 








Terpineol, C. P. 


Deodorizing Blocks, etc. 


Camphor 
Synthetic 





Water White—Fine Odor—One of the Best 
Low Cost Odors for Soaps, Fly Sprays, 


Menthol Crystals 


White Crystals with Fine Natural Odor for 


Products of SCHERING-KAHLBAUM, A. G., Berlin 


SHERKA CHEMICAL CO., INC. 


. 75 WEST STREET, NEW YORK, N. Y. 
New Address Telephone: Bowling Green—9-7482 


Sole Importers for the U. S. A. 


Synthetic 


mentholated shaving creams, soaps, 
shampoos, lotions, creams 


Thymol U.S.P. 


Prime White Crystals 
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Importers Dealers Brokers 

















We have been supplying raw materials to the 


f or 9 4, years Soap and Allied Industries 


OLIVE OIL, all grades 
OLIVE OIL FOOTS 


Fatty Acids, Animal and Vegetable 








Cottonseed Soapstock Boiled-down Cottonseed Soap 
Neatsfoot Oil Castor Oil Tallow Trisodium Phosphate 
Coconut Oil Sesame Oil Red Oil Caustic Potash 
Cottonseed Oil Lard Oil Soap Colors Carbonate Potash 
Palm Kernel Oil Palm Oil Chlorophyll Bath Powder 
Stearic Acid Corn Oil Soda Ash Modified Soda 
Oleo Stearine Peanut Oil Sal Soda Caustic Soda 
Soya Bean Oil Grease (Animal) Tale Silicate of Soda 


Superfatting Neutralizing Agents 


Write for Information and Samples. 


WELCH, HOLME and CLARK, CO., Inc. 


563 Greenwich St. New York City 
Established 1838 


























You Can’t be the First — 
But why be the Last? 


to cut costs and improve the odor appeal of your 


SOAPS, CREAMS, POLISHES, CLEANERS, etc. 


Lemenone—Has a delicate lemon-lime odor. 
Lemenone Crude—Has a strong lemongrass-like odor. 
Clovel—Has a strong clove odor. 








Price Schedule (f. o. b. New York) 


375 lb. drums 35 lb. cans 7 lb.trial cans 
Es eee ge ca 20c Ib. 25c lb. 30c lb. 
ee OA ee ee 30c 35c “ 40c “ 
Eeemmonone Cruge ..........0056 000 OT soc * 35c. * 


Order a trial 7 lb. can—if you are from Missouri. 


BUSH TERMINAL BLDG. No. 5 


GLYCO ProbucTs Co., INC. BROOKLYN. N. Y. 
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this period in spite of the fact that little oil 
is reported available for immediate shipment. 
Freer offerings were made for future shipment 
from primary markets, however. Current quota- 
tions in the local market now stand at 30c to 32c¢ 
pound. There is a spread of almost 20c a pound 
between prices on Ceylon and Java oil, the latter 
holding at 49c to 50c pound. 


0 








Eric Coupey, New York essential oil broker, 
announces that he has been appointed exclusive 
American and Canadian agent for Destilaciones 
Bordas Chinchurreta of Seville, Spain, large 
shippers of Spanish oils, for sales only through 
the regular essential oil trade. 

a a 

Arthur W. Mudge, a well-known figure in the 
essential oil and aromatic chemical field, has been 
put in charge of sales of raw materials for the 
perfume, toilet preparation and flavoring extract 
industries for the fine chemicals division of E. I. 
du Pont de Nemours & Co. 

cee) See 

A Russian factory for the producticn of essen- 
tial oils has been completed at Leningrad, the 
output of which will reach over 10,000 pounds 
of oils annually. 


The Italian Consortium of Producers of Berga- 
mot, Reggio Calabria, Italy, has announced the 
appointment of Francesco Ragno, New York, 
as exclusive agent for the United States. For 
the past seven years Mr. Ragno has represented 
Scagliola & Romeo, citrus oils, in United States. 
————. 

Exports of toilet or fancy soap from United 
States during February, 1932, totaled 349,790 
lbs., worth $55,635, as against 459,233 lbs., valued 
at $90,724, in the same month last year. Exports 
of laundry soap were 1,692,341 lbs., worth 
$94,163, in February, 1932, as compared with 
3,015,039 lbs., valued at $177,759, in February of 
1931. 





7 

Latherizer Sales Co., New York, advises that 
it has taken over the assets of Latherizer Corp., 
makers of a sanitary latherizer. 

—0 

Exports of gum rosin from United States dur- 
ing February, 1932, totaled 59,685 500-lb. bar- 
rels, valued at $336,896, with shipments of wood 
rosin for the same period totaling 6,982 barrels, 
worth $38,920. 








——o 

Van Ess Laboratories, Chicago, makers of 

liquid soaps, shampoos and toilet preparations, 
moved recently to 8100 McCormick Blvd. 








fectants and other Aqueous Preparations. 
desired results. 


$2.50 Per Pt. Post Paid 


Laboratories 


P. O. Box 42 
433 Stuyvesant Ave. 





ELKO 
WATER SOLUBLE PERFUMES 


Highly concentrated non-alcoholic products for Theatre Sprays, Liquid Deodorants, Disin- 
Four ounces or less to the gallon usually gives 


A Few of Our Popular Odors 


Arbutus W. S. Lilac W. S. Oriental 412 W. S. 
Carnation W. S. Locust W. S. Pine W. S. 
Chypre W. S. Millefleur W. S. Rose W. S. 
Lavender W. S. Oriental W. S. Violet W. S. 


$14.00 Per Gallon F. O. B. Irvington, N. J. 


Can furnish any odor desired in Water Soluble Perfumes at prices depending on quality 
and strength. 


also makers of a full line of Perfume Oils for 


LIQUID and CAKE SOAPS 
Address all Correspondence to Main Office and 


E. M. LANING COMPANY, INC. 


New York Office, 130 Pearl Street 





Irvington, N. J. 
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Over 40,000 buyers of 
Sanitary Products, Soaps 
and Sanitary Accessories 


will read “INDUSTRIAL SANITATION” 


Reach them atone cost through the 
advertising pages of this new paper! 


You cannot reach these big buyers of sanitary products and 
accessories in any other way at anything like the low cost 
of advertising space in INDUSTRIAL SANITATION. Here 
is your opportunity to keep your products constantly before 
the cream of the trade at a cost within the reach of anyone. 
You can use full pages in every issue at considerably less 
than it would cost to send out a penny post card. Here are 
the readers—over 40,000 of them to get INDUSTRIAL 
SANITATION every third month: 


Clubs, Athletic and City ........ 3,485 
Dairies and Creameries (Rated over 

I hg hs 6h 0-8 Ghee wn o:-0me« 1,000 
ee ee 2,197 
A EE ee 2,000 
IS a es oe aw 1,945 
Fumigators, Exterminators and 

Sanitary Products Jobbers .... 1,500 


Industrial Organizations (Rated over 


$1.000,000) 2,500 


$6 © #6 8°6 €°9658 © 6 6 © 


Institutions (State, City and 


I Se ee re ae 2,889 
Meat Packers and Stockyards.... 1,208 
Office Buildings and Managers . . . 11,122 
Railroad Purchasing Agents ..... 702 
School Superintendents (City and 

Ne Gena ek ae ho 8,390 
Steamship Purchasing Agents .... 341 
Miscellaneous Buyers (Theatre 

Chains, Supply Houses, ete.) .. 1,000 


Total Coverage Every Three Months—40,000 Buyers 
Circulation Per Issue—13,500 Copies 


Have your announcement in the first issue. 


Ask for details about special charter rates. 


To Be Published by 


MaAcNAIR-DORLAND 


CoMPANY. INC. 


136 Liberty Street. New York 
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SOAP AND DISINFECTANT CHEMICALS 


| 
Market Report on | 
| 














(As of May 10, 1932) 

lc weed YORK—tThe market for soap and disin- 
~ “ fectant chemicals was comparatively inactive 
during the recent period. Withdrawals on con- 
tract were slightly under normal, the spot mar- 
ket was quiet, and prices underwent little change. 
Shipments of alkalis were running under the 
totals of a year ago, although deliveries to the 
soap industry showed but little change. The gly- 
cerine market felt the effect of competition, par- 
ticularly on crude grades. In the rosin market 
lower prices were the rule under the stimulus of 
heavier receipts, slackened buying for foreign ac- 
count, and consequent increase in stocks. A more 
active call was reported by manufacturers on 
naphthalene and paradichlorbenzene, this expan- 
sion in demand being of a seasonal nature. 


ALKALIS 


Shipments of alkalis continue to run slightly 
under the totals for a year ago, there being little 


buying except for immediate use. Quotations are 
unchanged. 
GLYCERINE 


Competition continued to characterize the gly- 
cerine market this period, the stimulus coming 
this time from sellers of crude rather than the 
chemically pure grade. A willingness to reduce 
quotations was found whenever business of mod- 
erate proportions developed. The current mar- 
ket on saponification glycerine is 5c to 514¢ I|b., 
with soaps lye at 4c to 4!c. lb., both representing 
reductions from prices quoted last month. C. P. 
holds at 10%, to 1le lb., with dynamite at 8 to 
9140. 

NAVAL STORES 

Quotations on the various grades of gum and 
wood rosin moved downward during the period 
just closed, the declining tendency being partic- 
ularly apparent in the lighter grades. The price 
drops were traceable to heavier receipts of these 





STAUFFER CHEMICALS | 


for Soaps and Cleaners 


Caustic Soda 


“STAUFFER BRAND” Caustic Soda can be 
supplied either solid or liquid, in drums or 
tank cars. It is uniform, pure and worth while 
using in your soap products. Send your next 


Caustic Soda inquiry to us. 


Plants 
Niagara Falls, N. Y. 
Los Angeles, Cal. 





May we estimate on your requirements? 


STAUFFER CHEMICAL COMPANY 





Carbon Tetrachloride 


“STAUFFER BRAND” Carbon Tetrachloride 
will make a good cleaner better. It is 99.9% 
pure, the purest obtainable anywhere, is water 
white and is absolutely free from residue or 
residual odor. May we work with you when 
you are next in the market? Let us submit 
samples and prices. Anything from a drum up. 


Office 
420 Lexington Ave. 
New York City 
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FREE FLOWING 
READILY SOLUBLE 
UNIFORM 












BIRMINGHAM NEW YORK 
CINCINNATI ST. LOVIS 


Division ob THE SWANN CORPORATION 








_CIN-MADE 
FIBRE CANS 


For Every Purpose 


Numerous styles, colors, and sizes. 
Tin or paper ends. 


CIN-MADE Fibre Cans of highest quality are the ideal con- 
tainer for scouring powders, cleansers, soap powders, insecticides, 
para and naphthalene blocks and crystals, ete. Special and stock 
sizes and styles. Also moth block holders, mailing tubes, etc. 

Let us discuss the container for that new product with you.— 
or tell you about revamping and modernizing your old packages. 

A complete fibre container service. 
Samples gladly sent. 


The CINCINNATI MAILING DEVICE Co. 


294 Eggleston Ave. Cincinnati, Ohio 





Fibre can specialists since 1902 
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grades, coupled with inactivity on the part of 
domestic and foreign buyers. The closing sched- 
ule follows: gum rosin, Grade B, $3.20; H, $4.00; 
K, $4.25; N, $5.60; WG, $5.65; WW, $5.80; wood 
rosin, $3.63 to $3.83. 

aeiciiiallimipizas 

A report from U. S. Ambassador Guggenheim 

at Havana, Cuba, states that a recent decree, 
provides that residues, the products of the re- 
fining of cottonseed oil, containing not more than 
60 per cent of fatty acids, when imported from 
the United States, shall pay a duty of $0.50 per 
100 kilos. 

a 


Mathieson Alkali Works reports a net income 
of $250,285 for the first three months of 1932, 
equal to 32c a share on the common stock. This 
compares with $297,403, or 39c a share, in the 
first quarter of 1931. The slight decline repre- 
sents a decline in tonnage shipments, as it is re- 
ported that prices have held firm. 

ee eer 


Stocks of crude cottonseed oil on hand in United 
States as of March 31, 1932, totaled 129,328,419 
pounds, as against 71,148,309 pounds held on the 
same date in 1931. Stocks of refined oil were 
682,486,502 pounds on March 31, 1932, as against 
493,759,990, March 31, 1931. 


ee areas 


Bangalore Soap Factory Reports 


7 Government Soap Factory of the City of 
Bangalore, Hysore District, India, is de- 
scribed in the Municipal Handbook of the City of 
Bangalore, recently issued. The early history of 
the plant and its present operation are reviewed 
as follows: “After a number of preliminary ex- 
periments in 1917, the government decided to 
start a modern soap factory at Bangalore. A 
modern plant with a modest output of soap by 
the boiling process was obtained from England 
in 1918 and was installed in a small building. In 
the early stages, only one variety of a pure house- 
hold soap equal in every way to a very popular 
imported variety was manufactured. Very soon 
after this, experiments to manufacture high class 
milled toilet soaps were undertaken and in No- 
vember, 1918, the first Mysore toilet soap was 
placed on the market. Even though the finish 
and the mode of packing left much to be desired’ 
in the early stages, public encouragement was 
not lacking owing to the intrinsic merit of the 
article produced. These defects were gradually 
removed aS more and more experience was 
gained. The factory always aimed at high quality 
and the Government operators were also of the 
opinion that anything manufactured at their 
(Turn to Page 63) 








He votes for 


‘STANDARD’ 
GRADE! 


- - the SILICATE of 
SODA that is stand- 
ard for the ideal 


Soap formula. 


Beeause it’s graded 
to specific purposes 
- - beeause of Clarity 
-- it’s right, and 
never otherwise 
shipment after 


shipment. 


Standard Grade 
SILICATE of SODA 


Consult our research 
and advisory service 


for recommendation 





inline with your aims. 


“STANDARD” is the NAME 
A Safe Standard to Adopt 


Standard 


Silicate Gmpany 


CINCINNATI - OHIO 


OFFICE: 414 Frick Building, Pittsburgh, Pa. 
FACTORIES: 
Cincinnati, O. Lockport, N.Y. Marseilles, Ill. 
Jersey City, N. J. 
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for your Dry Cleaning Soaps, Shaving Soaps, 
Special Cleaners, Liquid Soaps, Polishes, etc. 
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EMERY INDUSTRIES, Inc., Cincinnati, Ohio 


New York Office: 
Woolworth Building Phone COrtlandt 7-1742-1743 


Stocks Carried in All Principal Cities 
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EASTERN MELTERS ASSOCIATION, Inc. 


HEADQUARTERS FOR 


Tallow Greases 
Stearic Acid Red Oil Glycerine 


for 


SOAPS OF ALL KINDS 


INQUIRIES and CORRESPONDENCE SOLICITED 


Sample and Showroom: 455 Produce Exchange, New York 


Phone: BOwling Green 9—7744 
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Market Report on 


TALLOW, GREASES AND OILS 
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(As of May 9, 1932) 
EW YORK—Lack of buying continued to de- 
press prices in the market for soapmaking 
oils, fats and greases during the period just con- 
cluded. The general trend of the market was 
strongly downward, almost every item in the list 
declining fractionally during the past four weeks. 
Buyers showed little interest, taking only small 
lots for current use. Coconut oil prices fell ab- 
ruptly in all markets, with copra quotations also 
showing weakness. Corn oil prices dropped as a 
result of lower prices on grain and competing oils. 
A bearish tendency was noted in the cotton oil 
market, which was influenced by the downward 
trend in security quotations over the past few 
weeks. 


COCONUT OIL 
Coconut oil prices fell both in the local market 
and on the coast under the stress of additional 
offerings at lower prices. The copra market was 
also weaker. New York tanks of Manila oil are 
currently offered at 3% %c lb., with Pacific coast 
supplies at 2%gc and Chicago oil at 314c. 


CoRN OIL 

Corn oil quotations dropped to a basis of 234¢ 
lb., inside, for mill tanks, this month, with New 
York barrels at 444c. The market was quiet, 
with offers from producers being light. Weak- 
ness in grain was a factor tending to depress the 
market. 

COTTONSEED OIL 

The cotton oil market continued quiet this pe- 
riod, what little speculative activity there was 
being mostly on the selling side. Quotations de- 
clined to a basis of 2c lb. for crude oil and 3c 
lb. for P. S. Y. Lower prices in the securities’ 
markets had a bearish effect on cotton oil trad- 
ing. Crop news from producing areas is some- 
what more favorable, but the likelihood of the 
crop being later than usual has aroused some ap- 
prehension as to possible damage from insects or 
later unfavorable weather 


TALLOW 
A slightly weaker tendency was noted in the 
tallow market, quotations being fractionally 
lower at the close of the period. City extra tal- 
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low is available at 25¢c lb., inside, with special 
at 23ec. Grease quotations were also lower, 
ranging from 13,c lb. for yellow or house grease 
up to 31¢¢ lb. for the best grade white grease. 


MISCELLANEOUS 

Other products to share in the decline this 
period were: lard, oleo stearine, lard oil, linseed 
oil, oleo oil, olive oil, palm oil, palm kernel oil, 
peanut oil, soya bean oil, tallow oil and whale oil. 

er 

Exports of olive oil from Spain during 1931 
totaled 83,509,099 kilos, as compared with 86,- 
430,205 kilos in the previous year. United States 
took 13,720,524 kilos in 1931 as against 10,- 
716,555 kilos in 1930. 
———— 

The annual meeting of Tri-State Cottonseed Oil 
Mill Superintendents Association will be held in 
Memphis, June 9 to 11. 








0) eee 
Otto A. C. Hagen, head of Otto A. C. Hagen 
Co., Philadelphia, importers of oils and chemicals, 
sailed April 29th on the Saturnia for an extensive 
business trip through Europe. 
eae 
Frederick J. Werner, formerly with the New 
York office of Spencer Kellogg Sales Corp., Buf- 
falo, has joined G. A. Wharry & Co., vegetable 
oils and naval stores, New York. 
()——— 


Knight, Ltd., Profits Up in 1931 


Presiding at the annual meeting in London of 
John Knight, Ltd., the British soap concern, 
C. P. D. Ward, chairman, announced that, in spite 
of all adversities, the company had been able to 
strengthen its position and increase its profits in 
1931. The firm’s oil refining business was stated 
to be responsible for no small proportion of the 
year’s profits. Due to the concern’s association 
with Lever Brothers, Ltd., it was placed in a 
highly advantageous position during the latter 
part of 1931, following Britain’s departure from 
the gold standard. With Lever assistance, it was 
assured of ample stocks of raw materials in for- 
ward positions at stabilized prices, and conse- 
quently was able to continue selling when other 
soap firms were less fortunately placed. 
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This improved 
T-S-P makes his 
boosting profitable for you 















Mix your cleaners and water sof- carefully cured and screened. It is 





teners with thissuperior T-S-Pand strictly uniform in strength and 
your package goods will retain jn grade. It is substantially packed 
excellent mechanical condition. jn paper-lined drums, kegs, barrels 
ee Flowing freely and dissolving and bags. All possible moisture 


quickly they will increase in pop- absorption is eliminated in our 


itv: o S , ‘i 
ularity among consumers. Both processing and packing. Ask for 


sales and resales will move upward. : ‘ 
quotations for prompt shipment 


While boosting your sales, Aero _ by rail, water or truck from our 


ww Brand improves your production Warners, New Jersey Plant on 





also. It mixes easily because it is New York Harbor. 


Industrial Chemicals Division 


American Cyanamid Compan 


5355 Filth Avenue New Yor 
Say you saw it in SOAP! 
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CURRENT PRICE QUOTATIONS 




















Chemicals 

Mestene: “©. Po Game. «iis oss se lb. 
Acid, Boric, bbls., 9946%........ ton 
Cresylic, 97% dk., drums...... gal. 
97-99%, pale, drums... ....gal. 
Formic, 9093, techs... ccc... ee lb. 
USES CS SU a ea lb. 
Adeps Lanae, hydrous, bbls....... lb. 
Anhydrous, bbls.............. lb. 


Alcohol, Ethyl, U. S. P., bbls.....gal. 
Complete Denat., No. 5, drums., ex. gal. 
Alum. potash lump oe efavcbievahorele cae egies lb. 
Ammonia Water, 26°, drums, wks.. . lb. 
Ammonium Carbonate, tech., bbls... . Ib. 
Bleaching Powder, drums...... 100 Ib. 
Borax, pd., cryst., bbls., kegs....ton 
Carbon Tetrachloride, car lots..... lb. 
L. ¢C. L 


SAS Ae) RO eee cae eee Ib. 
Caustic, see Soda Caustic, Potash 
Caustic 
China. Clay, filler........... 00 tOn 
Greaar, U.S. B. drams:....6i6..3 Ib. 
Greosmte Ou tanks. «0.206.005 gal. 
Pormaldehyde, bhis.........se0+-- Ib. 
PU IGUS: “LGU 6 occ erccdc ci i. cc aes ton 
Glyeerine, €. P., drums.......00.: lb. 
DMamMite, GUMS. ... 06.6 0005s Ib. 
Saponification, tanks ........... lb. 
Soaps, loye, tanks... ...<<e0ess ats Ib. 
POPES. GUNNER! 1... 00. 058k ove he-sermane lb. 
MIGRGLONIE, DADS 65.5 «ois. o sid ere-sseree's ton 
Lanolin, see Adeps Lanae. 
A a 7) | per bbl. 
Mercury Bichloride, kegs....... lb. 
Naphthalene, ref. flakes, bbls...... lb. 


Nitrobenzene (Myrbane) drums... .]b. 
Paradichlorbenzene, bbls., kegs. . 6 “Ib. 


Paraformaldehyde, kegs .......... lb. 
Petrolatum, bbls. (as to color)..... Ib. 
Phenol, (Carbolic Acid), drums... .lb. 
Pine Oil, WEE e lieve ol ayo: acs a4 tal . eal. 
Potash, Caustic, drums........... lb. 

RMMAMID Sarna aca esas or heal gene | 0:88 lb. 
Potassium Bichromate, casks....... lb. 
Pumice Stone, powd. ......... 100 Ib. 


Rosins (600 lb. bbls. gross for net)— 
Grade B to H, basis 280 lbs..... bbl. 


oo SIR nD | bbl. 
Grade WG and WW........... bbl. 
NRE os ec Ie RG ase ot gs bbl. 
Rotten Stone, pwd. bbls........... Ib. 
puiés, Hoef., ROGGG.. 66. c bcc ics ton 
Soap, Mottled 40 lb. box.......... Ib. 
Olive Castile, bars, powder..... Ib. 
Powdered White, U. S. P........ Ib. 
reer i ie Mie ks ces oranda ssc Ib. 
PREMIO GUIDE: oie. <oiscss wae viele bees Ib. 
WHGIG: (@ile WOGec. ssc es cee ésces Ib. 
Soda Ash, contract, wks., bags, bbls. 
100 lb 
RE SR Sie ar aR ee Rec 
Soda Caustic, Cont., wks., sld...100 Ib. 
NN Sr craig 6 ooh 6:0. Sle e'elar Snails ose ee Ib. 
RMT CATED 6. 5:5 0:0) 5.650 Snys 0 9 0.508 Ib. 
LE SSC: | re 100 Ib. 
Sodium Chloride (Salt).......... ton 
Sodium Fluoride, bbls............. Ib. 


Dd bo 
WwWUNed 
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Sodium Hydrosulphite, bbls........ lb. 
Sodium Silicate, 40 deg., drum, 100 Ib. 
ti Drums, 60 deg. wks.......... 100 lb. 
100.00 In tanks, 15c. less per hundred, wks. 
43 Tar Acid Oils; 15-25%... ..<0ecs. gal. 
53 Trisodium Phosphate, bbls.........Ib. 
12 Ame Oxide, lead free: ... ....6.%0 lb. 
r Ame..Stearate, bbIS.. ....cccccsceee lb. 
a Oils—Fats—Greases 
pon Castor. Noe 1 Dbl esi scenes lb 
02% 1 CE il] | ee ee Ib 
‘12% Coconut, tanks: (Ni Yes. cs cccceces lb. 
2.35 ‘Danke, Paeifie: Coast. .... 62.6. lb. 
55.00 Pariles: OMeags so sis in vscvaece Ib. 
06% Cod, Newfoundland, bbls..........gal. 
07 Copra, bulk, Coast .............. Ib. 
Corn; tanks miles. ccc kc cccccves lb. 
bis. Na Wren cceiaceswasaue lb. 
25.00 Cottonseed, crude, tanks, mill.... Ib. 
i 12 A ORE PS ee Sea eae ees lb. 
12% Dearas, Amer. DBIS.....06..6see lb. 
07 DO ae ree Ib. 
24.00 GOR as DOLE <6 onckc cdewececiesas lb. 
Al Newuteal GRIEG 2.665 occ ike lb. 
09% Greases, choice white, bbls., N. Y...Ib. 
05% AGEIINIDS  5o w oa wi lata ninea erate ccaredsiare ule lb. 
04% RPOUEOY se. Soreness oeedecaemaces lb. 
.30 Lard, prime, steam, tierces....... lb. 
35.00 Compound tierces .............. Ib. 
Lard Oil, 
2.20 PREM TIERS. our cae be As ccicsew eereie Ib. 
1.08 beteas No. I, DDB 2k .ccs coiwece Ib. 
05 ING Se EM, ac wrae eens cewowe de Ib. 
WY Linseed, raw, bbls., spot........... Ib. 
93 Rats BOGE occ cee otecae cues lb. 
‘39 Boiled, 5 bbls. lote......4....0-s.< lb. 
0634 Menhaden, Crude, tanks, Balt. ...gal. 
16 Oleo' Oil, No. 1, bbls; N: Y¥. ...... lb. 
66 Noy 2 Whi OI. Bo. ci aceawedenns Ib. 
.06 38 Olive, denatured, bbls., N. Y...... gal. 
.08 Roatan oie, Ne Me ck ccccccuwws lb. 
08% Palm, Lagos, casks, spot...... -lb. 
4.00 SM ici vig wk don dscsasesa Ib. 
NigG® CaeNs S00 ..205 sec ecus lb. 
4.00 Si ere eee Ib. 
5.60 Palm Kernel, casks, denatured ....lb. 
a Tank cars, denatured .......... Ib. 
‘0414 Peanut, domestic tanks .......... lb. 
22.00 i Red) Oil, distilled, bbla. .... 2.2.0: lb. 
"19 Sasaminede DAs. snc eo cews siete lb. 
‘99 WOME ois Si uio.6 scma'se ees mewmeneen Ib. 
16 Soya Bean, domestic tanks, N. Y.. .lb. 
07% Stearic Acid 
.08 BIGUUHG DUCESEO occ cs dc nncce ws Ib. 
0414 Triple pressed, bgs. ...... oy ole 
13 Stearines Glogs Gass. cesses comene Ib. 
a Tallow, special, f. 0. b. plant ..... Ib. 
2.50 City, ex. loose, f. 0. b. plant ..... Ib. 
2.90 Tallow, oils, “a tanks, N. Y. ..Ib. 
2.15 BBR, CF0 ye. Me csicviscenece wees Ib. 
1.15 Whale, nat. winter, bbls., N. Y. ..gal. 
14.00 Blchd., winter, bbls., N. Y. ....gal. 
08% Extra blchd., bbls., > Jee 
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.22 


21 
.03 


.06 
16 


10% 
10% 


02% 
03% 
25 


02% 
04% 
02% 
.03 

.03 

03% 
.03 % 
06% 
02% 
01% 
01% 


04% 
05% 


044, 
03 5% 
03% 
03% 
02% 
04% 


.03 


065% 
.06 5% 


.03 


07% 
10% 
03% 
023% 
0258 


51 


57 


26 
1.65 


25 
03% 
06% 
18 


ll 
10% 
03% 
03 
03% 
26 
02 
038 
04% 
02% 
03% 
04 
04% 
03% 
08% 
03% 
02 
02 
04% 
05% 


.O7 

.06%% 
.06 

.0650 
.0550 
.0730 
15% 
06% 
.05 5% 
.68 

04% 
.03% 
.03 3% 
.03 % 
.03 

04% 
03 % 
03% 
07% 
07% 
05% 
03% 


.08 
10% 
03% 
025% 
02% 
05% 
06% 
53 
55 
58 
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Water Soluble Perfumes 
tor Theatre Sprays 


LILAC W. S. CARNATION W. S. FRESIA W. S. 
ROSE W. S. JOCKEY CLUB W. S. and others 








These otls are clearly soluble in water 
You will need only four ounces to one gallon 


Also Special Odors for 


Cake Soaps --- Liquid Soaps --- Disinfectants --- Para Products 
Ask for Samples 











POLAK’S FRUTAL WORKS, Inc. 


350 WEST 31ST STREET NEW YORK CITY 
Chicago Offiice—16 South Peoria St. 




















“INATI VACUUM 
FILLING MACHIN; 


Shampoo or shoe polish—perfume or French dressing 
—medicine or lubricating oil— it makes no difference 
to the Cinati Vacuum Filling Machine what the product 
is. All are bottled neatly, accurately, rapidly—at the 
total labor cost of any inexperienced operator. 
The “Cinati” handles a variety of sizes of bottles as 
easily as one size. Cleverly designed, its simple, prac- 
tical construction makes it quickly adjustable. 
The bottles go right straight through the machine with- 
out the bother and additional operating expense of 
handling in trays. Direct discharge of bottles upon 
conveyor, if desired. 
Compact. Entirely self-contained, complete with vac- 
uum plant and motor. Floor space 244 x 4% feet. 
Another one of the complete line of Kiefer improved 
machines for the filling of liquid and semi-liquid 
products. 


Write for catalog. 





THE KARL KIEFER MACHINE CO. 


CINCINNATI, OHIO 
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As of May 9, 1932 
Essential Oils Aromatic Chemicals 
Dehiait 9 cctereloea . $2.25 2.50 
4 -& y 2h eee > ee Acetophenone, C. P. ......... 000. Ib. $2.00 $3.00 

SUMMER OMEYBEL rigor yahare icicle lb .40 43 Amyl Cinnamic Aldehyde ........ lb. 3.50 4.25 
Apricot, Kernel, cans............. lb. 26 28 PERO oto ia tay wee eee ees lb., 1.20 1.40 
vi ib Benzaldehyde, tech. ............... lb. .60 .65 

Waa OTR Se Rt gh veiels Sree, ; — — 

«¢ % aaa ib. 34 36 1) eae eee lb. 1.20 1.35 

: 2.00 Beneyi, Acetate .. 2... cccccces ned. lb .60 95 
Bay, tins ...........66-- ee ee esas M4 so pi PO ROE ar. lb. 80 1.30 
Bergamot, coppers .............-. . . . OTC ET ACC aay eet a ae nee Bee Ib. 2.10 2.40 

fo 1, 5 Se i oe Papel arerearan ness ey ae Ib. 1.85 1.50 Ciro) ooo one cnceccc ne lb. 1.75 2.50 
Birch Tar, rect., bot. ... ......... lb. —.45 50 I 65622 ks widcxasee Ib. 2.50 3.50 

Crude, tins .....................b. 18 14 Citronellyl Acetate .............. lb. 4.50 7.00 
Bois de Rose, Saeatitan. enone Ee .60 65 C3 5 a en lb. 3.60 4.00 

Cayenne .........eeee ee ees lb, 1.15 1.30 Cymene, drums ................ gal. .90 1.25 
BN MED siseaiscesesicenesne 8a 27 ee ee eee Ib. 1.10 1.20 
Cajuput, native, tins .............-. lb. 54 56 Maepee, TW. SP. oe. cc caceens Ib. .60 -70 
NN MN ici sais Fores Fie ee lb. . 2.75 3.00 Eugenol, U. S. P. ......  ...--... lb. 3.00 4.00 
C iain Miia. Asia lb 21 23 Geraniol, Domestic ....... ...... lb. 1.45 2.00 

—a......... 2 @ & os ty eer eee lb. 2.00 8.25 
‘ , a ib. 1.45 140 Geranyl Acetate ................ lb. 2.50 4.00 

ss... eee Heliotropin, dom. ............--., lb. 2.00 2.50 

5 ib. 155 1.65 VISE hte co area a ea lb. 2.50 4.00 
Caraway Seed ..............----- - & ‘ Hydroxycitronellal ............... lb. 3.50 9.00 
Cassia, Redistilled, U. S. P. ....... Ib. 1.00 1.05 I Oe ae ih entcinincksaseuceaen oz. 2.50 5.00 

Grums ......-- ss eevee eee eee eees ~~ ~ 95 OE RST RE: Ib. 4.00 6.50 

emer Ger. GINS: oi: ccs scecckecsss lb. .87 1.00 NOCD TRIER 2055 hs og ee eo een lb. 4.00 5.00 
; ight hey ie ay a lb. 32 134 Retr a hor oas wees way wate lb. 1.95 3.25 

‘cigs iage ena Linalyl Acetate .... ..........-. Ib. 2.40 3.15 
Citronella, Java, drums ......... lb. 49 50 DN accede ctccuders Sn lb. 3.35 3.50 
Citronella, Ceylon, drums..... ee) | 30 32 Methyl Acetophenone ............. Ib. 2.50 3.00 
AnGHwaNAtS. 6... cw ce ees lb. 2.20 2.60 

ee Fe My MOB cates sos eres ne ™ i a Pee reer rece -lb. 4.50 6.00 
Eucalyptus, Austl., U. S. P., cans.. Ib. 27 29 Salicylate, U. S. P............... lb. 40 45 
Sone, UU. & OF. Gee............5. Ib. 1.00 1.10 Musk Ambrette .................. Ib. 6.75 7.25 
Geranium, African, cans .. : lb. 4.40 5.00 Ketone aT ERE IE ICS Ee ‘nm .lb. 6.00 yA 50 

IGUEDON. THIS ...06 655 ee ee ce ID 4.30 4.75 pO ra pee ee ee lb. 5.40 5.90 
Hemlock, tins Ne eats : oe lb. .90 .95 Xylene Stet eee Se eoeeeet ese lb. 2.75 3.00 
Lavender, U. S. P., tins ...... .oale 2:85 3.50 Phenylacetaldehyde ............ -lb. 4.75 7.25 

Spike, Spanish, cans ........... . lb. 55 15 Phenylacetic Acid, 1 lb., bot........ lb. 3.00 4.00 
Lemon, Tal... U. S. Bic. : cae. 1.10 1.40 Phenylethyl Alcohol, 1 lb. bot. ... .Ib. 4.25 4.50 
Lemongrass, native, cans...... lb. 44 45 PRMRTMET, oo arcsec xis sd aoe wa Cee an a “2 

. K “ CS EN ee eee er err ey ’ ‘ : 
phaslen, arin Sn Be Rt siete lb. 1.50 Bia Teepinnel, ©. Fi, 1600 Tide... Ib. 28 '30 
Neroli, Artificial ....... - +--+ lb. 10.00 20.00 M5 «urd tens eae eee lb. 38 34 
Natmee: WU. 8. P., ting... ........ 6. lb. 1.20 1.30 Terpinyl Acetate, 25 lb. cans .._ ..I|b. 80 95 
Orange, Sweet, W. Ind., tins... ... .lb. 1.30 1.40 "PRUs. Wi We We cowacgecelee oe siciscs lb. 1.50 1.75 

Italian cop. ............... aot. 1.55 2.00 Vanillin, O So Pees .co cece nn: lb. 4.50 5.75 

Distilled .................. -- lb. ‘70 “75 WANe WANs ce cov cuneounees Havens lb. 1.60 3.00 
Origanum, cans, tech. ............. lb. .25 .40 
Patchouli lb. 3 vs 5.50 Insect powder, bbls. .......... Pe | .20 .22 

‘ong igen Pies: ; ’ Concentrated Extract ..........gal. 1.50 1.70 
Pennyroyal, dom. ...... i lbs 1,56 1.60 

PIRMIOTIOR os. < «0500+ «: siheaietle cin eee, VSO: 1.15 Gums— 

Peppermint, nat. cases ..... -lb. 1.50 1.70 Avahie: Amis Stes . 6<cccccssiees lb. 06% 06% 

Redis., U. S. P., cases ...........]b. 1.65 1.90 White, powdered ............. lb. ag 15 
Pec Gram, &. A., tins.............J1b; £10 1.20 Karaya, powdered ..........+.. lb. 14 .16 
Pine Needle, Siberian ...... eve Ds .60 .63 Tragacanth, Aleppo, No. 1...... lb. .90 95 
Rose, pO a a OZ. 8.00 15.00 SOUU 6 vee e eres ccnencenene cae sts lb. .09 14 
" Artificial a = si : : Le See ee “4 ys — Ceiiies 

osemary, U. S. P., drums........ ' : , 

—s a. Ib. 32 33 Bayberry, bgs. ...........-..--. Ib. 16 18 
Sandalwood, E. Ind, U.S. P......lb. 6.50 7.50 se A a. ae 
SS a lb. 1.00 1.20 African, bgs. ..........-.-. Ib, | 14% 15 

(oo) RE AE ener |S Pr | .29 Refined) velo i. 565 ei se eee .20 30 
Spearmint, U. S. P................ lb. 1.40 1.55 Candeliise Detes.es bs cen menees lb. 13 14 

CARMAN INGG Ics Soca cet eset lb. 20 .24 
isin od, Wee Bees cc cee ces ce tals Ib. 50 65 ; c 

ON eM, is wc ones setae lb. 85 .90 INGE So, MGbe oekss bee cis sensee lb. “aa | Bs 
Vetivert, Bourbon ....... ........ Ib. 4.50 5.00 FE I 6s. bxeie Boters, Ib =.11% 2 

“7 SERA Soa a are oe Ib. 16.00 20.00 MG (COMERS s Malcinscvse ee canoes lb. 08% 08% 
‘Wlang Viang, Bourbon. .. 2.02.06... Ib. 5.15 6.50 Parafim, ref. £25-180..... 62.22... Ib. .03 % 04% 
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The WARNER CHEMICAL CO. 


Chrysler Bldg. New York City 
Phone MUrray Hill 2—0262 








The new standard 5 gallon 
STEEL shipping & pouring drum 


nationally adopted by manufacturers of 
fly spray - deodorants - liquid soaps 
disinfectants - dips 























When the Por-Pail has 
been emptied, the user 
pries off the lug cover 
and has a free and very 
useful bucket. Do you 
see why buyers specify 
the product packaged 
in the Por-Pail? It 
gives them something 
extra! 


May we send you information 
or a sample of this very popular 
steel shipping package — the 
Por - Pail — made in 1 to 10 
gallon size, that is fast displac- 
ing other types of containers. 
Faster filling and _ sealing, 


cheaper shipping and greater 
sales appeal explains its suc- 
cess. The large companies of 
the chemical and oil industries 
who have adopted it is enough 
evidence that it merits your 
attention. 


WILSON & BENNETT MFG. CO. 


GENERAL OFFICES 


6528 S. Menard Ave. 
Chicago, IIl. 


Southern Division 


2126 Poland St. 
New Orleans, La. 


Eastern Division 


39 Cortlandt St. 
New York, N. Y. 


Factories at Chicago & New Orleans — Sales offices in principal cities 
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Bangalore Soap Report 
(From Page 55) 


pioneer factories should be of the highest quality. 

“Business prospered from year to year and 
during the twelve years of its existence the plant 
and equipment have nearly quadrupled. The Gov- 
ernment has recovered all the money invested in 
the plant besides getting interest for the money 
advanced for fixed capital and working capital. 
The factory has always provided liberally for 
depreciation. 

“The gross profits earned by the factory till 
December 31, 1930, came to 5,26,992 rupees. The 
factory has paid to Government in the form of 
interest till December 31, 1930, the sum of 
77,208 rupees. Besides this the factory has 
earned till December 31, 1930, a net profit of 
2,12,633 rupees. Further there is a depreciation 
reverse of 51,306 rupees. These figures are ex- 
tracted from the balance sheets of the factory 
duly audited and certified by the Comptroller to 
the Government of Mysore. The amount invested 
by the Government in the Soap Factory is 
1,05,821 rupees. 

“The soaps manufactured by the Government 
Soap Factory, Bangalore, have become famous 
throughout India, specially so a variety of Sandal 
Soap prepared by the factory. A guarantee is giv- 
en that the products of this factory are free from 
any sort of adulteration and injurious chemicals. 
It is a testimony to the excellence of the products 
of this factory that there are today nearly ten 
British firms and an equal number of Indian 
firms trying to imitate and compete with Mysore 
Sandal Soap. 

“The pioneering of this factory has stimulated 
private enterprise in the State. There are today 
in Bangalore alone three or four private factories 
whose combined business comes to four to five 
lakhs of rupees a year. The policy of the Gov- 
ernment of Mysore is to pioneer new factories to 
demonstrate that an article of high quality can 
be manufactured in India. As soon as private 
enterprise comes forward to take over these con- 
cerns, the Government will transfer the factories 
to the people of the state under suitable guaran- 
tees regarding the continuance of the industry 
in the State. 

“The factory possesses a vacuum evaporator for 
the recovery of crude glycerine and this will be 
installed to recover the by-product glycerine. 
This requires the extension of the factory a little 
more and this logical development should take 
place in the near future, to complete the experi- 
ments on soap making which the department 
started about twelve years ago. Enough experi- 
ence has been gained to hope that the future ex- 
tension will prove a success.” 








SILICATES 
OF SODA 
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SOAPS 


WETTING PROPERTIES 


SOAP continues to win public approval only 
from the standpoint of how it serves. ‘Does 
it do the work quickly and economically ?” 
asks the user. 


The efficiency of soap in cleaning and wash- 
ing operations is improved by silicate of soda. 
Take for instance, wetting properties. Our 
experiment shows how silicate increases the 
wetting power of soap. 


Heavy lubricating oil (10 centimeters) was 
placed in each tube. In both tubes 10 cen- 
timeters of pure soap solution (1/10 of 1%) 
were added, and to one tube, 4 drops of ‘‘N” 
Brand were also added. The tubes were 
shaken in the same manner and drained—no 
rinse. The tube on the left was the one that 
had only soap; the one on the right con- 
tained soap and silicate. 


“N” Brand is one of the thirty-three 
grades of silicate manufactured by us. 


PHILADELPHIA QUARTZ CO. 


General Offices and Laboratory 


121 S. THIRD ST., PHILADELPHIA 
Chicago Sales Office: 205 West Wacker Drive 
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NEW and USED 
HOUCHIN SOAP MACHINERY 


Ve 


























Perfection Crutcher Perfection Crutcher Cross Horizontal Crutcher 
Sliding Gate Valve Section View Plunger 
Type Valve 





ih 





Empire State Standard Automatic Power Automatic Power Cutting 
Press Soap Frame Slabber Table 


OUR SOAP DIES WITH PLATED SURFACES STAND UP 





4-Roll Mill 
Mills built with 3 to 12 Chilled Plodders furnished with 214” 
Ideal Amalgamator ; = 
Tron or Granite Rolls to 12” screws. 


America’s Leading Soap Machinery House 


Write Us For Information Regarding Mill-less Method for Making Toilet Soap 


HOUCHIN MACHINERY CO., Ine. 


FORMERLY HOUCHIN-AIKEN CO., INC. 


HAWTHORNE NEW JERSEY 
Say you saw it in SOAP! 








Oil-Fat-Soap 


PRODUCTION SECTION 


A section of SOAP devoted to the technology of oils, fats, and soaps, published prior 
to Jan. 1, 1932, as a separate magazine under the title, Oil @ Fat Industries. 








CHEAP TOILET SOAP 


ITH generally depressed economic con- 
W ditions all over the world at the pres- 

ent time, manufacturers everywhere, 
it seems, have turned to putting on the market 
cheaper products to meet the reduced spending 
power of consumers. Where the sale of better 
quality, high priced merchandise has fallen off, 
cheaper products have been marketed to take up 
the slack in reduced sales. In some cases, the 
introduction of cheaper lines by well-known 
manufacturers has not met at all with their ap- 
proval, but has been a necessity forced upon 
them by the highly competitive conditions of 
present-day business. There is also another side 
to this picture, which is the opportunity to make 
more money by cutting material and manufac- 
turing costs to an extent which permits of a 
wider margin of profit. 

The problem in the soap industry as far as 
manufacturing lower cost soaps is concerned 
has not been as difficult to solve as in some other 
industries where raw materials have not declined 
to as great an extent. The manufacture of toilet 
soaps designed to sell at low prices and at the 
same time to be of sufficiently high quality to as- 
sure repeat business from consumers, presents 
a number of interesting problems. In this con- 
nection, comments by R. Krings in a recent issue 
of Allgemeine Oel und Fett Zeitung suggest 
methods which may be of value to some Amer- 
ican manufacturers. 

He points out that although the soap which he 
describes to meet present-day lowered prices 
must be cheap to manufacture, he does not mean 
that it shall be adulterated in any way with use- 
less fillers. He calls for a straight unfilled soap 
manufactured from coconut oil by the cold 
process. This is to hold down equipment cost 
and to save room in the plant as the equipment 
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needed is very considerably less than for regular 
soap boiling. He remarks that although cold- 
made coconut oil soaps used to be popular at one 
time, they had almost completely disappeared 
from the German market and have only recently 
begun to be marketed again, meeting with ap- 
parently considerable success in demand. Of 
course, in the United States cold-made coconut 
oil toilet soaps have been large sellers for a long 
time and are meeting with good demand today. 

At the present time, Mr. Krings states, condi- 
tions are favorable to push the sale of these cold- 
made soaps with the likelihood that a permanent 
larger demand will be built up if the right kind 
of products are made and sold. The glycerin 
which is retained in the soap commands only a 
small price and the loss that is entailed is not of 
any consequence. In fact it is rather condoned, 
inasmuch as the recovery of this glycerin would 
only serve to reduce its price still further. On 
the other hand, the six to seven per cent of gly- 
cerin in the cold process toilet soaps is believed 
to add a more or less cosmetic value to these 
soaps, so that in the last analysis, it is scarcely 
feasible to talk of any loss of glycerin at all. 
The price of coconut oil at the present time is 
particularly favorable for the profitable produc- 
tion of cold process soaps. 


s ieon pure coconut oil soaps, that is those 

made from soap stock containing only co- 
conut oil, are sometimes correctly objected to by 
consumers, for the reason that these soaps will 
cause skin irritations in certain instances. Nev- 
ertheless, it is true that such cases are rare. 
However, every soap maker, who is engaged in 
the manufacture of coconut oil soaps, is always 
accustomed to add more or less tallow or castor 
oil or both these substances to the coconut oil 
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used for soap making purposes, he states. Fur- 
thermore, at the present time, it is also cus- 
tomary to add about two to three per cent of 
superfatting agents. Irritation of the skin by 
the soap can be completely eliminated, no matter 
what the idiosyncrasy of the user may be, by 
making a suitable selection of raw materials used 
in the soap making process and also of the super- 
fatting agent. 

In those cases, where cold process coconut oil 
soap is made from a raw material mixture which 
contains tallow or castor oil, about ten to twelve 
per cent of soap stock used remains unsaponified. 
Hence such soaps will keep for only a limited 
period of time and can be stored for only four 
to six months without becoming rancid. How- 
ever, inasmuch as the lasting quality of the soap 
can be materially increased by the addition of a 
very small percentage of such a reagent as sodium 
thiosulfate, the aforementioned difficulty can be 
gotten around handily. 

There is no need for giving any further de- 
tails on the manufacture of coconut oil soaps. 
These are well known, but there are a few points 
which will well be borne in mind. In the first 
place the most important prerequisite for the 
production of coconut oil soaps, which have the 
best appearance and which are stable when made 
by the cold process, is that only pure and as 
fresh as possible oil should be used. Also the 
caustic lyes that are used should be clear solu- 
tions. If there is any cloudiness or precipitation, 
then these liquors should be allowed to settle be- 
fore being used. The coconut oil, that is used 
for this purpose, should not contain at any time 
more than two per cent of free fatty acids. The 
tallow, which is added to make up the soap stock, 
must be fresh and free from odor. (There is no 
question that these are essential conditions and 
must be rigidly observed if the soap maker is to 
obtain a good grade of soap. The presence im 
impurities in the oil will not only disturb the 
soap making process but will also yield a soap 
which will become rancid within short time. 
There is sometimes too much tendency to use 
raw materials which are not quite up to standard 
with the hope that the product will come out 
right anyway. 


F the raw materials, that are available, are 
not up to standard, then it is necessary to 
subject the oil to the usual preliminary refining 
treatment. The following process is the common 
method and gives good results. The oil is first 
heated up to a temperature of 50 to 60 degrees C. 
Then a small amount of concentrated caustic soda 
lye is allowed to flow into the kettle in a fine 
stream at a slow rate. The concentration of the 
soda lye varies from approximately two to five 
per cent and depends on the content of free fatty 





acids in the oil or fat. It is also advisable to add 
the same quantity of salt water to the soda lye 
before it is used. This treatment results in the 
saponification of the free fatty acids and the 
saponified product separates out in a flocculent 
mass. This sinks to the bottom of the kettle for 
the most part. A part, however, also floats to the 
surface and forms a layer on top of the clarified 
and purified fat or oil. A small amount of 
neutral fat or oil is occluded in the deposit at the 
bottom of the kettle. This mass can be worked 
up into a curd soap or can be sold as such for 
the manufacture of common laundry soap. The 
clarified fat or oil must then be carefully washed 
with a hot dilute salt water. 

It takes at least one hour for the completion 
of the agitation operation in the production of 
cold saponified toilet soaps from fresh soap stock 
or from stock which has been preliminarily puri- 
fied according to the above method. This time 
is required for the formation of a sufficiently in- 
timately emulsified fat and lye mixture. At the 
end of this period, the mixture has been stirred 
sufficiently to give a mass of the proper thick- 
ness. Wherever it is feasible, the agitation 
should be carried out by mechanical means. An 
agitator, which makes about thirty to forty 
r.p.m., is preferred. This gives a good emulsion 
and the soap cakes which are formed therefrom 
are then uniform in structure and smooth, and 
appear like milled soap. 

Mr. Krings gives an example of the _ in- 
gredients used in the manufacture of these soaps 
and also calculates their costs and the cost of 
labor to produce a finished soap in slab form. 
The figures are given only for soap works of 
medium and small size. He claims that general 
costs in the large soap works are greater than in 
the small works. 

The proportions, which have been found to be 
the most favorable, based on long years of ex- 
perience, are as follows: Six parts by weight 
of fresh beef tallow are mixed with 26 parts of 
coconut oil, containing two per cent of free fatty 
acids at a maximum, a half part of wool fat 
(adeps lanae), and a half part of ceresin wax, 
or one full part of wool fat alone. This mixture 
is mixed with sixteen parts by weight of clarified 
sodium hydroxide solution of 38 degrees Be con- 
centration and one part of water at room tem- 
perature. When a colored soap is to be manu- 
factured, the water soluble and soap-fast color 
is added to the water before it is used. 

a en 

J. Wrench, sales manager of Industrial Chem- 
ical Sales Co., New York, has taken to the lecture 
platform as a hobby. He delivered his first talk 
recently at the Men’s Club of St. Mary’s Parish, 
Amityville, L. I., on the subject, “By-Products 
of Industry.” 











New Odorless Solvent Soaps 


pecially soaps, is considerably increased by 

combining them with fat solvents. It is 
known that hydroxylated organic products have 
the property of combining in a homogeneous 
manner with soap even in the presence of water. 
It is also known that this improved effect is to be 
attributed to the hydrogenated products of the 
aromatic phenols, since in these the solvent 
action is more strongly increased, and because 
these phenols are sufficiently volatile without hav- 
ing this property in excess. These compounds 
have already been largely used for technical pur- 
poses, but not for the household or laundry, owing 
to the rather persistent and disagreeable odor. 

It has now been found that the substituted di- 
hydroxydioles, easily obtained by the condensa- 
tion of carbonyl compounds with polyvalent fatty 
alcohols, when combined with soaps and the like, 
exhibit all the properties of the above-mentioned 
substituted hydroxyl hydrocarbons with the ex- 
ception of the odor, so that they can be used quite 
safely for ordinary household and laundry pur- 
poses. This is the more remarkable and unex- 
pected since polyvalent alcohols, as products con- 
taining much oxygen, do not possess the above- 
mentioned properties, and the addition of such 
substances as sugar, for instance, has quite other 
effects. 

It is known that 1:4-dioxane has good wetting 
properties and forms a homogeneous mixture with 
the usual organic solvents, also that it dissolves 
fats, waxes, rubber, camphor, dyes, cellulose 
esters and the like. The substituted dihydro- 
dioxoles behave in a similar manner to these, es- 
pecially to the organic products, but differ from 
1:4-dioxane by their insolubility or difficult solu- 
bility in water. They are only soluble in water 
when soap, soap-like products, organic sulfo- 
acids or their salts are present. But under these 
conditions, they are very superior to the 1:4- 
dioxane both in solvent and emulsifying powers. 

The following example may be given. Equal 
parts of 2:2-pentamethylene-4-oxymethyldihy- 
drodioxol and of a thirty per cent red oil potash 
soap are formed into a clear mixture which can 
be diluted with water to any desired extent. A 
clear solution is obtained with high detergent 
powers and its properties are enhanced by the 
addition of a hydrocarbon such as tetrahydro- 
naphthalene. In another example, one part of 
common soap is dissolved by heating in three 
parts of 2:2-(methyl pentamethylene) 4-oxy- 


T cleansing effect of washing agents, es- 


67 


methyldihydrodioxol. This solution may also be 
diluted with water, forming a very effective 
washing preparation. In still another example 
five parts of a five per cent turkey red oil are 
mixed with five parts of 2:2-pentamethylene-4- 
oxymethyldiglyodioxol and three parts of frac- 
tionated benzine are added. Paraffin may be 
used in the place of benzine. Deutsche Hydrier- 
werke A.G., Rodleben, bei Rosslau, Anhalt, Ger- 
many. German Patent No. 542,443. 


Die Hydrierung der Fette 


This new German book on the subject of the 
hydrogenation of oils, which has received so 
much attention in the past both in the form of 
book and journal literature, is not concerned, as 
such publications usually are, with a review of 
the numerous processes which have been pro- 
posed and patented for this purpose. Many of 
these methods have dropped by the wayside and 
are mere memories today, while the commercial 
production of hydrogenated fats is carried out 
along lines which have become established as 
technically practical. Nevertheless, it must not 
be supposed that the technology of hydrogena- 
tion has not progressed. On the contrary, cer- 
tain important advances have been made within 
the last few years, particularly with respect to 
special methods for manufacturing hardened fats 
with special properties. The aforementioned 
new publication constitutes a chemical-technical 
study. The first part is concerned with the 
catalytic hydrogenation of oils and the prepara- 
tion of nickel catalysts of various kinds, includ- 
ing nickel borate. The activation of the catalyst 
is given attention. Negative catalysts and cata- 
lytic poisons are also discussed. The method of 
preparing the catalyst and its relation to the ac- 
tivity of the nickel catalyst are also described. 
The second half of the book is concerned with 
the hydrogenation process proper, the conditions 
under which it is operated and the relation be- 
tween the results obtained and these conditions. 
The book represents an excellent discussion of 
the principal characteristics of the hydrogena- 
tion process and should be useful to all interested 
in this art. It is published in German by Verlag: 
von Julius Springer, Berlin, Germany. 

()-————— 

Church & Dwight Co., New York, formerly Io- 
cated at 80 Maiden Lane, has moved to 70 Pine 
street. 
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SOAP MACHINERY 
New and Used Special Offerings 


All used machinery sold is in absolutely first class, guaranteed working condition 




















H-A SOAP MILL 
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Beand New Mow- All complete and in rolls, 
man All-Steel Soap perfect condition. 


Crutchers, All 





2—Automatic Power Soap Cutting Tables. 








2—Jumbo 10” Sin- 




















gle Screw Plodders. 
DOPP CRUTCHERS Soap Frames — All Sizes. 
Sizes from 300 pounds 
a ai, — in Send for Our Complete We buy single items 
on en” =| ili of Equipment! or Complete Plants. 
NEWMAN TALLOW & SOAP MACHINERY CO. 
1051-59 WEST 35th St. CHICAGO, ILL. 
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Milled Toilet Soap Troubles 


Closer Chemical Control at the Kettle and the Use of Casein to 
Prevent Scale and Cracking Recommended 


By Dr. 


by difficulties encountered in milling toilet 

soaps, especially the formation of scaly 
soap. Various suggestions have been made and 
published affording methods for counteracting 
the difficulties. It is, however, a fact that this 
difficulty occurs but seldom in soap plants that are 
fully up to date in equipment and methods. But 
trouble has arisen frequently in milling soaps, 
that have been prepared under normal conditions, 
when special additions are made to them, as for 
example in the manufacture of sulfur soaps. con- 
taining fifteen per cent of flowers of sulfur, or of 
sulfur-borax soaps, containing fifteen per cent of 
flowers of sulfur and five per cent of borax. The 
author has himself had this experience in the 
manufacture of such soaps and has found it 


&::. makers have been troubled occasionally 
a 


* In Seifensieder Zeitung, 1932. 
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necessary to carry out considerable experimental 
work in an effort to overcome the difficulty. His 
experience along these lines was gained both in 
small soap plants as well as in large ones, and 
this experience has enabled him to study the 
causes of the formation of scaly soap. He had to 
work up this soap with other batches rather fre- 
quently and counteract the scaly formation. 


The soap becomes scaly after it leaves the 
cooling press.+ The author refers here to the 
most typical case, where the soap bars show very 
marked formation of scales. The net-like struc- 
ture is formed in a very short time. The forma- 
tion of scales is noticed either in the bars ap- 
proximately twenty to thirty minutes after they 
leave the cooling presses, or under conditions 


+ Ed. Note: 


Multiple slab cooling press used in place of frames, 
chiefly in Germany. Ss. 


Seldom used in U 
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which make this difficulty most inconvenient, fre- 
quently hours later when the soap has been 
stamped. 

In the first place, the errors in milling the soap 
were investigated, that is in the mechanical work- 
ing process from the dry cured to the pressed 
cakes. The first assertion that is generally made 
is that the soap has been milled in too dry a con- 
dition. The soap batches were accordingly re- 
milled in the moist condition by the addition of 
wet soap. The temperatures of the cooling 
presses, the cooling of which was controlled under 
most accurate conditions, were carefully watched 
and the soap was loaded into the presses as regu- 
larly as possible. In spite of all this care, the soap 
was still scaly. When experiments were carried 
out for days without any results, when the bars 
were returned again and again to the milling 
operation, when the plant was pressed for urgent 
delivery of soap orders, and when the rejected 
soap continually became larger in quantity, it was 
easy to understand the tension and the strain un- 
der which the entire operating personnel of the 
works had to operate. 

A toilet soap, which has become scaly and 
which has to be worked up over again, is always 
an expensive article. Frequently such soap must 
be worked up, because there is no other available 
at the moment. Frequently it must be worked 
over, because one-half of the soap boil was 
worked up smoothly and no one will believe that 
the other half will not turn out likewise. 

The great importance of chemical control of 
the operations again comes clearly into the fore- 
ground. In order to work in the most efficient 
manner, in order to take advantage of any and 
all economic advantages, it is necessary that the 
operating apparatus should function most effec- 
tively. The long hard work, which is necessary 
in most cases to find the way out of the labyrinth 
of “scaly soap,” can be entirely saved by scienti- 
fic, chemical control in any plant, for this gives 
us the thread to follow which will lead us out of 
the maze. 


4 beprmenene is only one way afforded in the modern 
operation of the soap works when scaly soap 
makes its appearance, and that is to use the works 
laboratory and to examine the results which have 
been recorded in the laboratory notebooks in the 
course of the routine tests and analyses made on 
the soap during the course of its manufacture. 
If the soap batch in question has a salt content 
of half of one per cent at the maximum, an alkali 
content of 0.1 per cent at the maximum in the 
fresh soap base (which has approximately thirty 
per cent of water content), the fat a titer of ap- 
proximately 40 degrees, then the error lies appar- 


‘soap weighing nine ounces each. 


ently not in the soap itself. At any rate, the first 
thing that must be done is to take a sample of 
this soap batch and test it again for its salt and 
alkali content. And this investigation often re- 
veals the trouble, for a third or a half of this 
batch may show a salt content of 0.75 to two per 
cent and an alkali content of upwards to 0.87 per 
cent. (The author has actually encountered such 
cases in his experience quite frequently). Such 
soaps are likely to give scaly soaps when dried: 
after they leave the cooling presses. Either the 
boil had a middle layer, which was not noticed 
when the soap mass was allowed to run out of the 
kettle, or some of the niger got into the soap. 


Consequently, a salt content of half a per cent 
in the finest grade of soap base, with a titer of 
40 degrees, must be considered as the maximum 
limit of sodium chloride content when soap bars 
of large diameter are to be milled into cakes of 
Under such 
conditions, there is nothing to be feared. How- 
ever, when the soap making operation is carried 
out along modern lines and the waste lye is re- 
moved before a strong salt solution is added to 
salt out the soap, then the salt content is only 0.3 
per cent at a maximum in the fresh soap, and for 
that matter below this figure for the most part. 


If the titer of the fat is 40 degrees, then there 
is likewise nothing to be feared, but if the titer 
of the fat lies between 43 and 45 degrees, then 
difficulties arise due to the formation of scales 
when the larger types of cooling presses are used. 
It is perhaps true that when the soap bar is of 
lesser diameter, the formation of scaly soap is not 
so pronounced, but it is a fact that scaly soap will 
inevitably be formed on bars of large diameter. 


Chemical control of the titer of the tallow, of 
the titer of the entire fat mass, of the sodium 
chloride and sodium hydroxide content, must 
always be practiced at the kettles. If the soap 
contains for example 0.4 per cent excess alkali 
before it is removed from the kettle, then the 
fresh soap, after it has been cooled, has an excess 
of sodium hydroxide of approximately 0.1 per 
cent, which is the correct picture. The salt con- 
tent must not be higher than half a per cent in 
the kettle under any circumstances, before it is 
removed to be cooled. 

The author has, however, also observed, that a 
moderate upward variation in these constants— 
that is titer, free alkali and salt content—will 
have a much more unfavorable action on the mill- 
ing process when the soap base has been cooled in 
a press than when it has been cooled in frames. 
The structure of the soap, whether it is crystalline 
or amorphous, must have a varying effect in con- 
nection with the increase of the above co- 
efficients. 
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However, if it becomes necessary to work up a 
soap with a higher titer or with a higher salt con- 
tent, then there must be taken into consideration, 
in addition to the formation of scaly soap, the 
condition that a soap which corresponds to the 
aforementioned composition, will in the first place 
lather poorly and in the second place, crack on 
being used. Longitudinal cracks or fissures will 
be formed in the soap, for the reason that this 
short soap lacks a homogeneous, dense structure. 
Water easily penetrates into the fissures and it 
is generally found that when the soap is often not 
more than half-used, it will very easily fall to 
pieces. 

A normal soap may become scaly and short, 
when there have been added to it large quantities 
of powdered substances. In this particular case, 
moist milling of the soap does not help at all for 
the reason that the substances, such as sulfur, 
borax and the like, that are added to the soap, in- 
evitably make it short. The author has also come 
across cases, where it was desirable that the soap 
stock should have a particularly high oil content, 
that is twenty to twenty-five per cent of coconut 
oil and in addition thereto from seven to ten 
per cent of castor oil besides the usual tallow. 
The salt content of the soap was naturally higher 
than usual and difficulties arose in its manufac- 
ture. 


HERE is no doubt that ali the aforementioned 
facts derived from general soap operating 
practice are well known. They are however 
necessary for obtaining a general idea of the 
mechanism of the process and of the basis on 
which certain remedial methods are founded, so 
that the formation of scales or cracks in the soap 
on the one hand due to the use of too hard fats, 
on the other hand to larger addition of salt or to 
the two together is prevented. 

We are interested here only in the incurable 
deficiencies of the soap, which are due to the 
causes that have been explained above. There 
are of course faults in the mechanical processing 
of the soap, such as the incorrect moisture con- 
tent which is determined by establishing the fatty 
acid content of the soap flakes, in correct opera- 
tion of the machines, etc., but these faults are 
easily corrected and will not be considered here. 

The method which has proven successful, is 
carried out without any technical difficulty, and 
the result has been that the improvement in the 
physical form and cohesiveness of the soap and 
in the lathering qualities is accomplished without 
increasing the cost of manufacture. Such a pro- 
cedure was of course essential in handling this 
problem and in arriving at its proper, economic 
solution. The substance, that is added and which 
has the desired effect on the soap, must however 


be inert to such a degree that it does not affect 
the keeping qualities of the soap. It must also 
possess a certain capacity for absorbing water. 

Unfortunately we did not obtain any good re- 
sults in solving this stubborn problem by using 
inert substances, which were employed for the 
purpose of superfatting the soap, and frequently 
with the particular purpose of preventing the for- 
mation of scaly soap and of cracks in the soap 
cakes. Many experiments were carried out along 
these lines covering prolonged periods and all 
possible proportions. Thus for example, when 
the substances were added in high proportions in 
the mixers, that is approximately five to six per 
cent, the lathering power of the soap is very 
markedly reduced for the reason that the soap 
lathers poorly at the outset due to the faulty 
manufacture and this condition is apparently ac- 
centuated by the added substance. 


— real problem is not, however, merely to 
prevent the formation of scales on the soap, 
but also to improve the quality of the soap for 
the particular application to which it will be put. 
After a large number of experiments turned out 
unsuccessfully, the author finally conceived the 
idea of using casein and the results were then 
favorable. Just a few words must be said about 
this substance itself, although it is well known. 
Casein is the most important albumen in com- 
mercial use and is derived from milk. It is pre- 
cipitated from skimmed milk by means of acetic 
acid, lactic acid or hydrochloric acid. It belongs 
to the group of proteins; it is a phosphorus pro- 
tein, and is acid. It is soluble in alkali and in- 
soluble in water. The author used various grades 
of casein in his experiments and he observed that 
only one grade was suitable for this purpose, 
namely, an acid casein of pure white color and 
in a finely powdered form with a low acid con- 
tent, so that too large quantities of alkali are not 
required to bring it into solution. Casein has 
been used for a long time past in the soap indus- 
try for improving the quality of soaps, as for 
example in the manufacture of buttermilk soaps 
and others. Casein has also a large number of 
industrial uses, which do not interest us here 
particularly. 

The author prepared the following casein paste 
for use in his experiments with soaps to avoid the 
formation of scaly and too short soap, etc. The 
first step in preparing the casein paste was to 
stir sixteen parts by weight of casein with 59 
parts by weight of cold water. The agitation 
lasts for a few hours and the mass is best allowed 
to stand over night, so that the casein is per- 
mitted to absorb water and swell, like glue or 
gelatin. The second step was to prepare a solu- 

(Turn to Page 77) 








72 SOAP May, 1932 


























THIN CHiPs! 


This new Proctor Dryer produces Soap Chips 
of transparent thinness—exactly the kind now 
in popular demand for package laundry soap— 
also the chip that can be produced most efh- 
ciently in making cake toilet soap. 


New throughout—new chilling rolls—new 
dryer, this machine not only produces the most 
satisfactory soap chip, but it excels in high 
capacity, saving of floor space, reduced steam 
consumption, low cost of operation. Write. 


PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 
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Important Steps in the Manufacture of Soap Products 
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the largest selling soap powders 
in the country. If you want 
soap powder grinding equip- 
ment, investigate this machine. 


We build a very ex- 
tensive line of standard 
and special mixers 
which may be adapted 
to any requirement in 
the soap _ industries. 
Good engineer- 
ing plus a_thor- 
ough knowledge 
of soap product 
requirements _in- 
sures the correct 
application of the 
proper mixer for 
your work. Write 
for Bulletin No. Operation is entirely dustless. 
32-B. Furnished with or without collecting system. 






We shall be pleased to send literature of UNIQUE Equipment on request—and will 
gladly have our engineers work with you on any problem. Write us. 


ROBINSON MEG. CO. 2°PAINTER ST. MUNCY, PA. 


CRUSHERS—GRINDERS — PULVERIZERS — SIFTERS — MIXERS — ELEVATORS—CONVEYORS—SPECIAL ITEMS 
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ON PRODUCTS AND PROCESSES 








The accuracy of the standard Hubl method for 
the determination of the iodine value of fatty 
substances is tested and it is shown that the re- 
sults are low by four to five units if fresh neutral 
alcoholic iodine solution is used. On the other 
hand, results are obtained, which agree well with 
the Wijs method, if the iodine solution is either 
kept for some months before using or acidified 
with three per cent hydriodic acid. With either 
method the influence of the temperature within 
the range of 10 to 25 degrees C is negligible, and 
contact of the fat and solution for one hour is 
sufficient when the Hubl method is used. E. 
de’Conno, L. Finelli and L. Tarsitano. Annali 
Chimica Applicata, volume 21, pages 436-442. 
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Detergent power of soaps is determined by es- 
tablishing the amount of iron oxide removed from 
a woolen fabric under standardized washing pro- 
cedure. The results obtained from this method 
show it to be reliable for evaluating the deter- 
gent power of soaps and commercial cleaning 
products. H. Pomeranz. Monatschrift Tezxtil- 
industrie, vol. 46, 212. 


a 


The use of hot air for bleaching crude palm 
oil is effective only in certain cases and it be- 
comes necessary to test the oil beforehand to de- 
termine whether or not it will be properly 
bleached by this method. A simple test consists 
in heating the palm oil to about 240 degrees C. 
About 20 cubic centimeters of chemically pure 
glycerin of 28 degrees Be concentration (double 
distilled) are placed within a beaker of 50 cubic 
centimeters capacity and the palm oil is placed 
on the glycerin. Fifteen cubic centimeters are 
used. The beaker is then heated in the flame of 
a gas burner. The coloring matter in the oil 
will decompose within five to ten minutes heat- 
ing at 220 to 240 degrees C, if it is of the com- 
position that will be decomposed by the hot air 
bleaching process. Seifensieder Zeitung, volume 
58, 823. 

a 


Solidified fats are obtained by the hydrogena- 
tion of linseed oil under a strong pressure of hy- 
drogen gas. These fats contain a higher per- 
centage of saturated fatty acids than those that 
are obtained in the ordinary process of hydro- 
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genation under atmospheric pressure at a tem- 
perature of 180 degrees C, the hydrogenation in 
both cases being carried to the same _ iodine 
number. H. I. Waterman and J. A. van Dijk. 
Recueil Travaux Chimiques, volume 50, page 679. 


ee eee 


Steamed cellulosic material is added in the 
pulverized form to a soap mass. Wood, straw 
and the like are steamed at three to four atmo- 
spheres pressure to remove resinous matter and 
then dried and pulverized and mixed with the 
soap paste to the extent of thirty per cent. The 
mass is then dried again, pulverized and mixed 
with soda soap and milled until a homogeneous 
product has been obtained. Improved cleansing 
power is claimed for this soap. Austrian Patent 
No. 123,862. 

cialis Pare 


The action of air and light on butter fat is in- 
vestigated. Thus butter samples are dissolved 
in ether and petroleum ether and subjected to the 
action of the mercury arc vapor light in the pres- 
ence and absence of air. The results, which were 
obtained from this experimentation, corrob- 
orated the opinion, that a distinction must be 
made between rancidity and becoming “tallowy.” 
No rancidity is caused by the light in the ab- 
sence of oxygen. The butter fat becomes “tal- 
lowy” under these conditions. The odor and the 
taste of this sample of butter were far more 
disagreeable than in the samples that were sub- 
jected to the action of the light in the presence 
of air. L. H. Lampit and N. D. Sylvester. 
Chimie et Industrie, volume 25, Special Edition 
No. 3, page 642. 





—— 


Organic coloring matters slightly retard the 
hydrogenation of fatty oils. Experiments were 
made with soya-bean oil and herring oil, with 
which the coloring matter and a nickel catalyst 
were mixed. A large number of dyestuffs were 
used in the experiments. The results showed 
that the direct dyestuffs are generally retarders 
of hydrogenation, and that this is also true of 
the basic colors, when they contain the following 
radicals: -Cl, -HCl, =NH.Cl, =N(CH;).Cl and 
-NO;. The negative action of the sulfur colors 
is due to the presence of sulfur in the molecule. 
A strong retarding action is caused by the -NOz 
radical. The following radicals generally have 
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The Sargent Three Swing Shelf Conveyor progressive stage 


CHIP SOAP DRYING MACHINE 





MACHINE which is a factor 
of economy and a dependable 
actor in several soap plants. A ma- 
chine of slight depreciation and large 
production. It is liked by attendants 
as well as by the president of the company. Won't you investigate our offer- 


ing on your next Chilling Roll and Soap Dryer? 








C. G. SARGENT’S SONS CORP. 


GRANITEVILLE MASSACHUSETTS 


ee 







































eeenere™ | 


REMPE CO. 


3000 W. Carroll Avenue 
CHICAGO, ILL. 


Phone: Kedzie 0483 - 0484 








Bound Volumes of 


“SOAP” 


A few complete bound volumes of SOAP 














are available at ten dollars per copy. 
J 
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If you are interested it will be advisable 
piPiptplps 


to order promptly. 


Volume Three, Sept., 1927, through Aug., 1928—2 sets 
~jPHHHHHEHS Volume Four, Sept., 1928, through Aug., 1929—1 set 

i Volume Five, Sept., 1929, through Aug., 1930—1 set 
Volume Six, Sept., 1930-Dec., 1930—2 sets...... ($5.00) 
Volume Seven., Jan., 1931, through Dec., 1931—2 sets 


MACNAIR-DORLAND 
COMPANY, INC. 


136 LIBERTY STREET 
NEW YORK 
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a weak action on the hydrogenation of the oil:— 
-OH, -CH;, -SO,;Na, -COONa. While the amino 
radical has a slight retarding action, this is coun- 
terbalanced by the presence of the hydroxyl 
group. The nitro group is a strong negative 
catalyst of hydrogenation, but its action is con- 
siderably reduced or entirely removed by the 
presence of amino groups in the molecule. In 
general all organic coloring matters, which are 
soluble in oil, are negative catalysts of the hydro- 
genation process. Sei-ichi-Ueno and Zensahu 
Okamura. Journal of the Society of Chemical 
Industry of Japan, volume 34, pages 467ff. 
0 

Speed of hydrogenation of various oils in the 
presence of catalysts is measured at various tem- 
peratures and hydrogen pressures. The oils 
tested were olive oil, oleic acid and ethyl! oleate. 
The catalysts used were nickel deposited on 
alumina and on kieselguhr, cobalt deposited on 
kieselguhr and a mixture of nickel and cobalt de- 
posited on kieselguhr. Substantiation of R. 
Thomas’ theory of hydrogenation was obtained. 
Chemiker Zeitung, 1932, 237. 

eee) ee 

Sodium silicate mixed with upwards of ten per 
cent of a wetting agent stable to salts of lime 
and magnesia, for example, highly sulfonated 
castor oil, is used for cleansing glass, metal, etc., 
contaminated with grease, oil, etc. Woellner- 
Werke G.m.b.H. and Max Dittmer. German 
Patent No. 542,441. 








0 

Improved cleansing agents are made by treat- 
ing aromatic or hydroaromatic compounds, con- 
taining no aralkyl groups, or their sulfonic acids 
or sulfonates, with polyvalent alcohols or their 
derivatives containing at least one free hydroxyl 
group, or with the sulfuric esters of these al- 
cohols or derivatives or with mono- or poly-un- 
saturated compounds of the same obtained by 
dehydration, in the presence or absence of con- 
densing agents. The resulting products are then 
sulfonated if they are insoluble or not sufficiently 
soluble in water. Products of high detergent 
power are obtained in this manner. German 
Patent No. 526,279. I. G. Farbenindustrie A.G., 
Frankfort-am-Main. 


ee ee 








The “limiting fitting concentration” in soap 
boiling is defined as the maximum concentration 
of electrolyte in neat soap-nigre equilibrium and 
is designated as the coefficient (F). The vol- 
umes at equilibrium of neat soap, nigre, and lye 
of soap (tallow 80 per cent, coconut oil 20 per 
cent) -brine mixtures after settling for one to two 
days at 99 degrees C are plotted against concen- 
tration of sodium chloride. The relation of (F) 
to the concentration of the soap solution and its 


variation with the composition (percentage of 
tallow) are worked out. The same fitting 
equilibrium exists when sodium hydroxide or 
mixed electrolytes are used for salting out, if the 
total electrolyte concentration is taken with 
equivalent reduction concentration for sodium 
chloride (NaCl is equivalent to 1.15 NaCl). 
Glycerol reduces the sensitivity of the soap solu- 
tion towards the electrolyte (that is F increases). 
Y. Kawakami. Journal of the Society of Chemi- 
cal Industry of Japan, volume 34, pages 398- 
400B. 
—— ) 


New Fat and Oil Handbook 


The second volume of the new edition of 
Ubbelohde’s Handbuch der Chemie und Techno- 
logie der Oele und Fette has just appeared. This 
work is well known wherever oils and fats are 
refined, produced or used. The new edition of 
the handbook will finally appear in four volumes. 
The second volume of the work, just issued, con- 
tains in part a comprehensive discussion of oils 
with marked drying properties. Each oil is dis- 
cussed in considerable detail and various new oils 
have been added in addition to those contained 
in the first edition of the work. Another section 
of the volume is concerned with oils which pos- 
sess weak drying properties, a third section with 
the non-drying oils, and a fourth with solid fats. 
This book is published in German by Verlag S. 
Hirzel, Leipzig, Germany. 

()———— 

An effective cleansing agent for walls, stucco, 
wallpaper, etc., contains a solution of mucin 
mixed with meal, calcium chloride, acetic acid, 
gum arabic and fine sand. Ernst Staub and Ed- 
mund Kunz. Swiss Patent No. 147,387. 

——— 

In laundering fabrics, adherence of hydroxides 
of iron and manganese to the fibres is prevented 
by the addition to the laundering fluid of a com- 
pound formed of 85% soda ash and 15% sodium 
aluminate—U. S. Patent No. 1,829,522. 

0 

A silver cleaning composition is made from in- 
fusorial earth or kieselguhr, 20; sodium oleate, 
20; an alkali metal halide such as sodium chloride 
or common salt, 5 to 15%; the remainder being 
water as required.—U. S. Patent No. 1,823,402. 
()———-— 


Reports from Italy indicate that the olive oil 
obtained in the season just closed is superior in 
quality to last season’s yield. The size of the crop 
produced this season is also greater. Exports of 
sulphonated oil from Italy during the first eleven 
months of 1931 were 136,604 quintals, 107,377 
of which went to United States. 
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PIPE COILS and BENDS 
CONTINUOUS WELDED COILS 


of any metal, size or design 
for SOAP MAKING and 
CHEMICAL APPARATUS 


OUR FIFTY-TWO YEARS 


experience, together with our modern 
equipment, guarantees service and su- 
perior workmanship. 


PHILADELPHIA PIPE BENDING CO. 


4100 N. 5th St, PHILADELPHIA, PA. 

















Dopp User Reports 35 Years’ Service, 
With No Repair Expense 


“35 years of satisfactory service from our Dopp Crutcher with 
not one cent for repairs since first installed in our plant!” 

This statement from one soap manufacturer (name on request) 
is typical of the many expressions of customer satisfaction con- 
tinually reported to us. 

At today’s soap prices, the best 
chance for profit lies with soap 
manufacturers who can figure on 
steady production from their equip- 
ment without extra costs for equip- 
ment repairs, and, more important, 
without shutdown delays in pro- 
duction. 

Now, more than ever before, you 
need that certainty of dependable 
crutcher and mixer operation pro- 
vided only by Dopp exclusive seam- 
less one-piece construction, which 
reduces to the absolute minimum 
any possibility of steam leaks, shut- 
downs or repair expense. 

Dopp Crutchers and Soap Mixers 
are furnished in capacities to fit 
your needs. 





Dopp Motor-driven Soap Crutcher, 
also furnished with belt or direct- 
connected engine drive. 


Write for new Catalog No. 8 which 
lists sizes, dimensions, drive details, etc. 







MANUFACTURERS OF DOPP EQUIPMENT 
FOR HEATING, COOLING AND MIXING 


1296 NIAGARA ST., BUFFALO, N. Y. 
Chicago 






New York Boston Toronto 











Many manufacturers of soaps and sanitary 
products have found reprints of “SOAP” 
articles and editorials to be of real assis- 
tance in developing business and promot- 
ing publicity for sanitary problems. Have 
you availed yourself of this service? Because 


Reprints from “Soap” 


help you sell soaps and sanitary products 


PRICES 
100 250 200 1000 Addl. per M 
ne $5.25 $6.00 $7.50 $9.75 $6.00 
err 8.25 9.75 11.25 15.00 7.50 
ee 12.00 14.25 18.00 22.50 9.75 


the type is standing (until 15 days after 
publication) the cost of reprints is low. 
There are articles in every issue which you 
can have reprinted and then mail to your 
customers with profit. Look through this 
number now! 





Orders must be received within 
fifteen days after publication 
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Soaps Versus Detergents 
(From Page 27) 
oxy acids are particularly suitable for this pur- 
pose. Such are for example acetic acid, pro- 
pionic acid, butyric acid, lactic acid, benzoic acid, 
salicylic acid, etc. The acylation may be carried 
out according to known methods, that is, by treat- 
ing the fatty material with carbon acids, their an- 
hydrides or halogenides, with or without the use 
of catalysts, such as anhydrous sodium acetate, 
zine chloride, aluminum chloride, sulfuric acid, 
phosphorus pentoxide, etc. 
——— 
Milled Toilet Soap Troubles 
(From Page 71) 
tion of borax, containing 1.6 parts by weight of 
borax to eight parts by weight of hot water. 
This solution is best prepared on the following 
day. The mass must be vigorously agitated. The 
solution is then added to the swollen, hydrated 
casein. These operations on a large scale are 
best carried out in enamelled ware. 

The kettle, in which the dissolving of the casein 
is carried out, is surrounded with a water bath 
and the temperature is maintained at 65 degrees 
C until the casein has completely dissolved. The 
mass is stirred a number of times during this 
operation, and after two hours all of the casein 
has been completely dissolved. Then 0.4 part by 
weight of pulverized boric acid is added to the 
mass and the mixture is thoroughly agitated 
again. Then fifteen parts by weight of melted, 
anhydrous wool grease in the liquid state, at 
about 60 degrees C, are allowed to run into the 
kettle while the mass is agitated. The kettle is 
then removed from the water bath. The mixture 
is well agitated again, particularly as soon as 
any uncombined wool grease appears on the sur- 
face. After the mixture has been allowed to cool 
down, it has the appearance of a clear white to 
slightly yellowish, viscous, homogeneous paste, 
which can be easily sampled with a spatula. 

About four to seven per cent of this paste is 
added to the mixers, and the soap and the casein 
are accordingly worked up into a homogeneous 
mass. The appearance of the soap in the mixer 
now was entirely different than previously. The 
soap mixture was viscous, plastic and kneadable, 
while the soap in the form of bars from the plod- 
der was elastic and could be twisted into coils 
without any cracks appearing in the mass. This 
Same soap was originally brittle to a high degree. 
None of the soap cakes became scaly. The lather- 
ing quality of the soap was strikingly improved. 
The lather was thick and creamy, and the soap 
was easily converted into a paste. The cake of 
soap could be used until it became just a wafer 
without cracking or breaking in any way. 





The author incorporated as much as ten per 
cent of the casein mixture with the soap without 
observing any bad results of any kind. Cakes of 
white soap, manufactured in this manner, were 
allowed to remain for over a year without there 
being any change in color at all, while its odor 
remained good. The author has used casein prep- 
arations for many years and he has never ex- 
perienced any trouble. He found that it was pos- 
sible in this manner to overcome most serious 
operating troubles and furthermore he observed 
that the appearance of the soap was also markedly 
improved. The soap was made particularly mild 
in its action, while its keeping quality was ma- 
terially improved. 

<tiniiiablliaiiaiiaias 


U. S. Largest Olive Oil Buyer 


The most important market for Italian olive 
oil is North and South America, to which coun- 
tries about 90 per cent of the entire foreign sales 
is shipped. United States takes 35 per cent of 
the total Italian exports. Exports of Italian in- 
edible olive oil have also increased considerably 
as compared with pre-war figures, the annual 
average having risen from a little over 9,000 
metric tons of washed and sulfur olive oil in the 
period 1909-13 to over 18,000 metric tons in the 
period 1926-30. The majority of these exports 
also are taken by the United States, that market 
accounting for 80 per cent of the total. It should 
be noted that Italian sales of washed and sulfur 
oils in North America have increased more than 
fourfold since the war, as a result both of the 
remarkable growth of the American soapmaking 
industry and of the high repute in which Italian 
industrial oils are held. 

The production figures for olive oil from 1909 
to 1930 are as follows: 


Yield of Olives Output of Oil 





(Thousands of (Thousands of 
Metric Tons) Hectolitres) 
Average 1909-14 1,076.9 1,808 

1925-30 1,172.8 1,969 
1925 874.8 1,490 
1926 1,256.0 1,883 
1927 1,007.3 1,602 
1928 1,413.9 2,400 
1929 1,720.7 3,113 
1930 763.9 1,324 

— 


Exports of chinawood oil from Hankow, China, 
during the month of February totaled 12,502,000 
Ibs., as compared with 7,232,000 lbs. in January 
and 10,108,000 lbs. in February, 1931. 

0 

Toilet soap basis which give the best milling 
results are those with a fatty acid content of 75 
per cent and a titre of 44 degrees.—Soap Trade 
& Perf. Rev., Feb., 1932. 
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No Chemical Plant ls Complete 
Without a Compact Technical Library 


And No Such Library Is Complete 
Without These Well-Known 


TECHNICAL BOOKS 


Perfumes, Cosmetics and Soaps, by Poucher. New 
and revised edition of this standard reference. 
Volume |, a dictionary of raw materials, 394 
pages, $6.50. Volume Il, dealing with the 
manufacture of soaps, perfumes and toilet 
preparations, 406 pages, $7.50. 


The American Soap Maker's Guide, by Meerbott 
and Stanislaus. The most recent American 
publication on soap manufacturing. 750 


pages. $7.50. 


Textile Soaps and Oils, by Hurst & Simmons. A 
handbook on the preparation and properties 
of soaps and oils used in textile menufactur- 


ing. 212 pages. $4.00. 


Henley's Twentieth Century Book of Recipes, 
Formulas and Processes. A handy reference 
book listing 10,000 miscellaneous formulas, 
including special sections for soaps, polishes, 
insecticides, etc. 800 pages. $4.00. 


The Industrial Chemistry of Fats and Waxes, by 
Hiiditch. A study of the fats and waxes in 
relation to their use in industry. 450 pages. 
$6.00. 


Commercial Oils, Vegetable and Animal, by 
Laucks. Technical data, trade rules and speci- 
fications on commercial oils for the non- 
technical man. 138 pages. $1.50. 


Manual of Toilet Soap Making, by Deite. Trans- 
lation from a standard German text on manu- 
facture of toilet and medicated soaps. 360 
pages. $8.00. 


Art of Soapmaking, by Watt. Practical handbook 
on the manufacture of hard and soft soaps. 


323 pages. $4.00. 


Chemical Encyclopaedia, by Kingzett. A digest 
of chemistry and chemical industry. 810 
pages. $10.00. 


Soaps and Proteins, Their Colloid Chemistry in 
Theory and Practice, by Fischer. 272 pages. 
$4.00. 

The Examination of Hydrocarbon Oils, and of 
Saponifiable Fats and Waxes, by Holde. 
572 pages. $6.00. 

Soaps, by Hurst. A practical manual of soap 
manufacture. 440 pages. $8.50. 

Soluble Silicates in Industry, by Vail. 443 pages. 


Recipes for the Color, Paint, Varnish, Oil, Soap 
and Drysaltery Trades. 365 pages. $5.00. 

A Handbook of Soap Manufacture, by Simmons 
and Appleton. 167 pages. $4.00. 


Industrial Filtration, by Wright. 336 pages. $6.00. 


Glycerol and the Glycols, by Lawrie. 447 pages. 
$9.50. 

Van Nostrand’s Chemical Annual, by Olsen. 
897 pages. $5.00. 


Hydrogenation of Organic Substances, by Ellis. 
Latest revised edition of this well-known 
book, pre-eminent in the field of hydro- 
genation. 990 pages. $15.00. 


Soap Blue Book, A Buyer's Guide. 195 pages. 
$1.00. 

Vegetable Fats and Oils, by George S. Jamieson. 
444 pages. An American Chemical Society 
Monograph. Covering classification, occur- 
rence, properties, analytical methods, etc., 
of vegetable oils, fatty acid and other deriv- 
atives; also production and refining methods. 


$6.50. 


CHECKS MUST ACCOMPANY ALL ORDERS 
NO BOOKS MAILED ON APPROVAL 


MacNAIR-DORLAND CO. 


136 LIBERTY STREET 


NEW YORK CITY 
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STANDARDS OF VALUE 












When we determined several years ago to specialize 
almost entirely in Pyrethrum products there were no stand- 
ards of value except those of trade designations. 


In those days, Pyrethrum Flowers were bought and sold 
on their appearance to the eye. At that time there were five 
(trade designated) grades. 






At the outset we realized that some standard of value had 
to be set up. At considerable expense to ourselves we devel- 









oped chemical and entomological methods of testing—the 






first ever employed in testing Pyrethrum products. 









Today, there are some twelve different grades of Pyre- 
thrum regularly offered in the trade. Consequently price is 
largely a matter of what type of quality you want to put into 









your finished insecticide. 


POWCO BRAND standards of value have always been 

simple and easily understood. Our object has been to deliver 

\. just what you buy—killing power value. 
s 






F 
4 







\ 





JOHN POWELL & CO., INC. 


Specialists in Pyrethrum Products 
114 East 32nd St., New York, N. Y. P 
a 
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GET YOUR SHARE of PACKAGE IDEAS/ 


guRITY 4 Keen merchandisers today are not 


6 a 
—_— ; : ‘ 
» Vi purchasing containers as they did 





























years ago... they're buying new 
package ideas instead. 
Present-day competition has 
| shown clearly the tremendous influ- 
ence a better package can have on 
the increased sales of any product. 





In step with this trend, countless 
new package ideas are being created 
in Continental Research Labora- 
tories and in the Development and 
Package Design Departments. . . 
with the result that Containers By 
Continental are today playing an im- 
portant part in many of the country’s 
outstanding merchandising successes. 

There is a wealth of new ideas, 
knowledge and experience awaiting 
your call. Your nearest Continental 
representative will be glad to counsel 
with youon yourpackaging problems. 


\ ee CONTINENTAL CAN 
cee SO COMPANY, INC. 


hey 
% BL ; o*s 
~ NEW YORK—CHICAGO—SAN FRANCISCO 


Ne Better i Packed in Tin” a, 
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FLORENE 


a sharp, clean, refreshing scent which 








covers kerosene odur... for fly sprays 
and insecticides. 


eo 


a powertul low priced deodorizing oil, 





for use alone or in combination, in sorays 


and polishes. 


PARA 











LY 


to perfume and color naphthalene and 
paradichlorobenzene blocks or crystals 


; and bath salts. 


GIVAUDAN-DELAWANNA 


INC. 
80 FIFTH AVENUE, NEW YORK, N. Y. 
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T’S popular these days to 
; try various methods to 
boost sales. One method 
that has been successful with 
sanitary supply jobbers is to 
ADD a few suitable Clifton 
items to the present line. 


Here’s Goop News, Men! stv tis proven method. It 


will enable your salesmen to 





“We've added some new Clifton 
items to our line that will help 
put sales up where they belong.” 


frequently make extra sales to 
their regular customers and 
encourage them to go out 


after new business too. 


Even if you already handle similar items we can probably save 
money for you—we are doing so for many others. It costs 


nothing to inquire! 


Foamwell Liquid Soap Pine-Gloss Floor Cleanser Deodorette Cakes 

Liquid Soap Concentrate Meteor Oil Soap Moth-Di Cakes 

Liquid Soap Base Cresolene Disinfectant and Displays 

Soap Dispensers Pine Tree Disinfectant Fragrantaire Blocks 

Metal Polish Cresol Compound U. S. P. and Wall Containers 
Insecticide 


ATTRACTIVE IMPRINT LABELS FURNISHED 


The Best Time to Boost Sales Is Now—W rite NOW! 


CLIFTON CHEMICAL CO., Inc. 


Clifton Building 
246 FRONT STREET NEW YORK CITY 
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“SERERID PRODUCTS 
of DERRIS ROOT 


A complete range of Derris products uniform as 
to quality, standardized as to Rotenone content, 
and sold on this basis, is now available in large 
quantities to manufacturers of insecticides. 


“"SkEKRRID Powdered Derris Root 


For agricultural dusts, roach and flea powders, ete. 


“SERERID™ Rotenone 70%. 90%. and 
Cc. . 

Fine dry crystals for moth-proofing and colorless sprays 

"SERRID™ Lig uid Extract Concentrated 


For agricultural, garden and hothouse sprays 


“SERRID” Optone 


A fragrant, colorless, liquid extract for fly sprays 





Recommendations, as to the product best suited to particu- 
lar uses, are gladly given to correspondents. 





DERRIS. Ine. 


79 WALL STREET NEW YORK, N. Y. 











| Our representative will attend the May meeting of the Insecti- 
cide & Disinfectant Manufacturers Association in Chicago. 
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PERFUMES for 
SPRAY PRODUCTS— 


UR line of perfume odors for fly and 

theatre sprays, para blocks, household in- 
secticides and allied products has been laboratory 
tested. By designating a perfume as a spray odor, 
we are certifying that it has been tested and proven 
successful both as to covering power and odor 
value. Try us out. Send a sample of your 
product—unperfumed—expressing a preference 
as to perfume if desired. 


UNCO WATER- KLEER perfumes—a new 
series of perfume compositions, treated by a 
special process rendering them completely solu- 
ble in water without the use of alcohol. Simply 
dilute them in distilled water. They will not 


cloud or separate. 


All types $9.75 per pound 


A Few 
Suggestions 





BOUQUET 
CARNATION 
FLORAL 
FOUGERE 
HONEYSUCKLE 
JASMIN 
LAVENDER 
LILAC 
ORANGE BLOSSOM 
ORIENTAL 
ROSE 

TREFLE 


—, 


UNGERER & CO. 


13-15 West 20th Street 


NEW YORK 
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Certified Coal-Tar Disinfectants 


are known and used throughout the world because of their quality, dependability 
and efficiency. They are supplied only in concentrated form, dilute readily with 
water to form rich, milky emulsions, which do not separate on standing, and have 
a good clean odor of tar. Each batch is tested for germicidal strength. 


Cresol Comp. U.S. P. 


also known as Liquor Cresolis Compositus, U. S. P., is made in exact accordance 
with the specifications of the U. S. Pharmacopoeia. Phenol coefficient 2% to 3. 
Dilutes with water to form clear, amber-colored solutions. Largely used by the 
medical profession, hospitals and veterinarians. 


a - ~ 
Crestall Fluid 
is similar in compésition, appearance and odor to Cresol Compound, U. S. P., 
but prepared from refined cresylic acid as a base. Approximately twice as 
strong as the U. S. P. product, and very effective in preventing the spread of ani- 
mal diseases. Approved by U. S. Bureau of Animal Industry. 


Mosquito Larvaecide 
A coal-tar product employed for killing mosquito larvae. Effective in dilutions 


of 20,000 to 40,000 to one. Superior to petroleum oil, as it is not affected by rain- 
fall or wind and does not involve fire hazard. 


Pes- Tox Insecticide 


of the pyrethrum type, pleasantly scented. Quickly kills practically every type of 
crawling, flying and hopping insect. Light lemon color. Especially effective 
when used in the form of a spray. 


Pine Oil Disinfectant 


A fragrant pine product, made from pure steam-distilled pine oil according to 
the formula of the Hygienic Laboratory of the U. S. Public Health Service. 
Mixes freely with water to form good white emulsions with pleasant pine odor. 
Free from mineral oil or other adulteration. 


BAIRD & McGUIRE, INC. 


Holbrook, Mass. St. Louis, Mo. 
SMD 


New York City and New Jersey Representatives: 


Eastern States Supply Company, 136 Liberty St., New York City 
Telephone WOrth 2—3143. 
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Eflective Extermination 





REG. U.S.PAT. OFF 


_otoreds OFFICIAL NILE BLUE 


ODIUM FLUORIDE 
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KEROFLOR’S 
cost to YOu. 


Not a mere odor—but a genuine 
flower bouquet—KEROFLOR is 
guaranteed to perfume a gallon of fly 


spray for approximately 2 cents. 


This product, a result of years of exhaustive research, has 
been proven—by actual test—to perform most efficiently at 
a minimum cost. 


Sample sent on request 


FELTON CHEMICAL COMPANY 


Executive Offices and Factory—599 JOHNSON AVE., BROOKLYN, N. Y. 
Chicago, IIl., Office—1200 NORTH ASHLAND AVE. 
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‘Hand Sprayers 


Atomizers —Made to Fill Every 


for Every Purse 5 
and Purpose Manufacturer’s Needs 





For House The imperative need of every manufacturer of insecticides and 
repellants is the assurance of aGOOD SPRAYER. Many a worthy 

Garden spraying material has failed because of improper application. ACME 

one of the world’s largest exclusive manufacturer of sprayers, 

atomizers and hand planters, offers the latest achievements of science 

Orchard and mechanics in this line. And, remember, if the ACME line does 


not contain the sprayer your particular product needs, we will make 


Vineyard it for you. Here are three of the ACME leaders: 
Livestock 


\ 
| 









ACME ACME Jr. 





a Sprayer Duster 
No. 370 No. 355 
: A very efficient insecti- A dandy little gun that throws 
i i | cide sprayer with ad- a uniform volume up or down. 
ACME Chemical 4 . 
Spr aver the carved ayphon tube ni in Mien ki 
™ 19 which permits spraying for ridding premises of cock- 


straight up to ceilings 
and corners. Also air 
chamber equipped with 
durable leather cap that 


A powerful chemical atomizer with air regulator roaches, ants, mosquitoes, etc. 


valve adjustable for wide variations, a patented 
feature found only on the Acme. Very effective 


for all insects, spraying flowers, plants, live- will last as long as the 
stock, or disinfecting buildings. Also applying sprayer itself. Very popular seller. * 
aluminum or gold bronze on radiators, etc. Gives splendid satisfaction. Capacity 

12 ounces. 


Capacity 3 quarts. 


Every ACME carries with it a rock-ribbed guarantee STAY Gilt 


to be unsurpassed in material, workmanship and effect- 
iveness. Catalog and prices upon request. Write ACM 


THE POTATO IMPLEMENT Co. (®s 


Traverse City, Mich. 
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DISINFECTANTS 


COAL TAR DISINFECTANT 
(Coefficients 2-20) 


TAR ACID OILS 


CRESOL COMPOUNDS 
(Liq. CresolisCompositusU.S.P. 
Cresol Compound Technical) 


ANIMAL DIPS 
CATTLE SPRAYS 
CRESOL U.S. P. 
CRESYLIC ACID 


LIGHT OIL DISTILLATES 
(Benzol, Toluol, Xylol, Solvent 
Naphtha) 


WOOD PRESERVATIVES 


AGRICULTURAL 
CHEMICALS 
(Ammonium Sulphate 
Flotation Sulphurs) 


NAPHTHALENE 
(Crude and Refined... All 
Kinds... Moth Balls... Flakes 






With unexcelled facilities for producing our own 
raw materials and for compounding and testing 
them in our own plants and laboratories, we 
guarantee Dependable Disinfectants of both 
soluble and emulsifiable types. Our soluble 
disinfectants form clear, pale solutions and 

our emulsifiable ones form rich, milky 
solutions, free from deposit when diluted 

with water. Our Frozen Tar Acid Oils 

(10% to 40% strength), properly 
compounded, yield white-emul- 

sion disinfectants free from 

naphthalene deposits. Sam- 

ples, prices and full 

information fur- 

nished gladly 


on request. 


KHOPPERS PRODUCIS CO. 


PROVIDENCE PITTSBURGH CHICAGO These products can be 
BIRMINGHAM SAN FRANCISCO, 274 Brannan Street bought by the can or car- 
load... put up as your 


THE WHEE FAR COMPANY 
KEARNY, NEW JERSEY in bulk. 
Subsidiaries of The Koppers Company 


own brand... or shipped 
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1. 
2. 
, a 


4. 


ae 


Do ground flowers keep better in barrels or bags? 


Does a waterproof liner affect the keeping qualities? 


Does Pyrethrum keep better in air tight packages 
than open trays? 


What percentage, if any, of the active principle is 
lost in one year’s storage? 


Do whole flowers lose pyrethrins during storage? 
How can the best flowers be selected ? 


Do Pyrethrum extracts retain their strength equally 
well in bottles and cans? 


Are blue glass bottles better than flint glass? 


9. Should amber bottles be used? 


10. Are cans suitable containers? 


11. Does sunlight affect the activity of kerosene extracts 


of Pyrethrum? 


12. Does heat affect Pyrethrum extract? 


13. Do concentrated Pyrethrum extracts retain their 


strength? 


Turse questions and a number of others are 
answered in two papers, the first of which will 
be published at an early date in “Industrial and 
Engineering Chemistry.” 

We will be glad to send you reprints of these 
two articles, so that you may know the facts 
about pyrethrum. The new information in these 
papers may easily save you thousands of dollars. 


One paper also describes our process for 
manufacturing concentrated pyrethrum extract, 
with pictures of the largest pyrethrum manufac- 
turing plant in the world. 


Every step in our process is described and its 
efficiency is proved by chemical and biological 
tests. For information, write to the leading 
pyrethrum specialists in America since 1901. 


McLAUGHLIN GORMLEY KING COMPANY 
1715 FIFTH STREET S.E. 


MINNEAPOLIS, MINNESOTA 
Say you saw it in SOAP! 
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What Yarmor Does In Scrubbing Soaps 


Yarmor Steam-distilled Pine Oil is a combination of 
compounds possessing solvent, detergent, and disin- 
fectant properties. It is blended readily in scrubbing 





soap bases. 

The cleansing and detergent properties of Yarmor en- 
able it to loosen and envelop dirt and grease particles 
so they can be removed by rubbing and rinsing. 


The disinfectant property destroys germs and bacteria 
with which it comes in contact. 





Scrubbing soaps containing Yarmor Pine Oil are used 


-distilled Pi il ; Ss am ‘ 
aed Pine: for washing linoleum, rubber composition, tile, marble, 
Steam-distilled Wood ‘ 
ascii or cement floors, metalware, windows, bath tubs, 
Yan kitchen sinks, and for many other cleaning purposes. 


Alpha Terpineol HERCULES NAVAL STORES 


Commercial Abiezic Acid 
Abalyn HERCULES POWDER COMPANY 


(Methyl Abietate) iil ai 
961 Market Street... .Wilmington, Delaware 








Nitrocellulose Branch Offices...Chicago. .New York...St. Louis...Salt Lake City...San Francisco 
Chemical Cotton ee 
HERCULES POWDER,COMPANY , 961 Market Street, Wilmington, Delaware. 
INCORPORATED 





Please send a sample of Yarmor Steam-distilled Pine Oil (_] 


Please send information regarding Yarmor Steam-distilled Pine Oil 0 
for liquid scrubbing soaps 


Ee Perr Pere ere ore ee eer COMMING ink coe cirexcesesuteeeeeiaes 
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Perfumes for Insecticides 


For insecticides made with pyrethrum and kerosene, we 
suggest using one to six drams of any of the following oils in 


one gallon of finished spray. 


Orange Blossom No. 96 
Orange Flower No. 11 
Orange Flower No. 12 
Cedar No. 11 

Cedar No. 12 

Jasmin No. 11 

Jasmin No. 12 

Lavender No. 135 

New Mown Hay No. 11 
New Mown Hay No. 12 
New Mown Hay No. 13 
Oriental 

Narcissus 

Violet No. 11 

Violet No. 12 

Mint No. 11 

Mint No. 12 
Honeysuckle No. 11 
Honeysuckle No. 12 
Rose No. 11 


$4.00 lb. 
3.00 
2.00 
2.00 
1.00 
2.50 
1.50 
1.00 


RWW = =» me WZ NO nN 
9 io Se ° ° 
wm wma 


NS 
at 


Rose No. 12 

Lilac No. 1 

Lilac No. 2 

Lilac No. 3 

Lilac No. 4 

Lilacine No. 11 
Vanilla Bouquet for Spray 
Bouquet No. 118 
Bouquet No. 11 
Bouquet No, 12 
Spray Odor No. 195 
Spray Odor No. 353 
Spray Odor No. 457 
Spray Odor No. 276 
Spray Odor No. 259 
Spray Odor No. 11 
Spray Odor No. 12 
Spray Odor D. No. 5 
Spray Odor No. 23 
Tuberose 


$2.00 


3.50 
3.00 
2.50 
1.10 
1.10 
3.00 
1.50 
3.00 
2.00 
4.80 
4.50 
3-75 
3.00 
2.00 
5.50 
5.00 
5.25 
4.50 
4.25 


van Ameringen-Haebler, Inc. 
Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 


N 


4 


Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Haebler, Inc. 


Perfumes for Disinfectant Blocks 


Special solutions to be used from 1 to 2 pounds to 100 
pounds of disinfectant crystals. They can be used with either 
paradichlorbenzene, or naphthaline, or a combination of 
the two. Any of the following colors may be used with any 
of the odors listed below. 














ti 


Colors Odors 
Amber Bouquet—many bouquets to choose 
Blue from, state type wanted. 
Chypre green Cedar Orange 
Light green Hay Oriental 
Rose Jasmin Peppermint 
Violet Lilac Pine 
Yellow Lily Rose 

Narcissus Violet 


Grade A—any of the above odors with or without color 


$2.50 Ib. 


Grade B—any of the above odors with or without color 


$1.75 Ib. 


van Ameringen-Haebler, Inc. 
Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Certified 
Disinfectants 


are tested and certified to by independent analysts, insuring to 
the buyer a guarantee of quality and strength. A copy of the 
bacteriological certificate will be furnished whenever requested. 


The name BAIRD’S on a container of disinfectant means not 
only that it is a certified product, but one which represents over 
a quarter of a century of manufacturing experience and technical 
skill . . . insuring uniformity of composition . . . unformity 
of quality . . . uniformity of result. BAIRD’S Certified Dis- 


infectants dilute readily with water to form rich, milky emulsions. 


Whether your disinfectant requirements are large or small, or 
whether the coefficient is two or twenty or any intermediate 
strength, let us figure with you. Samples will be submitted for 
your inspection, and we will be glad to give you the benefit of 


our many years of experience as specialists in this line. 
Made Right—Priced Right 


Cresylic Acid Animal Dips Household Insecticides 


BAIRD & MCGUIRE, INC. 


Manufacturing Chemists 


HOLBROOK, MASS. ST. LOUIS, MO. 





New York Representatives 


THE EASTERN STATES SUPPLY COMPANY 
136 Liberty Street Phone: WOrth 2—3143 


Warehouse stocks at convenient points throughout the country. 
Say you saw it in SOAP! 
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A Department of SOAP 


SOAP is official publication of The Insecticide and Disinfectant Manufacturers Association. 


Harry W. Cole, Holbrook. Mass., 


Secretary. 








Come To Chicago—May 23! 

T HE Eighteenth Annual Mid-Year Meet- 

ing of the Insecticide & Disinfectant 
Manufacturers Association will be held 
next week at the Edgewater Beach Hotel, 
. Chicago. The dates are Monday and Tues- 
day, May 28 and 24. An appeal to the 
membership by President Stone to attend 
the meeting this year is backed up by an 
unusually interesting program. Discussion 
of internal problems of the industry will 
take up practically the full time of the 
meetings. Everything has been set aside 
to give a clear track for discussion of prob- 
lems growing out of present business con- 
ditions as they affect insecticide and dis- 
infectant manufacture and sales. The 
meeting is only a week away. Most of the 
membership and guests are planning to 
arrive in Chicago on Sunday for various in- 
forrhal conferences. Plan to be present and 
if you have not done so, wire the hotel at 
once for a reservation, mentioning the 
name of the Association so that you will 
receive reduced rates. 


ee) 


Compulsory Disinfectant Testing 


N AMENDMENT to the Insecticide Act 

of 1910 which has been introduced by 
Senator Copeland of New York, calls for the 
compulsory testing of all disinfectants 
which it is feasible to test, and the indica- 
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tion of the phenol coefficient of all products 
on the container. The test to be used will 
undoubtedly be the method of the Food & 
Drug Administration, known as the F.D.A. 
Test, which will replace the Rideal-Walker 
and the Hygienic Laboratory Methods. The 
recent publication of this test in full by 
the Department of Agriculture was at that 
time believed to be a forerunner of the in- 
troduction of the proposed amendment to 
the Insecticide Act. 


Compulsory testing and marking with 
coefficient should go a considerable distance 
to eliminate fakery and misrepresentation 
in the sale of disinfectants. It will put all 
manufacturers on an even basis and will 
tend to raise the entire plane of the busi- 
ness. The adoption of a test “to be desig- 
nated by the Secretary of Agriculture” 
means the F.D.A. Test, which will do much 
to eliminate confusion now existing where 
other tests, giving different results, are be- 
ing used. 

There is a fair chance of the amendment 
being adopted at this session of Congress, 
according to reports in Washington. It has 
met with the general approval of the Food 
& Drug Administration, the Insecticide & 
Disinfectant Manufacturers Association, 
and leading legislators. Whether it is 
adopted by this Congress or the next, it is 
a piece of legislation which has been needed 
for some years and is bound to come. 
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Looking south across the tennis courts and miniature golf course of the Edgewater Beach Hotel, Chicago, 
with the hotel and Lake Michigan in the background. 


Insecticide and Disinfectant 
Chicago Meeting Plans Announced 


Insecticide & Disinfectant Manufacturers 

Association, including program for the 
business sessions, have been announced by W. J. 
Andree, chairman of the Program Committee, 
and Harry W. Cole, secretary and chairman of 
the Convention Committee. The general meeting 
will last two days, Monday and Tuesday, May 
23 and 24. Business sessions will be held both 
morning and afternoon in the Lincoln Room of 
the Edgewater Beach Hotel. Admission to the 
sessions will be restricted to active and associate 
members, and others holding cards of admission. 
Such cards can be secured by application to the 
Secretary’s office, Holbrook, Mass. 

The mid-year meeting will get under way in- 
formally on Sunday, May 22, the day preceding 
the opening of the convention, with an informal 
golf tournament to be held at the Tam O’Shanter 
Country Club on Sunday afternoon. Entry fee, 
including all expenses and transportation, will 
be five dollars per person. Busses will leave the 


Pinse for the 18th Mid-year Meeting of the 
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hotel about Sunday noon for the course and will 
return late in the afternoon to the hotel. The 
golf arrangements are in charge of the Enter- 
tainment Committee. Those who plan to play are 
asked to communicate with the chairman, Grant 
A. Dorland, at the Edgewater Beach Hotel before 
Saturday night. The golfing party will be 
arranged to end in time that members of the 
Board of Governors and all committee chairmen 
will be back at the hotel before 7.00 P. M. Sun- 
day evening in time for a combined meeting of 
the Board and committees. 

On Monday evening, no set plan of entertain- 
ment has been laid out. On Tuesday evening, at 
the close of the convention, the mid-year informal 
dinner will be held in the Lincoln Room of the 
Hotel. A floor show of sixteen acts has been 
planned by the entertainment committee in 
charge of Joe Brenn, Chicago entertainer, who 
will act as master of ceremonies. The dinner 
will start at 7:00 P. M. There will be no speakers. 
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Evans E. A. Stone, 
president, will pre- 


Chicago. 


H.W. Cole, secretary, 
and chairman of the 
convention committee. side at 


HE meetings will open at 9:00 A. M. on May 

23rd with registration. Tickets covering 
luncheons, which will be served each day of the 
meeting, and the dinner and show will be fifteen 
dollars per person as heretofore. On the program 
for Monday morning will be several important 
committee reports, followed in the afternoon by 
the semi-annual report on insecticides by Dr. 
Robert C. White, acting for C. P. McCormick, 
committee chairman, who is in Europe. Discus- 
sion leader on this report covering new phases of 
the sale, distribution, and use of insecticides, will 
be Wallace Thomas of the Gulf Refining Co. The 
sale and advertising of insecticides will be dis- 
cussed at the same session by L. M. Barton of 
Major Market Newspapers, with discussion 
scheduled to be led by W. G. Griesemer of Black 
Flag Co. “Do Bulk Buyers of Insecticides Want 
Price or Quality?” will be the subject of a paper 
by Walter Andree of Sinclair Refining Co. to be 





GOLFERS—NOTE! 


LL members or guests of the Insecticide 

& Disinfectant Manufacturers Association 
who will attend the meeting in Chicago and who 
plan to play golf in the informal tournament 
to be held at the Tam O'Shanter Country Club 
on Sunday afternoon, May 22,— the day pre- 
ceding the opening of the meeting,— are re- 
quested to communicate with the Entertainment 
Committee in advance so that arrangement can 
be made. There will be an entry fee, which 
includes greens fee, transportation, etc. of $5.00. 
Either write at once or communicate on Saturday 
afternoon by phone with the Committee,— care 
Grant A. Dorland, Edgewater Beach Hotel, 
Chicago. 











followed by discussion led by Edgar A. Murray of 
the Edgar A. Murray Co. 

A detailed discussion of the new Association 
standard for liquid insecticides and the test 
method will follow the report of the Insecticide 
Standardization Committee by N. G. Gothard of 
Sinclair Refining Co. Discussion leader on this 
subject will be Dr. Charles H. Peet of the Rohm 
& Haas Co. Mr. Gothard will also read a paper 
on “What is a Proper Insecticide Base?” 

The program of Tuesday morning will be given 
over chiefly to disinfectants and allied products 
with the report of Dr. George Reddish of Lam- 
bert Pharmacal Co. for the scientific committee 
with special reference to publication of disinfect- 
ant nomenclature. A discussion of the proposed 
change in the Insecticide Act of 1910 covering the 
compulsory testing and labelling of disinfectants 
will be led by Peter Dougan of Merck & Co. and 
C. C. Baird of Baird & McGuire, Inc. Liquid soap 
will be discussed by J. L. Brenn of Huntington 
Laboratories, J. V. Halaska of the Acme Chemical 
Co., D. E. Bachrach of the Clifton Chemical Co., 
and F. J. Pollnow of the Vestal Chemical Co. 

The afternoon program for Tuesday will in- 
clude a paper by W. J. Zick of Stanco, Inc., on 
“Marketing Abuses in the Insecticide Industry,” 
to be followed by discussion by F. O. Huckins of 
the Toledo Rex Spray Co. A paper on the life 
struggle of the fly, bed bug, and roach, with the 
use of a modified Peet-Grady Test Chamber will 
be given by A. G. Grady, co-developer of the Peet- 
Grady Method. Discussion will follow by Dr. 
Alfred Weed of John Powell & Co. 

Reservations for rooms at the reduced rate for 
the convention should be made at the Edgewater 
Beach Hotel at once by those who have not as 
yet made arrangements. Many out of town mem- 
bers have announced plans to arrive at the hotel 
on Saturday or Sunday morning preceding the 
meeting. 

The program in full follows: 


PROGRAM 


MONDAY, MAY 23rd: Morning Session. 

9:00 A.M.—Registration, Lincoln Room, Edge- 
water Beach Hotel. 

9:30 A.M.—Meeting called to order by President 
Evans E. A. Stone of William Peter- 
man, Inc., New York City. 
Appointment of Resolutions Com- 
mittee. 

Report of President, Evans E. A. 
Stone of William Peterman, Inc., 
New York City. 

Report of Treasurer, John Powell, 
of John Powell & Co., Inc., New 
York City. 
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Report of Secretary, H. W. Cole, 
Holbrook, Massachuetts. 

Report of Entertainment Commit- 
tee, Grant A. Dorland of MacNair- 
Dorland Company, Inc., New York 
City. 

Report of Membership Committee, 
John Powell of John Powell & Co., 
Inc., New York City. 

Report of the Trade Ethics Com- 
mittee, Dr. Robert C. White of 
Robert C. White Company, Phila- 
delphia, Pa. W. J. Zick will speak W. J. Andree has 


on insecticide market- arranged for program 
ing abuses. and speakers. 





Proposed amendments to the Con- 





stitution and By-laws. 


MONDAY, MAY 23rd: Afternoon Session. 
2:15 P.M.—Report of the Committee on Insecti- 


TUESDAY, MAY 24th: Morning Session. 


cides, Charles P. McCormick of 9:30 A.M.—Report of the Committee on Disin- 


McCormick & Company, Balti- 
more, Md. (By Dr. Robert C. 
White. ) 

Discussion Leader — Wallace 
Thomas of Gulf Refining Company, 
Pittsburgh, Pa. 

Address: “What Is a Proper In- 
secticide Base?” Also report of the 
Committee on the Standardization 
of Insecticides, by N. J. Gothard of 
Sinclair Refining Company, East 
Chicago, Indiana. 

Discussion Leader—Dr. Charles H. 
Peet of Rohm & Haas Co., Bristol, 
Pa. 

“Selling Insecticides—How, When, 
and Where,” by L. M. Barton of 
Major Market Newspapers, Inc., 
Chicago. 

Discussion Leaders—W. G. Griese- 
mer of Black Flag Company, Balti- 
more, Md., and J. A. Conner of 
O-Cedar Corp’n, Chicago, Illinois. 
“What the Bureau of Foreign and 
Domestic Commerce is Doing for 
Other Industries,” by C. C. Con- 
cannon, Chief, Chemical Division. 
Discussion Leader—W. J. Zick of 
Stanco, Inc., New York City. 

“Do Bulk Buyers Want Price or 
Quality?” by W. J. Andree of Sin- 
clair Refining Co., Inc., New York 
City. 

Discussion Leaders—Edgar_ A. 
Murray of Edgar A. Murray Co., 
Detroit, Michigan, and H. W. 
Hamilton of the White Tar Com- 
pany, Pittsburgh, Pa. 


fectants, Peter Dougan of Merck & 
Co., Inc., Rahway, N. J. 
Discussion Leader—C. C. Baird of 
Baird & McGuire, Inc., Holbrook, 
Mass. 
Report of the Committee on Stand- 
ardization of Disinfectants, Dr. 
Wm. Dreyfus of West Disinfecting 
Company, Long Island City, N. Y. 
Discussion Leader—Wm. A. Had- 
field, General Laboratories, Inc., 
Madison, Wisconsin. 
Report of the Scientific Committee, 
Dr. Geo. F. Reddish of the Lambert 
Pharmacal Company, St. Louis, 
Missouri. 
Discussion Leader—L. C. Hime- 
baugh of Pease Laboratories, Inc., 
New York City. 
Proposed amendment to the In- 
secticide Act of 1910 to provide for 
the Compulsory Bacteriological 
Testing of Disinfectants. Peter 
Dougan of Merck & Co., Inc., Rah- 
way, N. J., and C. C. Baird of 
Baird, McGuire, Inc., Holbrook, 
Massachusetts. 
Discussion Leader—H. W. Cole, 
Holbrook, Massachusetts. 
Report of the Committee on Liquid 
Soap, J. L. Brenn of Huntington 
Laboratories, Inc., Huntington, Ind. 
Discussion Leader—J. V. Halaska, 
Acme Chemica] Company, Milwau- 
kee, Wisconsin. 
Report of the Committee on Liquid 
Soap Standardization, D. E. Bach- 
(Turn to Page 119) 
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The Original Fly Spray Perfumes 





BOUQUET No. T7 BEE EER ee eee 


Produces a very fine lilac like edor in all fly sprays 
in which kerosene or petroleum distillate is used 





‘asabase. Only one ounce necessary to perfume 


one gallon of spray. Guaranteed not to stain. 








BLEND No. 7 BEEBE EBs 


For those who desire a lower priced product 
which still possesses the features which have 


made Bouquet No. 77 extremely popular. 








Both Bouquet No. 77 and Blend No. 7 See BeBeeeeees 
. On request we will send an 
are odors from which you can interesting leaflet fully de- 
make sprays suitable for use scribing perfumes for de- 
n odorizing crystals or blocks, 
anywhere. Especially recom- iy cme wl te 


sprays. Samples of these 
products will be furnished 
products are stored, sold or used. on application. 


mended for use where food 


P. R. DREYER INc. 


12 East 12th Street New York 
“IT’S THE ODOR THAT SELLS THE PRODUCT” 
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HREE million Americans are sick 
today and every other day. Half 
of the 3,000,000, it is estimated, 
are suffering from diseases that could be 
prevented and stamped out by greater 
clean-ness about their homes, business 
places, and other premises. It takes more 
than scrubbing to do this. Scrubbing may 
make the surface of things look spotless, 
but it is powerless against the invisible 
germs carried from place to place in the 
dirt, in air currents, and tracked into 
rooms by people. 


Help to prevent sickness in your home 
and plant by using a _ disinfectant 
regularly. Proper disinfection is an easy 
and simple matter. It is cheaper than doc- 
tors’ bills. 


When you clean a place, use a disin- 
fectant in the scrub water too, and kill 
the germs. 


A 


Published under the auspices of the 


INSECTICIDE & DISINFECTANT 
MANUFACTURERS ASSOCATION 











Showing front and back of a one-sheet envelope ‘‘stuffer’’ 
proposed by the Disinfectant Committee to be used for 
A their uses is now being prepared by the 

Disinfectant Committee of the Insecticide 
& Disinfectant Manufacturers Association under 
the supervision of Peter Dougan, chairman of 
that committee. He is working in conjunction 
with the Publicity Committee of the Association 
in laying out and preparing for publication 
several styles of pamphlets to be used primarily 
for envelop “stuffers.” The committee is start- 


ing with the preparation of two pieces of copy 
which represent ideas submitted by a number of 


SERIES of booklets on disinfectants and 
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general publicity purposes to further the sale of all disin- 
fectants. 


leading disinfectant manufacturers. Tentative 
plans call for the make-up of additional pamphlets 
and one-page stuffers until a series of six or eight 
covering various phases of disinfection and 
disease prevention, is completed. Ideas and copy 
from the industry, now in the hands of the com- 
mittee, will be used in their preparation. 

The plans of the committee are to produce the 
stuffers and booklets in comparatively large 
quantities (as large as total orders received will 
permit) and to sell them at cost to disinfectant 
manufacturers for use alone as circulars, for en- 
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closures with regular mail, or for enclosures with 
packages of disinfectants. All will bear the 
legend ‘Published under the auspices of the 
Insecticide & Disinfectant Manufacturers As- 
sociation.” The four-page booklets will in some 
cases have a blank fourth page which will be 
available for the advertising announcement of 
the manufacturer and which will be printed at 
the same time as the booklets are printed, and 
the cost of which will be included with the price 
for the booklets. Where an advertisement ap- 
pears on the fourth page, copy will be subject to 
the approval of the Disinfectant Committee. 

In addition to some of the proposed layouts 
shown here, other types of copy are being held 
by the committee. One which carries the head- 
ing “Disease Devils” and a picture on the first 
page of a Mongolian beating on a large cymbal, 
states: 

“In distant Thibet, when sickness strikes, the 
primitive Chinese call out their Tombas to 
frighten away the disease devils. Cymbals 
clashing, drums rumbling, shrill voices chanting 
barbaric hymns, these wild-eyed priests try to 
heal with noise. 

“In our civilization, we know that ‘disease 
devils’ are minute organisms, invisible to the 
unaided eye. We know that unless these germs 
are destroyed where many persons are exposed, 
disease will break out—epidemics will rage. 


“To check the spread of sickness—to promote’ 


human health and happiness—disinfect frequent- 
ly and thoroly. Those who frequent your build- 
ing are entitled to this protection.” 


NOTHER gives a brief story about the 
“History of Disinfectants” with that caption 
appearing on the first page. It follows: 

“About 250 years ago, a Dutch dry goods mer- 
chant by the name of Leeuwenhoek, saw through 
his home-made microscope the animal and plant 
life in a drop of water. History records that he 
was one of the first to combine lenses in such a 
manner that their magnification was so powerful 
as to reveal moving objects in water. Not only 
did he examine water, but turned to search for 
this invisible life to his own body. Although his 
teeth were well-preserved, he scraped off a bit of 
tartar, mixed it with pure rain water and 
examined it. To his astonishment, he saw many 
forms of life, some circular, others rod-like, and 
many shaped like a cork screw. Although this 
scientist was the first to see bacteria, it remained 
for his followers to associate them with diseases 
of man, animals and plants. Following Leeuwen- 
hoek came the brilliant Italian, Spallanzani, who 
clearly disproved the theory of spontaneous gen- 
eration of life, and showed that animals, plants, 
and even microbes must have parents. 








Only 


Fools 
Ignore 
Infection! 




















“Early in the nineteenth century Spallanzani 
died, and for a number of years the science of 
Microbiology was at a standstill. However, its 
life was renewed by Pasteur, whose outstanding 
researches on the brewing and silk worm industry, 
and rabies, showed that “sick” beer, diseased silk 
worms, and rabies were caused by a microscopic 
form of life called bacteria. Thus, the work of 
the great Frenchman settled for all time the ques- 
tion of spontaneous generation of life. 

“The work of Pasteur had spread beyond the 
border of France to England and Germany. In 
England, Lister had learned of Pasteur’s obser- 
vations on the pollution of air by bacteria. This 
resulted in the introduction of antiseptic surgery, 
which revolutionized surgical practice throughout 
the world. 

“In Germany, Koch discovered the organism of 
anthrax of cattle. For the first time, disease 
producing bacteria were developed outside of the 
animal body, and when again injected into the 
body, produced the disease. Koch was also the 
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phants, they would probably cause 

less trouble than they do. Because 
they cannot be seen with the naked eye, we 
are all too much inclined to ignore them 
and to be careless where they are con- 
cerned. And yet they are present every- 
where ready at all times to infect us one 
way or another. They are the means of 
spreading infectious diseases,—typhoid, 
diphtheria, tuberculosis, scarlet fever, and 
a host of others. They infect wounds, 
cuts, and bruises. They cause boils. They 
are the cause of the vast majority of 
our bodily ills. 

Only fools ignore infection! But among 
the army of the careless, are many work- 
men, foremen, plant superintendents, and 
plant owners who take no precautions to 
guard against the common infections in 
their daily work. Cuts and wounds which 
lead to serious consequences and pro- 
longed lay-off, the spread of boils 
throughout a whole department of a fac- 
tory,—these are unnecessary and can be 
guarded against with little trouble and 
insignificant expense. 

A bottle, can, or drum of disinfectant 
is a necessary safeguard in every indus- 
trial establishment. Bathe that cut or 
wound with a solution of disinfectant 


[ DISEASE germs were as big as ele- 








immediately the accident happens. What 
if it is only a slight cratch? A million 
germs can enter the skin through a pin 
prick! Keep a disinfectant handy and use 
it diluted in water according to directions 
on the container. Little cuts and scratches 
grow into big doctors’ bills, compensa- 
tion cases, and loss of workmen’s time. 

Do not scoff at boils. Prevent them by 
preventing infection. They are not caused 
by “bad blood,” but by a germ. Kill the 
germ and there will be no boils. Par- 
ticularly after working in cutting greases, 
etc. which are the common spreader of 
boils in factories, hands and arms should 
be washed with a coal-tar or chlorine dis- 
infectant in water. This should be done 
at least twice a day. 

There are a hundred other uses for dis- 
infectants in the plant and home. Germs 
cause infection,—kill the germ and pre- 
vent infection. The company which sent 
you this booklet will be glad to give you 
further information about the use of the 
right disinfectant for your purpose. 


A 


Published under the auspices of the 
INSECTICIDE & DISINFECTANT 
MANUFACTURERS ASSOCATION 














The two inside facing pages of a proposed four-page 
booklet. The front cover is shown on the opposite page. 


discoverer of the organism of human tuberculosis, 
and his researches on the growth and artificial 
cultivation of bacteria laid the foundations of the 
science of bacteriology. 

“Although Lister believed that the bacteria in 
the air were responsible for the suppuration of 
wounds following operation, we now know that 
other factors are responsible for wound infec- 
tions, and that bacteria are introduced not only 
from the air, but from the hands of the operator, 
the instruments, the skin of the patient, and pos- 
sibly the blood stream. 

“The science of bacteriology has taught us that 
bacteria are the cause of many diseases of animal 
and man, and in order to prevent their spread, 
it is necessary to use every means known to 
sanitary science. 

“A few decades ago, the American family was 
more or less isolated from direct communication 
with other families, with the result that diseases 


Fourth page is for advertisement of manufacturers who 
use the booklets. Designed for low cost publicity. 


did not assume epidemic form. As the population 
of our country increased, the family became more 
dependent upon others, and thus communicable 
diseases spread from one household to another. 
The widespread “flu” epidemic of 1918 is an 
example. 

“One of the most powerful agents in prevent- 
ing the transmission of disease is the correct use 
of disinfectants in the home, institution, and on 
the farm. The use of a reliable disinfectant will 
aid you in safeguarding your household against 
disease.” 

Another piece of copy for a one-page “stuffer” 
is as follows: “What does cleanliness mean to 
you? The dictionary’s definition of cleanliness 
is ‘freedom from dirt and foreign matter.’ Many 
people see dust and dirt only as matter out of 
place and are satisfied to try to remove it by 
sweeping, dusting, scrubbing, etc. The man or 
woman familiar with discoveries made with the 
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CUTS COSTS 


Why waste time and profits 
making short runs of deodor- 
ant blocks? Your trade will 
“go strong” for Fuld high- 
pressure-stamped, pure para- 
dichlorobenzene blocks. 195 
different sizes, shapes, odors 
and colors in the line. And 
at less than you can manu- 
facture them! You save 
money where blocks are 
made in a big way, and made 
for you under 


Your Own 
Label 


A New Odor! 


Write for sample of “Surf,” 
a cleaner odor, with a_ fresh 
briny tang. 


FULD BROS, “os 


2310 FREDERICK AVE., BALTIMORE, MARYLAND 
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Design of the inside spread of a more elaborate four-page 
booklet submitted to the Disinfectant Committee. The front 


microscope visions the dust and dirt as airships 
carrying germs from place to place, and follows 
the wise precaution of using a reliable disinfect- 
ant regularly when cleaning in order to kill the 
germs in dirt. Hence, true cleanliness involves 
not only removing dirt which can be seen, but 
also using a disinfectant to destroy the invisible 
germs. 
“When you clean, use a disinfectant.” 


HE object of the booklets and “stuffers” is to 
keep up a continual chain of disinfectant pub- 
licity to both industrial and household consumers. 
Booklets have been decided upon by the committee 
as the lowest cost method of doing the job, and 
at the same time distributing the expense as wide- 
ly as possible among the manufacturers who are 
willing to cooperate by purchasing and distribut- 
ing the booklets. The one and only object of the 
plan is to sell more disinfectants for everybody. 
Reproduction of covers and pages here shows 
the proposed general style of the booklets. They 


Winns Wann linnananarimn 
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cover design of this booklet is shown on the following 
page of this article. 


will be printed in one and two colors according 
to the booklet. They will be available from the 
committee at about the following tentative prices: 


4 page booklets 
2 page (1 sheet) 4 page (no ad) (with 4th 
stuffers booklets pg. ad included) 
One color Two colors One color Twocolors One color Two colors 


1,000 5.00 7.50 8.00 12.00 14.00 18.00 
2,500 11.00 16.00 15.00 22.00 21.00 28.00 
5,000 19.00 28.00 25.00 37.00 31.00 43.00 
10,000 32.00 45.00 45.00 60.00 51.00 66.00 
15,000 40.00 55.00 60.00 80.00 66.00 86.00 
25,000 55.00 75.00 95.00 125.00 101.00 131.00 


The above prices will be subject in each case to 
confirmation by the Disinfectant Committee and 
are subject to revision according to circumstances, 
varying with costs of artwork and cuts where they 
are required. Further details may be secured from 
the Chairman of the Disinfectant Committee, 
Peter Dougan, Merck & Co., Rahway, N. J. or 
from the Publicity Committee, care of Soap, 136 
Liberty St., New York. Further suggestions 
will be welcomed by the Disinfectant Committee. 
If manufacturers who are interested in aiding 
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Take PINE OIL=- for instance 


You can buy so-called Pine Oil Disinfectant these days at almost any 
price you want to pay—but what assurance do you get as to QUALITY?’ 


It makes a lot of difference whether the finished product is made from 
cheap unknown raw materials or whether Pure Steam Distilled Pine Oil is 
used. And even then the coefficiency depends on the Secondary and Ter- 
tiary Alcohol content of the Pine Oil, as well as the emulsifying agent used. 


In other words YOUR ONLY SAFEGUARD is in buying from a 
reputable ‘manufacturer—even though the price might be slightly higher. 
Demand a guaranteed analysis IN WRITING . . . Better yet, place your 
business with us. We never sacrifice quality for price. 


CHEMICAL SUPPLY COMPANY 
CLEVELAND OHIO 
Makers of: Disinfectants, Insecticides, Fly Sprays, Moth Sprays, Etc. 

—Established 1897— 




















HOPKINS’ PYRETHRUM 
PRODUCTS 


Standardized - Concentrated 


KILL BIOLOGICALLY TESTED 


We hope our present and prospective customers will 
not hesitate to call upon us for any information regard- 
ing our Pyrethrum Products. A qualified Entomologist 
is in charge of our Entomological Laboratory and all 
testing of Pyrethrum Products is carried on, under his 
—— supervision, by the Peet-Grady and Richardson 
methods. 


Our Analytical Department, where the qualities of 
Hopkins’ REDRATSQUIL, DERRIS PRODUCTS, and 
other insecticidal materials are scientifically deter- 
mined, is in charge of our Chief Chemist. 

These two Scientific Departments are at your disposal 
in any way you can be assisted. 


J. L. HOPKINS & CO., i355... ev 
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in this work through purchase and distribution 
of the booklets, will communicate with the com- 
mittee, designating the style and quantity they 
might possibly take, it will help the committee 
greatly. 

If you are interested in seeing samples of the 
pooklets when they are ready, the committee re- 


YOUR CHAMPION 





Proposed cover design for a disinfectant booklet showing 
the use of art work and cuts which increase costs some- 
what. 


quests that you communicate with them, indicat- 
ing approximately the style and quantity required 
so that costs can be calculated accurately. Every 
effort will be made to keep the lay-out of the book- 
lets as simple as possible to avoid added expense 
of art-work, cuts, etc. Nothing elaborate is 
planned by the committee for the initial series as 
they desire to keep costs down and encourage 
their distribution by manufacturers and jobbers. 
() 

Ridene Exterminating Co., formerly at 624 
East 63rd street, Chicago, has moved to 1116 
East 55th street. 





H. I. Koppelman Dies Suddenly 


Harold I. Koppelman, president of the U. S. 
Sanitary Specialties Corp., Chicago, died sud- 
denly Sunday, April 24 of a heart attack at his 
home in_ the 
Shoreland 
Hotel, Chicago. 
Mr. Koppelman 
had only recent- 
ly returned 
from a stay in 
California 
which he had 
visited for his 
health. He re- 
turned appar- 
ently much im- 
proved, and his 
death was un- 
expected. He is 
survived by his 
wife, his daugh- 
ter, Eleanor, 
who is attend- 
ing school in 
Paris, and two sisters, Mrs. F. Ginsberg of New 
York, and Miss Lillian Koppelman. The latter 
played an active part in the organization of 
the company with her brother in 1919, and was 
actively connected with it up to 1928. She has 
remained a member of the board of directors 
and will continue in an advisory capacity. 

Mr. Koppelman built up his firm from a 
modest beginning to one of the largest in the 
sanitary specialties business with branches in 
New York and Birmingham, and sales offices in 
practically all large cities of the country. He 
spent altogether about thirty years in the manu- 
facture and sale of sanitary products. He was a 
graduate of Columbia University in law. He 
was an ardent sportsman and athlete, having 
won trophies in automobile racing, tennis, and 
golf. 





——O 

Dr. Alfred Weed, entomologist, John Powell & 

Co., New York, has just returned from a trip 

through Georgia and Florida where he visited 

several Government experimental stations in the 

interest of conducting some research work on 
pyrethrum. 





—— 
A manufacturer of a rat killing preparation has 
entered into an agreement with the Federal Trade 
Commission under which he will discontinue the 
use of labels and advertising matter representing 
that his preparation has been endorsed by the 
Biological Survey of the United States Depart- 
ment of Agriculture, when no such approval has 
been accorded. 
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Cut perfuming costs 1/4 
by using VIOFLOR 


for 


Sprays, Polishes, Waxes, Oils, Cleaning Fluids 


OU do not have to change any characteristic odor effect you may have 
established in your finished product. You merely use from 40% to 
70% less of your present perfume in combination with VIOFLOR. If you 
need no established odor effect, VIOFLOR may be used alone most 
effectively and economically. 
This saving is simple and practical. 
Let us demonstrate. 


Manufactured by Crepin & Doumin, Ltd., London, England 
Sold in the United States and Canada by 


JOHN POWELL & te. Inc. 


114 East 32nd Street :: New York, N. Y. 
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CETAANE 384 











The SPEED of action of an insecticide is | 


a customer's measure of effectiveness. 







LETHANE 384 insecticides possess re- 


markable speed of action in addition 








to giving high final kill. 


Rohm & Haas Co., Inc. 


222 W. Washington Square 


Philadelphia, Pa. 
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Compulsory Disinfectant Testing 


Amendment to Insecticide Act of 1910 Calling for Mandatory 


Testing 


and Coefficient Labelling, Introduced 


1910, which plans to make mandatory the 
testing and labelling with phenol co- 
efficient of all disinfectants where practicable, has 
been introduced into Congress as Senate Bill 4370 
by Senator Royal S. Copeland of New York. The 
bill is understood to have the full support of the 
Food and Drug Administration of the Depart- 
ment of Agriculture, and the Insecticide & Dis- 
infectant Manufacturers Association. Certain 
minor points in the original wording of the bill 
met with the opposition of some chemical and 
drug trade groups, but with the deletion of them 
by mutual agreement, the changes in the law were 
reported to be generally approved. The disin- 
fectants are to be tested by a method prescribed 
by the Secretary of Agriculture, which it is quite 
generally understood will be the modified test of 
the Food and Drug Administration, known as the 
F. D. A. Test. (See Soap, issue Feb., 1932, pg. 
99.) 
The bill to change the Insecticide Act as it was 
referred to the Committee on Agriculture and 
Forestry, follows: 


BILL:—To amend sections 6 and 8 of the Act en- 

titled “An Act for preventing the manufacture, 
sale, or transportation of adulterated or misbranded Paris 
greens, lead arsenates, and other insecticides, and also 
fungicides, and for regulating traffic therein, and for 
other purposes,” approved April 26, 1910. 

Be it enacted by the Senate and House of Representa- 
tives of the United States of America in Congress as- 
sembled, That that part of section 6 of the Insecticide Act 
of 1910 (U.S. C., title 7, ch. 6, sec. 122), defining the term 
“fungicide,” be, and the same is hereby, amended by in- 
serting in the fourth line, after the word “fungi,” the 
words “including bacteria,” and by adding at the end of 
section 6 the following: “The term ‘tar disinfectant,’ as 
used in this Act, shall include any fungicide intended for 
use as a disinfectant which is soluble in or miscible with 
water, and which consists wholly or in part of, and owes 
its principal disinfectant properties to oils and/or phenols 
from the destructive distillation of coal, wood other than 
pine, and/or petroleum and its products. The term ‘pine 
disinfectant,’ as used in this Act, shall include any fungi- 
cide intended for use as a disinfectant which is soluble in 
or miscible with water, and which consists wholly or in 
part of, and owes its principal disinfectant properties to, 
pine oil and/or oils from the destructive distillation of 
pine wood,” so that section 6, as hereby amended, shall 
read in full as follows: 

“SEc. 6. That the term ‘insecticide,’ as used in this 
Act, shall include any substance or mixture of substances 
intended to be used for preventing, destroying, repelling, 
or mitigating any insects which may infest vegetation, 
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man or other animals, or households, or be present in any 
environment whatsoever. The term ‘Paris green,’ as used 
in this Act, shall include the product sold in commerce as 
Paris green and chemically known as the aceto-arsenite 
of copper. The term ‘lead arsenate,’ as used in this Act, 
shall include the product or products sold in commerce as 
lead arsenate and consisting chemically of products de- 
rived from arsenic acid (H:AsO.) by replacing one or 
more hydrogen atoms by lead. That the term ‘fungicide,’ 
as used in this Act, shall include any substance or mix- 
ture of substances intended to be used for preventing, de- 
stroying, repelling, or mitigating any and all fungi, in- 
cluding bacteria, that may infest vegetation, or be present 
in any environment whatsoever. The term ‘tar disinfect- 
ant’ as used in this Act, shall include any fungicide in- 
tended for use as a disinfectant which is soluble in or 
miscible with water, and which consists wholly or in part 
of, and owes its principal disinfectant properties to, oils 
and/or phenols from the destructive distillation of coal, 
wood other than pine, and/or petroleum and its products. 
The term ‘pine disinfectant,’ as used in this Act, shall in- 
clude any fungicide intended for use as a disinfectant 
which is soluble in or miscible with water, and which con- 
sists wholly or in part of, and owes its principal disinfec- 
tant properties to, pine oil and/or oils from the destructive 
distillation of pine wood.” 


SEc. 2. That section 8 of the said Act (U. S. C., title 
7, ch. 6, sec. 131), defining “misbranding,” be, and the 
same is hereby, amended by substituting a semicolon for 
the period at the end of said section, and adding at the 
end thereof the following: “fourth, if it be a tar disin- 
fectant or pine disinfectant, or a mixture of both, and 
its label fail to bear a plain, conspicuous, correct, and 
definite statement of the phenol coefficient thereof, as de- 
termined by the methods prescribed and promulgated by 
the Secretary of Agriculture. The Secretary of Agricul- 
ture is hereby authorized to prescribe and promulgate the 
method by which the phenol coefficient shall be deter- 
mined, and such method, when prescribed and promul- 
gated by said Secretary and in effect at the time such 
disinfectant becomes subject to the provisions hereof, 
shall be the method by which said phenol coefficient shall 
be determined; fifth, if it be a tar disinfectant or pine 
disinfectant, or a mixture of both, and is intended as a 
disinfectant against pyogenic (pus-forming) organisms, 
and its label fail to bear, in addition to the phenol coeffi- 
cient statement, a plain, conspicuous, correct, definite, and 
informative statement, in such manner as the Secretary 
of Agriculture shall by regulation prescribe, either of its 
phenol coefficient as against such strain of pyogenic (pus- 
forming) organisms as the Secretary of Agriculture may 
designate and promulgate, or of the dilution at which it 
will kill such designated strain in five minutes at 20 
degrees Centigrade. The Secretary of Agriculture is here- 
by authorized to designate the strain of pyogenic organisms 
against which such disinfectant shall be tested, and to 
prescribe the methods of determining the phenol coefficient 
against such strain and the methods of determining the 
dilution at which the disinfectant will kill such designated 
strain in the time and at the temperature hereinbefore 
specified. Such strain of pyogenic organisms and such 
methods of testing such disinfectant prescribed and pro- 
mulgated by the Secretary of Agriculture and in effect 
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The Sensation 
of the Season 


= | i 


A New Bouquet 


for 


FLY SPRAYS 


Use “IT’’ to cut your perfuming 
costs and improve the odor of 
your spray 


Here is the ideal perfume for 
your 1932 insecticide spray. 
“IT,” the newest development 
of our laboratories, was de- 
signed to meet 1932 require- 
ments. It is a flowery bou- 
quet, reminiscent of _ lilacs 
and lilies. At $1.00 per 
pound in five pound lots “IT” 
represents a truly unusual 
value. Only one ounce to the 
galion necessary. “IT” evap- 
orates at the same rate as 


kerosene. 


MAGNUS, MABEE & REYNARD, INC. 


ESSENTIAL OILS 
32 CLIFF ST. 





NEW YORK, N. Y. 











Presto Model 102 Spray Gun 


Let Dizm Model 102 


Electric Spray Gun 


HELP SELL .... 
INSECTICIDES and DISINFECTANTS 


ORRECT application of insecticides, disinfect- 
ants, deodorants, and moth proofing liquids is 
quite as important as an effective formula. Make it 
easy for users to get maximum effectiveness with your 
products by furnishing or recommending Presto units 
- the perfected lightweight, easy to use electric sprayers. 


Thousands are in use in hospitals, institutions, hotels, 
poultry houses, greenhouses, stores, dairies, grain mills, 
for spraying disinfectants, insecticides, and similar 
products. Presto’s speed, convenience, economy and 
proper atomization are necessary features for large and 
small users alike. 


The new Presto Model 88-94 shoulder strap spraying 
outfit, with extension nozzle 
gun and rotary compressor is 
especially suited to spraying 
liquid insecticides and disin- 
fectants, in industrial plants, 
institutions, dairies and for 
other large users. Presto 





Presto Model 88-94 Shoulder 3 2 
Strap Electric Spraying Unit Model 102 is the convenient 


general purpose unit for average use. Thousands are 
in service. 


Manufacturers and distributors who have tried out 
Presto units find that this service to users means a 
substantial increase in sales and profits. Find out how 
to use this sales stimulator. Get full information on 
the superior features of construction and operation 
that make Presto the leading lightweight sprayer units. 
Check the coupon and mail it now. 


3200 Carroll Ave. at Kedzie Ave. 
Chicago, Illinois 


Send full details of Pres.o Inzec.icide Spray Gun features and sales plan. 


Name ad po slp coat tea eiaelbtailiedins aa tila 





Address 


City _ = ages State 
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at the time such disinfectant becomes subject to the pro- 
visions hereof, shall be the strain and the methods by 
which said phenol coefficient and dilution shall be deter- 
mined,” so that section 8, as hereby amended, shall read 
in full as follows: 


“Sec. 8. That the term ‘misbranded’, as used herein, 
shall apply to all insecticides, Paris greens, lead arsen- 
ates, or fungicides, or articles which enter into the com- 
position of insecticides or fungicides, the package or label 
of which shall bear any statement, design, or device re- 
garding such article or the ingredients or substances con- 
tained therein which shall be false or misleading in any 
particular, and to all insecticides, Paris greens, lead arse- 
nates, or fungicides which are falsely branded as to the 
State, Territory, or country in which they are manufac- 
tured or produced. 

“That for the purpose of this Act an article shall be 
deemed to be misbranded— 

“In the case of insecticides, Paris greens, lead arse- 
nates, and fungicides: First, if it be an imitation or 
offered for sale under the name of another article; sec- 
ond, if be labeled or branded so as to deceive or mislead 
the purchaser, or if the contents of the package as origi- 
nally put up shall have been removed in whole or in part 
and other contents shall have been placed in such pack- 
age; third, if in package form, and the contents are 
stated in terms of weight or measure, they are not plainly 
and correctly stated on the outside of the package. 


“In the case of insecticides (other than Furis greens 
and lead arsenates) and fungicides: First, if it contains 
arsenic in any of its combinations or in the elemental 
form and the total amount of arsenic present (expressed 
as per centum of metallic arsenic) is not stated on the 
label; second, if it contains arsenic in any of its com- 
binations or in the elemental form and the amount of 
arsenic in water-soluble forms (expressed as per centum 
of metallic arsenic) is not stated on the label; third, if 
it consists partially or completely of an inert substance 
or substances which do not prevent, destroy, repel, or 
mitigate insects or fungi and does not have the names 
and percentage amounts of each and every one of such 
inert ingredients plainly and correctly stated on the label: 
Provided, however, That in lieu of naming and stating 
the percentage amount of each and every inert ingredient 
the producer may, at his discretion, state plainly upon 
the label the correct names and percentage amounts of 
each and every ingredient of the insecticide or fungicide 
having insecticidal or fungicidal properties, and make no 
mention of the inert ingredients, except in so far as to 
state the total percentage of inert ingredients present; 
fourth, if it be a tar disinfectant or pine disinfectant, or 
a mixture of both, and its label fail to bear a plain, con- 
spicuous, correct, and definite statement of the phenol 
coefficient thereof, as determined by the methods pre- 
scribed and promulgated by the Secretary of Agriculture. 
The Secretary of Agriculture is hereby authorized to pre- 
scribe and promulgate the method by which the phenol 
coefficient shall be determined, and such method, when 
prescribed and promulgated by said Secretary and in 
effect at the time such disinfectant becomes subject to the 
provisions hereof, shall be the method by which said 
phenol coefficient shall be determined; fifth, if it be a 
tar disinfectant or pine disinfectant, or a mixture of both, 
and is intended as a disinfectant against pyogenic (pus- 
forming) organisms, and its label fail to bear, in addition 
to the phenol coefficient statement, a plain, conspicuous, 
correct, definite, and informative statement, in such man- 
ner as the Secretary of Agriculture shall by regulation 
prescribe, either of its phenol coefficient as against such 
strain of pyogenic (pus-forming) organisms as the Sec- 
retary of Agriculture may designate and promulgate, or 
of the dilution at which it will kill such designated strain 
in five minutes at twenty degrees Centigrade. The Secre- 
tary of Agriculture is hereby authorized to designate the 
strain of pyogenic organisms against which such dis- 


infectant shall be tested, and to prescribe the methods of 
determining the phenol coefficient against such strain and 
the methods of determining the dilution at which the 
disinfectant will kill such designated strain in the time 
and at the temperature hereinbefore specified. Such 
strain of pyogenic organisms and such methods of testing 
such disinfectant, prescribed and promulgated by the 
Secretary of Agriculture and in effect at the time such 
disinfectant becomes subject to the provisions hereof, 
shall be the strain and the methods by which said phenol 
coefficient and dilution shall be determined.” 


——— ee 


Volatile Poison Bill Killed 


A bill to regulate the sale, labelling, and pack- 
aging, of volatile poisons, including “all halogen 
compounds of hydrocarbons” in a concentration 
of five per cent or more, known as Senate Bill 
3853, introduced by Senator Bingham of Con- 
necticut, has been killed in committee, according 
to reports, and will not be reported out by the 
Committee on Agriculture and Forestry. The bill 
would have covered paradichlorbenzene and many 
of the chlorinated solvents, and would have re- 
quired that they be labelled, or that any products 
containing 5% of them be labelled “The fumes 
are poisonous. Do not inhale. Avoid contact 
with the skin. In case of accident, send for an in- 
halator.” The bill will be referred to the U. S. 
Department of Agriculture and the U. S. Public 
Health Service for opinions as to the need of such 
legislation. 

eisai 


First Fumigant Convictions in N. Y. C. 


The new fumigators and exterminators license 
regulations in New York have already resulted in 
two convictions. In one case a woman without a 
license fumigated an apartment with sulfur. The 
fumes annoyed other tenants, a complaint to the 
police and subsequent conviction following. In 
the other instance a licensed fumigator, using 
cyanide, failed to report in advance to the police. 
Of additional interest was a death resulting from 
the bulk sale of white sodium fluoride by a drug 
store. The fluoride was subsequently used to 
poison milk. The druggist is being prosecuted by 
the Health Department under the new regula- 
tions. 

a a 


Imperial Brass Manufacturing Company, Chi- 
cago, has been awarded the contract for building 
the sanitary equipment to be used on the sister 
ship of the Akron, namely, the Macon ZRS—5. 
Imperial Brass Manufacturing Company also fur- 
nished the equipment for the Akron—the world’s 
largest dirigible. All fixtures have been designed 
specially for aeronautical installations where 
compactness and light weight are of primary im- 
portance. 
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There’s a 
45 SPRAYIT 

or a for Any Need 
Ds at Any Price 


“a7 


Tin sprayers that sell for a 
few cents each, compressed 
air sprayers, bucket sprayers, 
# trombone sprayers, electric 
f sprayers from the smallest cup 
; gun units up to outfits of 10 cu. 
ft. of air per minute. Only Sprayit 
offers a sprayer for every purpose. 


7 


Each sprayer from the smallest to 
the largest, in design, construction 
and operation reflects the experience 
gained in building the thousands upon 
thousands of high quality SPRAYITS 
that are in use throughout 
the world. Building equipment for 
the correct and economical atomiza- 
tion of materials is our business and 
we know that business thoroughly. 


Our production facilities and the 
completeness of our line enables us 
to offer the highest quality sprayer 
at prices that will prove attractive to 
you. 
We will be glad to submit samples 
to responsible organizations and to 


consult with them on their spray- 
ing problems. 


Catalogue on request 


ELECTRIC SPRAYIT 
COMPANY 


2104 E. Colfax Ave., 
South Bend, Ind. 


Q\-2 SEND FOR 


\ 
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REILLY 


Coal Tay propucts 
On PRODUCTS 


CRESYLIC ACID 
CRESOL 
CRESOL w.s. Pp. 
XYLENOL 

TAR ACID OILS 


- - and other 
Coal Tar Chemi- 
cals for the 


SOAP and 
DISINFECTANT 
INDUSTRY 


REILLY 


CHEMICAL CO., Ine. 
Merchants Bank Bldg. 
INDIANAPOLIS 


Say you saw it in SOAP! 











May, 1932 


SOAP 


113 





Farm Use of Disinfectants 

Farmers can count upon “premise disinfec- 
tants” to aid them in the prevention or control of 
livestock diseases only when their premises, such 
as barns, stables, and yard, are contaminated with 
organisms which cause communicable disease, 
according to H. E. Moskey, Veterinarian, Federal 
Food and Drug Administration. ‘Communicable 
diseases usually are spread by direct contact with 
diseased animals or with animals that may not 
show symptoms of disease, although having been 
exposed to it,’”’ says Doctor Moskey. “Obviously, 
where the possibility of contact with diseased an- 
imals or carriers exists, premise disinfectants are 
incapable of stopping the spread of the malady. 
Furthermore, a disinfectant may easily be ren- 
dered inert by the presence of filth and dirt. Rec- 
ommendations for disinfecting premises should, 
therefore, in all cases include directions for the 
removal of all filth and dirt and the thorough 
cleaning of the premises before a disinfectant is 
applied. Disinfectants have value in helping the 
farmer to make his premises sanitary, but their 
worth for this purpose is strictly limited to their 
ability to prevent the premises themselves from 
spreading disease. 

The Federal Food and Drug Administration is 
now conducting a survey of premise disinfectants 
on the market, states Doctor Moskey. Several, 
labeled with claims which might create in the 
mind of a farmer a false sense of security, have 
been found. The Administration holds that label 
statements implying that a disinfectant or anti- 
septic can prevent diseases of livestock, under all 
conditions, are unwarranted and in violation of 
the Federal food and drugs and insecticide acts. 

“Section 8 of the Federal insecticide act,” says 
Doctor Moskey, “requires a declaration on the 
label of antiseptics and disinfectants of the name 
and percentage content of each of the inert in- 
gredients or, in lieu of this, a statement of the 
name and percentage amount of each active in- 
gredient and the total percentage of inert ingre- 
dients. A manufacturer who labels his product 
as an antiseptic or disinfectant, when the article 
is not capable of inhibiting or destroying bac- 
teria, in the dilution recommended, and in a time 
comparable to that during which it would have 
opportunity to act, is misbranding the article 
under the food and drugs act and the insecticide 
act. Manufacturers should base their claims on 
adequate bacteriological tests.”’ 


ee 


Lambert Pharmacal Co. earned net profit of 
$1,446,559 in the quarter ended March 31, 1932, 
equal to $1.93 a share. This compares with 
$2,110,307, or $2.81 a share, in the first quarter 
of 1931. 





Back to nature at The Homestead, Hot Springs, Va. In 
the foreground is John Powell of John Powell & Co., 
New York, driver of the rig. His companion is Dr. H. A. 
Naumer, Brooklyn physician. On horseback is V. E. 
Williams, Eastern manager for the Monsanto Chemical 
Works. 

 ? 


The U. S. Bureau of Animal Industry has 
granted permission for the use of 101 brands of 
saponified cresol solutions, in the official disin- 
fection of cars, yards, and other premises. A 
detailed list of the manufacturers of these ma- 
terials, shows wide geographical distribution of 
plants, producers being located in 26 states, the 
District of Columbia and Canada. 


Paradichlorbenzene blocks for dispersion under 
water in toilets, etc., can be made by the addition 
of varying percentages of diglycol stearate, ac- 
cording to the Glyco Products Co., Brooklyn. 
This gives a block which dissolves at a slow rate 
from a water drip or when suspended in water 
and releases finely dispersed paradichlorbenzene, 
naphthalene, phenol, or other water insoluble 
substance. 





0 





Imports of coal-tar creosote into United States 
during February, 1932, amounted to 432,908 gal- 
lons, worth $58,474. Imports of cresylic acid 
totaled 518,860 pounds, priced at $28,677. 
Naphthalene imports were 3,090,382 pounds, 
worth $27,349. 

— 


Koppers Gas and Coke Co. and subsidiaries 
earned net profit of $2,458,187, or $12.29 a share, 
during 1931, as compared with $3,140,113, or 
$15.70 a share in 1930. 

eee) eee 


Neutroleum alpha and Neutroleum gamma are 
new deodorizing products being manufactured by 
Fritzsche Brothers, Inc., New York, for use with 
petroleum solvents, insecticides, disinfectants, 
cleaning fluids, cleaners’ naphtha, etc. Two 
pounds are stated as the requirement to cover the 
odor of an ordinary tank car of naphtha or in- 
secticide base. 
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It May Be 


“THE SPRAYER!” 





GUCCESS or failure in market- 
ing Insecticide depend upon the 
sprayer used in application. 


The Nu Day is the accepted 
standard: leakless, dripless, and will 


not syphon. Proportioned to produce the 
most effective break-up of insecticide. 


Send for Catalog Illustrating Our Complete Line 


LOWELL MANUFACTURING CO. 


LOWELL 


MICHIGAN, U. S. A. 














available. 


114 E. 32nd Street 





For Your ConveNIENcE— 


The primary purpose of The Entomological Testing Laboratories, 
Inc., is to make available to the insecticide manufacturer a 
testing service devoted wholly to insecticides. 


Entomological testing by the Peet-Grady and other methods, 
and complete chemical examination of insecticides are now 


We invite the cooperation of manufacturers to make this labora- 
tory a useful adjunct of the insecticide industry. 


Charges are moderate, and our completely equipped and expert- 
ly directed Laboratory is at your disposal. 


ENTOMOLOGICAL TESTING LABORATORIES, INC. 


New York, N. Y. 
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The Insecticide 
and 


Disinfectant 
Manufacturers 
Association 


—, 


OFFICERS 
er re Evans E. A. Stone 
William Peterman, Inc., New York 
Ist Vice-President............... Peter Dougan 
Merck & Co., Rahway, N. J. 
2nd Vice-President............ Samuel H. Bell 
Koppers Products Co., Pittsburgh 
PS CP er ene John Powell 
John Powell & Co., New York 
Se ee an waes Harry W. Cole 


Baird & McGuire, Holbrook, Mass. 


BOARD OF GOVERNORS 


, Ae AS. re Sinclair Refining Co., New York 
a oe Baird & McGuire, Holbrook, Mass. 
J. L. Brenn...Huntington Laboratories, Huntington, Ind. 
ae Frederick Disinfectant Co., Atlanta 
BE We Hamilton. ....606064% White Tar Co., Pittsburgh 
M. M. Marcuse......... West Disinfecting Co, New York 
C. P. McCormick......... McCormick & Co., Baltimore 
pe. C. Be Peet:.......05 Rohm & Haas Co., Philadelphia 
te: MUNEER asi sc onlcadocscatesenes The Selig Co., Atlanta 
Dr. Robert C. White... .Robt. C. White Co., Philadelphia 
ee MOINS tao ood sin ale ewaeeiona Stanco, Inc., New York 
Membership 


Active—Open to manufacturers and wholesale 
distributors of disinfectants, germicides, deodor- 
ants, insecticides, liquid soaps, polishes, and 
allied products. Dues—$75.00 per year. 


Associate—Open to firms supplying raw ma- 
terials, containers, equipment. etc., to the mem- 


bership. Dues—$50.00 per year. 


ft 


« 
For further details, communicate with 


INSECTICIDE & DISINFECTANT 
MANUFACTURERS ASSOCIATION 
Harry W. Cole, Secretary 

MASS. 


HOLBROOK 






































| Notes of the Trade 


Charles P. McCormick, vice-president of Mc- 
Cormick & Co., Baltimore, sailed May 7 on the 
“Brittanic” for a three months’ business trip 
through Europe. He will visit England, Ger- 
many, Denmark, Holland, Belgium, France, and 
Spain. He is accompanied by Mrs. McCormick. 
()-——— 

West Disinfecting Co., Long Island City, N. Y., 
has appointed Alfred J. Silberstein, Inc., New 
York, as advertising agent. 

—— 

Baird & McGuire, Inc., Holbrook, Mass., re- 
cently received a letter from Cuba, which was 
addressed as follows: “Srs. Bear Mac Giiire, 
Hoolhock, Massachust, U. S. A.” The letter was 
mailed in Cuba on Apr. 11 and delivered on Apr. 
15, there being no delay on delivery whatever. 
This is an unusual case of freak addressing 
where the letter was delivered promptly. 

powers) ee 

A new product for the prevention of oil 
dermatitis, boils and other skin infections in 
plants where cutting oils are used is now being 
marketed by the Huntington Laboratories, Hunt- 
ington, Ind., under the name of “Derma-san.” 
It is stated to have a phenol coefficient of 15, is 
non-corrosive, and is used by adding a pint to 
every fifty gallons of cutting oil or compound. 

pase! sees oe 

Edward F. Frank, associated for many years 
with McIlvaine Bros., Philadelphia, as their New 
York manager, has acquired an interest in 
Escho Corp., New York, importers of gums, 
waxes and drugs. 











O-—— 
Windsor Wax Co., Hoboken, N. J., has taken 
6,500 square feet of additional space in the build- 
ing next to their plant at 611 Newark Street. 
All of the ground floor of the building will be 
occupied for factory purposes and the offices of 
the company will be moved to part of the second 
floor. Windsor makes a complete line of floor 
waxes for the jobbing trade. 
— 

Merck & Co., Rahway, N. J., recently started 
construction of a new research laboratory. The 
building is to be a brick structure consisting of 
a central two-story wing and two adjoining one- 
story wings. 








cmeeial ees 

E. R. Squibb & Sons earned net profit of 

$1,651,234 in 1931, as compared with $1,571,648 
in 1930. 
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SOAPERIOR DISPENSERS are distinguished by trim 
well-proportioned lines and handsome finish. They are 
strong, fool-proof and retain their attractiveness and effi- 
ciency through years of use. They carry a two years’ guar- 
antee against defect in material or workmanship. Of 
course, all working parts are tooled to precision to guard 
against leakage and insure perfect operation. 


You will find a SOAPERIOR DISPENSER for your every 
need ... Gravity Feed Type consisting of Hexagon Valves 
(cross section shown) and handsome tanks (two types pic- 
tured) installed at an elevation and serving any number of 
basins. Pent House Type serving an entire building from 
one reservoir. Hospital Portable and Wall Type Dispensers 
(4 models shown). Some Dispensers priced so low you 
can give them away to your trade with soap orders. Four 
new models now in production. 


Notwithstanding the fact that SOAPERIOR EQUIPMENT 
is made of top-notch materials by fine craftsmen .. . 
it is priced surprisingly low. Send for new circular and 
price iist. 


HOSPITAL SOAP EQUIPMENT 





























SOAPERIOR 
LIQUID SOAP EQUIPMENT 





} 













U. 





S. 





SANITARY SPECIALTIES 
CORPORATION 


435 SO. WESTERN AVE., CHICAGO, ILL. 





VOGEL 


A substantially con- 
structed sprayer 
that will stand up 
under hard us- 
age, priced at 

a remark- 

ably low 

figure. 


Deodorizing Block Holders 
Shaker Top Cans for Para 


Plain stock types or specially lithographed 


37-47 South 9th St. 










WILLIAM VOGEL 


SPRAYERS 


Regular hand type, also continuous. 
Sturdy, well designed. The greatest 
value for your money in sprayers. 


Standard stock sizes for liquid in- 
secticides and disinfectants. Plain 
or lithographed. A gross or a car- 
load. The standard insecticide con- 
tainer. 


& BROS., Inc. 


Brooklyn, N. Y. 
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Fuld Brothers in New Plant 


Fuld Brothers (Alpine Chemical Co.), Balti- 
more, who have been engaged in the manufac- 
ture of deodorants, disinfectants and insecticides 
since 1924, have moved from their former loca- 
tion, 659 West Pratt street, to larger quarters 
at 2310 Frederick avenue. Each year since the 
organization of the company eight years ago, it 
has been found necessary to lease additional 
storage or manufacturing space until further 
scattering of various departments seemed im- 
practical. The new building assembles every- 
thing under one roof. 

The present structure comprises 28,000 square 
feet of modern daylight manufacturing and 
warehouse space and is expected to meet all re- 
quirements for a number of years. It is planned 
as the first unit of a greater structure which is 
eventually to cover all available space on the 
property. Considerably improved traffic and 
shipping facilities are available at the new plant. 
By careful planning the moving was accom- 
plished in ten days with an average loss in pro- 
duction of only three days. 

a 


Determination of the complete chemical struc- 
ture of rotenone by three chemists of the Bureau 
of Chemistry and Soils, U. S. Dept. of Commerce, 
is reported by Dr. C. A. Browne, assistant chief 
of the bureau. Dr. Browne named Dr. F. B. 
LaForge, Dr. H. L. Haller and L. E. Smith as the 
men responsible for the discovery. He forecast 
synthesis of rotenone as a result of the discovery, 
as well as synthesis of other insecticidal com- 
pounds of analogous structure. 

——— 

The offer of P. C. Reilly, Indianapolis, of $2,- 
172,636 for the properties and capital stock of 
International Combustion Tar & Chemical Corp. 
makes it seem probable that creditors will be paid 
about 50% of the amount of their claims at once. 
The reorganization committee recommended ac- 
ceptance of the offer, as it felt that under present 
conditions the possibility of operating at a profit 
would be remote. 








————— 
Schoffield Products Co., New Orleans, makers 
of soaps, insecticides, disinfectants, polishes, etc., 
moved recently to 227 S. Peters street. 
a) 

Exports of dental creams from United States in 
February, 1932, amounted to 173,735 lbs., worth 
$132,865, as compared with 161,173 lbs., valued 
at $152,358, during February, 1931. 

0 

A new shampoo containing egg yolk is being 
introduced by Lanzette Laboratories, Chicago, 
under the name, “Aneg.” 











Simmonds Heads U. S. Sanitary 


George L. Simmonds, vice-president of the 
U. S. Sanitary Specialties Corp., Chicago, has 
been chosen president of the 
firm to succeed the late 
Harold I. Koppelman who 
died late in April. Harold L. 
Aronson, for several years 
sales manager, has_ been 
chosen to fill the position of 
vice-president. Mr. Simmonds 
has been associated with the 
company for the past eight 
years, taking over the execu- 
tive duties of Miss Lillian 
Koppelman when she retired 
from active participation in 
the business four years ago. 
Mr. Simmonds and Mr. Aronson will carry on 
the management of the business without change 
in policies. Miss Koppelman will continue in an 
active advisory capacity and as a member of the 
board. 





Geo. L. Simmonds 


———— 


Opportunities for Export 

The following opportunities for export of 
American soaps and allied products have come to 
the Bureau of Foreign and Domestic Commerce, 
Washington, D. C. American manufacturers can 
secure the full details of the inquiries by com- 
municating with the Bureau, care of the Depart- 
ment of Commerce. Be sure to mention the 
number of Foreign Trade Opportunity in writing. 





57,187 Antiseptics and Agency or 

disinfectants Italy Purchase 
57,253 Disinfectants and 

agricultural in- 

secticides Italy Agency 
57,271 Glycerine Germany Agency 
57,304 Laundry soaps Canada Agency 
57,409 Tooth paste and 

powder, cleaning 

powder and de- 

odorants Argentina Agency 
57,437 Insecticides and 

disinfectants Panama Agency 
57,449 Toilet soaps, 

tooth pastes and 

powders Mexico Agency or 

Purchase 
57,553 Toilet soaps Yugoslavia Agency or 
Purchase 
——0 


No More Products Co., Sierra Madre, Calif., 
household insecticides, has removed recently to 
1850 Midwick drive, Altadena, Calif. 

a 

Anchor Cap & Closure Corp., Long Island City, 
has prepared a folder stressing the advertising 
value of the packaged product on the retail shelf. 
Particular attention is given to the part which 
the closure can play in increasing the advertising 
value of the package. 
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Shhh hppa bnip ip bietetnind 


A NEW 
INDUSTRIAL ALKALI 


METSO 


SODIUM METASILICATE 


CRYSTALS 








Metse Crystals magnified eleven times, 
compared with millimeter scale. 


METSO is a basic alkali, sodium metasili- 
cate (Na,SiO,.5H,O), in free flowing 
crystalline form. It is in the price range 
of other basic materials—different from 
other silicates and all other alkalis used in 
cleaning. 

Metso offers the balance of chemical prop- 
erties for an ideal cleaner. Its alkalinity is 
high enough for effective dirt removal, 
without harmful corrosiveness. 


You will find Metso interesting as an addi- 
tion to your present line, or as an ingredi- 
ent in your private formulae. Send for 
samples and prices. 


PHILADELPHIA QUARTZ CO. 


General Offices and Laboratory 


121 S$. THIRD STREET 
PHILADELPHIA 


(re. ee Chicago Office 
CRYSTALS 205 W. WACKER DRIVE 


9999990 990099900990600000006 











Are you 
letting 
George do it? 


After the laboratory tests have 
shown that your insecticide is 
a “‘killer,”’ that it does the work 
and meets all standards... 
what then? Are you letting 
our mutual friend, George, 
take care of its application? 


Any existing antagonism on 
the part of the American 
housewife toward insecticides 
can invariably be traced to in- 
correct application ... in 
short, the wrong type of 
sprayer. You, as a manufac- 
turer, cannot afford to intrust 
to “‘any old sprayer’’ the most 
important factor in the success 
of your product .. . its appli- 
cation. 


YOU CANNOT AFFORD TO 
LET GEORGE DO IT! 


H.DHUDSON 


MANUFACTURING CO. 


589 E. ILLINOIS ST. 
CHICAGO, ILL. 


Minneapolis, Minn. Omaha 
Philadelphia Kansas City, Mo. 





New York City 


San Francisco 
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Odac Manufacturing Co., New York, is now 
offering two new types of wall bracket dispensers 
for their moth liquid and their deodorizing fluid. 
The moth relief is a cedar odor in dispensing bot- 
tle as shown, encased in an aluminum holder, 2 
inches in diameter by 514 inches high. The 
deodorizing unit is the same size in aluminum 
with the name on a colored background accord- 
ing to the odor. Odors imclude lavender, rose, 
pine, lilac and violet. The company also makes a 
unit for use on electric fans. 

———— 


Program Association Meeting 
(From Page 99) 
rach of Clifton Chemical Co., New 
York City. 
Discussion Leader—F. J. Pollnow, 
Vestal Chemical Co., St. Louis, 
Missouri. 


TUESDAY, MAY 24th: Afternoon Session. 

2:00 P.M.—“Marketing Abuses in the Insecti- 
cide Industry,” by W. J. Zick of 
Stanco, Inc., New York City. 
Discussion Leader—F. O. Huckins 
of the Toledo Rex Spray Co., 
Toledo, Ohio. 
“How Can We Increase the Sale of 
Disinfectants?” by Ira P. MacNair, 
of MacNair-Dorland Company, 
Inc., New York City. 
Discussion Leader—S. S. Selig of 
The Selig Co., Atlanta, Ga. 
“The Life and Early Struggles of 
the Fly, Roach and Bedbug,” by A. 
G. Grady, Co-Developer of the 
Peet-Grady Method. (With a 
demonstration test chamber.) 
Discussion Leader — Dr. Alfred 
Weed of John Powell & Co., Ine., 
New York City. 


Selection of a Fly Spray Base 

About 85-90 per cent of the content of “fly- 
sprays” with a petroleum base consists of mineral 
oil, the selection and preparation of which is, 
therefore, important. Using several of the oil 
bases of effective proprietary fly-sprays, the 
author compared them with 7 other oils in order 
to obtain an indication as to which of the latter 
are likely to be satisfactory for the manufacture 
of such sprays. The examination of the oils as 
to boiling-point, residue, and temperature at 
which up to 50 volumes per cent are given off 
was made by the Engler method, and these re- 
sults and also the specific gravities are recorded 
in a series of tables. From the characteristics 
of the fly-sprays he considers that it is best to 
select an oil with a high natural content of toxic 
substances (e. g., naphthenes in Russian oil) or 
one that, by cracking, has been enriched in 
olefinic, aromatic, or naphthene hydrocarbons. 
Mineral oil can be classed also according to the 
Riesenfeld “boiling point number,” which for the 
fly-sprays tested averaged 43.9, and a typical base 
would be a fraction boiling between 160 and 297° 
C. with 0.5 per cent distillation residue and 50 
volumes per cent given off at or below 221° C. 
and with a Riesenfeld number of 42.6, which is 
within 1.3 of the average named. The selection 
should be based on the following approximate 
Riesenfeld-Bandte figures: 11.4 per cent olefines, 
15.5 per cent aromatic substances, 12.1 per cent 
naphthenes, and 61 per cent paraffins, and with 
20.8 as the uncorrected toluol value. When the 
fluid is allowed to evaporate, it should leave the 
smallest possible residue.-—E. Pannewitz in Zeit. 
fur Disinfektion, Dresden, pg. 465, Nov., 1931. 
Abstract from Review of Applied Entomology, 
Mar., 1932. 

soneensiiibamacias 


J. L. Hopkins, New York, importers of crude 
drugs, moved May 1 to new quarters on the eighth 
floor of the St. Paul building at 220 Broadway. 
The company has long been prominent in the drug 
trade, and for the past forty-two years has occu- 
pied offices at 100 William street. 


een oe 


Mecca Co., Cleveland, has issued a folder an- 
nouncing free goods deals which they are offering 
at this time on their various products, which 
include cleaners, sweeping compounds, liquid soap 
and bath crystals. 


———— ) 


Idico Corp., New York, manufacturers of in- 
secticides,, moth preventives, etc., have moved to 
larger quarters at 461 Eighth Avenue. The com- 
pany operates a plant at Woodbridge, N. J. 
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TORNADO Compressor Type 
Electric Sprayer 


A leader for years in the manufacture and sale of 
Portable Electric Sprayers, Breuer has maintained 
an enviable position by keeping step with the needs 
of the insecticide trade. 

Now, the new TORNADO Model 53, illustrated, is 
ready for your inspection and use—greater power, 
finer atomization with new, positive pressure com- 
pressor construction, a beautiful custom-built job 
guaranteed to please your customers—complete, new 
design and operation—compact, self-contained, one 
hand unit—positively the most economical and effi- 
cient modern method for applying insecticides, dis- 
infectants and germicides. Just the speedy, efficient, 
all-purpose unit you have always wanted to stimu- 
late business. 

The first manufacturer to see and use this new 
spray performance ordered 180 units immediately! 
Let us send you sample on free trial so that you too 
may use and inspect this unit. No obligation. Write 
us today for complete information. 


r 
| 


New Features 
You'll Like! 


1—Not a blower type 
incorporates a real air 
compressor fan unit. 
2—Positive pressure 
compressor operation 
atomizes insecticides 
into finest smoke mist 
obtainable. 

8—A real, self-contained 
one-hand unit. 
4—Compact, all alum- 
inum construction with 
quart container, 

5—No shoulder straps or 
hose to trouble. 
6—Powerful % H.P. 
G.E, Universal Motor. 
™—Weight only 4 
pounds, 

8—Just plug in — in- 
stant operation. 
9—Fastest. finest insec- 
ticide atomization ob- 
tainable. 


We also make Model 6 
Tank Type and Model 
50 Blower Type Sprayers 
leaders for years. 


BREUER ELECTRIC MFG. CO. 
862 Blackhawk St. Chicago, III. 











ans-:- 


Fibre Ends 
Metal Ends 


for Dry Products 


Insecticide Cans 
Moth Cake Cans 
Powdered Soap Cans 
Cleanser Cans 
Deodorant Cans 


a finest fibre Can and Tube Service 


in America 


SEFTON 


NATIONAL FIBRE CAN CO. 


3207 Big Bend Road 


MAPLEWOOD, ST. LOUIS, MISSOURI 
Plants in Chicago, New Iberia, La., and St. Louis, Mo. 








free... 


one copy of the 1932 
SOAP BLUE BOOK— 
just out—with every 
new subscription to 


SOAP. 


for three dollars you 
get the next 12 issues 
of this monthly publi- 
cation plus a copy of 
the new 140 page buy- 


ing directory. 


order now—supply is 
limited ! 











Say you saw it in SOAP! 














May, 1932 


SOAP 121 





Review of Patents for Polishes 
(From Page 30) 


One patent is very specific as to the following 
preferred proportions. 


ER Cn alii alee cates 31.25% 
OD scp ccuvweae ws 62.5 % 
Ee ee eee 3.125 % 
iin dna ich eee 6 0.7812 % 
pe 1.5625 % 
OO ee =n. wg 5c oe we 0.7812 % 


These percentages also appear in the claims 
(1,410,041). 


A dressing or polish is prepared from a special 
asphalt base containing 38 per cent asphalt, 14 
per cent ammonia and 48 per cent kerosene. The 
final product contains 11 per cent of asphalt, 8 
per cent ammonia, 35 per cent kerosene, 17 per 
cent oil of cedar, 23 per cent lubricating oil and 
6 per cent turpentine (1,435,717). One per cent 
of borax is added to 72 per cent water, 12 per cent 
kerosene oil, 12 per cent paraffin oil, 3 per cent 
yellow wax to give a more durable and permanent 
luster (1,550,137). 

Another composition contains 28 per cent fresh 
buttermilk, 4 per cent salt,’ 28 per cent paraffin 
oil, 13 per cent turpentine, 13 per cent denatured 
alcohol, 13 per cent water, 1 per cent oil of cedar 
leaves and a trace of dye (1,211,188). 

A mixture of 14 per cent sodium salts of com- 
plex sulfonic acids of aromatic hydrocarbons with 
side chains of 2 or more carbon atoms (British 
384,367) and 86 per cent sodium acid sulfate in 
solution in water may clean various painted sur- 
faces but cannot be expected to act as a definite 
polish (British 307,141). 

Yet another is 13 per cent orange juice, 13 per 
cent alcohol, 43 per cent turpentine, 13 per cent 
pulverized chalk, 3 per cent paraffin, 13 per cent 
kerosene and 2 per cent of a viscous oil (Canadian 
288,382). 

Sometimes formulas become complicated, pos- 
sibly unnecessarily so. The following formula is 
described in 1,218,163. 


EE EL aa a 1.3% 
Oil of sweet almonds.......... 1.3% 
IN ae eal ie 1.3% 
Rei ae ee es OE eile 1.3% 
Venice turpentine ............ 2.0% 
ee re 0.6 % 
IS 6% Dag ad od Fe PONS TS 2.0% 
Hydrochloric acid ............ 2.0% 
NE nics hawsesccaes 2.3% 
re 42.6% 
re rn eee 32 % 
I ios oa Obs sake earn as 10 % 
ere ree . 0.6% 


The patent exceeds 2,500 words in length of 


which over 1,000 are consumed in describing the 
process for making the product. 


A Bit of the Unusual 


HE ingredients have ranged from gasoline to 
heavy grease, from acetic to phosphoric 
acid, from olive to castor oil. Some of the curi- 
ous materials used in the patents will bear sum- 
marizing. These include raw eggs (1,009,547, 
1,099,998, 1,153,686, 1,404,367), Dragons blood 
(1,067,359), wine (1,088,998), sugar (1,088,998), 
buttermilk (1,211,188), salt (1,211,188), wood 
extract (1,309,171), varnish oak tan (1,331,260), 
methyl orange (1,356,075), fermented fruit 
juices (1,362,907), oil of cajeput (1,400,826), 
benzyl ester (1,415,570) asphalt (1,435,717), 
Listerine (1,496,735), coffee wax (1,535,952) 
(1,595,690), rose wax (1,595,690), furfural 
(1,555,149), carbolic acid (1,555,149), skunk oil 
(1,566,576), juice of partly decayed oranges, 
lemons, pineapples and bananas (1,709,819), gum 
from the chicken-grape vine (1,725,245), 
grease (1,733,389), onion water (1,768,970), 
arabic acid (1,774,227) and cactus juice 
(Canadian 304,041). 

An appropriate addition to the list might be 
a polish containing 10 per cent juice of the 
“cackleberry” tree. No one as yet seems to have 
added chicken blood to polishes. 


a 
STATEMENT OF OWNERSHIP 


Statement of the ownership, management, circulation, etc., required 
by the Act of Congress of August 24, 1912, of Soap, published monthly 
at New York, N. Y., for April 1, 1932. 

State of New York, County of New York. 

Before me, a Notary Public in and for the State and county aforesaid, 
personally appeared Grant A. Dorland, who, having been duly sworn ac- 
cording to law, deposes and says that he is the Business Manager of Soap 
and that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily paper, the 
circulation), etc., of the aforesaid publication for the date shown in the 
above caption, required by the Act of August 24, 1912, embodied in 
section 411, Postal Laws and Regulations, printed on the reverse of this 
form, to wit: 

l. That the names and addresses of the publisher, editor, managing 
editor, and business managers are: Publisher, MacNair-Dorland Com- 
pany, Inc., 136 Liberty St., N. Y. C.; Editor, Ira P. MacNair, 136 
Liberty St., N. Y. C.; Managing Editor, None; Business Manager, 
Grant A. Dorland, 136 Liberty St., N. Y. C. 

2. That the owner is: (If owned by a cor poration, its name and address 
must be stated and also immediately thereunder the names and addresses 
of stockholders owning or holding one per cent or more of total amount 
of stock. If not owned by a corporation, the names and addresses of 
the individual owners must be given. If owned by a firm, company, 
or other unincorporated concern, its name and address, as well as those 
of each individual member, must be given.) 

MacNair-Dorland Co., Inc., 136 Liberty St., N. Y. C.: Ira P. 
MacNair, 136 Liberty St., N. Y. C.; Grant A. Dorland, 136 Liberty 
S&,. Ne: Sucks 

3. That the known bondholders, mortgagees, and other security holders 
owning or holding 1 per cent cr more of total amount of bonds, mort- 
gages, or other securities are: (If there are none, so state.) None. 

4. That the two paragraphs next above, giving the names of the own- 
ers, stockholders, and security holders, if any, contain not only the list 
of stockholders and security holders as they appear upon the books of 
the company but also, in cases where the stockholder or security holder 
appears upon the books of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for whom such trustee 
is acting, is given; also that the said two paragraphs contain statements 
embracing affiant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who do not 
appear upon the books of the company as trustee, hold stock and securi- 
ties in a capacity other than that of a bona fide owner; and this affhant 
has no reason to believe that any other person, association, or corporation 
has any interest direct or indirect in the said stocks, bonds, or other 
securities than as so stated by him. 

5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers 
during the six months preceding the date shown above is -. (This 
information is required from daily publications only.) 

GRANT A. DORLAND, 
Signature of Business Manager. 

Sworn to and subscribed before me this 17th day of March, 1932. 

Al J. Ruggiero. Notary Public, Kings Co., No. 564, Reg. No. 3198; 
Cert. filed in N. Y. Co., No. 391, Reg. No. 3R269; Commission expires 
March 30th, 1933. 
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PYRETHRUM EXTRACTS 


Of GUARANTEED Killing Power | 
PYTHREX ‘‘5”" GET OUR PY THREX ‘‘20”° 


Contains the complete toxic value PRICES Contains the complete toxic value of 
of five pounds flowers per gallon. twenty pounds flowers per gallon. 


SCIENTIFICALLY STANDARDIZED~ALWAYS FRESH 


We will supply formule for making the finished sprays which have stood the test of time 


THE CINO CHEMICAL PRODUCTS COQ. 


208-210 MAIN STREET CINCINNATI, OHIO 




















L/GHTNIN 


el Sete = FAMOUS 


for their earning power in 
MIXE R S the process industries. 
TRISODIUM 


The large savings gained are NET 
PROFITS to your company DISODIUM 


Thousands of plants are economizing daily PHOSPHATES 


by the modern LIGHTNIN method of mix- 
ing soap solutions, lotions, creams, per- 
fumes, disinfectants, insecti- 
cides, chemicals and numerous 


other fluid products. | ] REFERRED for their colorless 


LIGHTNIN Mixers are built in = crystals, uniform size and 
ALL SIZES and various speeds. if a sparkling appearance. Prompt 
They clamp on any tank, ket- = deliveries made from convenient 
tle, barrel or vat, and give a distributi R : 
Ghanem: Ratton: to tub tee ; istributing points. Packed in 
325-pound paper-lined barrels 


over mixing action. RECOG- i / 
NIZED as the most efficient ; and paper-lined kegs. Also 


and time saving means of ~ ng in bags. 
mixing fluid and _ semi-fluid . ; 
products. oe 
Patented 
Write for information. by O\W K F K 


ECONOMIZE the LIGHTNIN Way. 
CHEMICAL COMPANY 
MIXING EQUIPMENT CO., INC. 419 Fourth Ave., New York City 


Originators and Largest Manufacturers of Portable Electric Mixers 
1044 Garson Ave., Rochester, New York 
New York, N. Y. Chicago, Ill. 


THE BEST AMMUNITION 


GRANULATED OR POWDERED 


PYRETHRUM 


CONCENTRATED EXTRACT 


Our analytical and research laboratories 
guarantee uniform quality and toxic value. 
We have specialized in Pyrethrum for almost 
half a century. 


MeCORMICK & CO., INC. 
BALTIMORE, MD. 
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